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Report Highlights:

ANUFOOD Brazil will have its third edition in Sao Paulo on April 12-14, 2022. Due to the success of
the ANUFOOD trade show in 2020, the Foreign Agricultural Service's Agricultural Trade Office (ATO)
in Sao Paulo will host a USA Pavilion. The USA Pavilion will serve as a place to strengthen trade
relations between American exporters and local importers and distributors. This USDA-endorsed trade
show targets representatives from various sectors, including retail, food service, food and beverage
processing industry, importers, distributors, hotels, and restaurants. Brazil presents multiple
opportunities for U.S. exporters to expand their food and beverage sector market share. If you have
questions about participating in this trade show, email us at atosaopaulo@usda.gov.

THIS REPORT CONTAINS ASSESSMENTS OF COMMODITY AND TRADE ISSUES MADE BY USDA STAFF
AND NOT NECESSARILY STATEMENTS OF OFFICIAL U.S. GOVERNMENT POLICY




The ANUFOOD Trade Show is Back!

The third edition of the ANUFOOD Trade Show will take place in Sao Paulo on April 12-14, 2022 at
Sao Paulo Expo. The fair's primary target audiences are retail, food service, food and beverage
processing industry, importers and distributors, and hotels and restaurants. The event's last edition took
place in 2020 and was attended by over 400 national and international brands, 24 exhibiting countries,
9,000 qualified visitors, and buyers from 43 countries.

For the 2022 event, the organizers estimate the participation of over 600 exhibiting brands, 15,000
visitors spread over an area of 20,000m? of exhibitions. The fair will be divided into ten sectors:
Agrifoods (fresh products and raw materials), Fine Foods (gourmet and delicatessen), Chilled & Fresh
Foods (fresh products for convenience), Meat, Dairy, Bread & Bakery, Drinks, Foodservice, and
Organics. In addition, the event will feature high-level conferences with industry and government
authorities, where market trends for food and beverage will be discussed. Surveys conducted by the
event's organizers showed that 81 percent of retailers surveyed are looking to update and renew their
product range in line with consumer trends.

USDA Endorses ANUFOOD

Due to the success of the 2020 ANUFOOD trade show, the Foreign Agricultural Service’ Agricultural
Trade Office (ATO) in Sao Paulo will host a USA Pavilion, where it will be possible to accommodate
12 American companies interested in participating. The 2022 ANUFOOD edition is endorsed by USDA
and the USA Pavilion will serve as a place to strengthen trade relations between American exporters and
local importers and distributors. Please contact the FAS office in Sao Paulo for further information at
ATOSaoPaulo@usda.gov.

Opportunities for U.S. Products in Brazil

Approximately seven percent of the Brazilian population can be considered high-end consumers;
therefore, about 14 million people are constantly looking for imported and differentiated products. The
United States and the European Union (EU) compete in this market segment and have similar challenges
such as geographic distance, import taxes, and strong currencies. However, the EU has historically had a
market share in the Brazilian consumer-oriented products market five times greater than the United
States.

The data below reveals the opportunities for market expansion for U.S. food and beverage products in
Brazil. The ATO has developed several activities and provides market information to support American
products in the Brazilian market. To learn more about the ATO’s work in Brazil, we invite everyone to
access USDA Brazil.


https://www.anufoodbrazil.com.br/en/
mailto:ATOSaoPaulo@usda.gov
https://usdabrazil.org.br/en/
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Brazil Economic Overview

Brazil is an upper middle-income country of continental dimension. In 2021, Brazil’s Gross Domestic
Product (GDP) closed with an accumulated growth rate of 4.65 percent, reaching US$1.65 trillion,
positioning the country as the largest economy in Latin America, and the 12" economy in the world.
Although in 2020 the country was severely affected by the COVID-19 pandemic, Brazil continues to
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present opportunities for U.S. exports of food and beverages products.

ANUFOOD Brazil 2020 Pictures




Attachments:

No Attachments.



