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General Information:  

FAS India offices are exploring market prospects for imported food, beverage, and agricultural products 

in a number of emerging “city” markets across India. This report is a snapshot of the market situation 

and best prospects in Hyderabad’s food service/hospitality, retail, food and beverage e-commerce, and 

food processing sectors. For additional information, please review the other city market reports 

hyperlinked at the end of this report. 

  

Introduction 

On June 2, 2014, Telangana was announced as the 29
th

 State of India.  It is neighbored by Maharashtra 

and Chhattisgarh towards its North, Karnataka in the West and Andhra Pradesh in the South and East.  

Hyderabad is the state's capital and has a population of 7.6 million people (2011 Census).  Other major 

cities in Telangana include Warangal, Nizamabad and Karimnagar. 

  

Image 1. India. Location of Hyderabad on the Indian Map 

 
  

Hyderabad is known as the “City of Pearls”.  The city houses famous historical sites like Charminar, 

Falaknuma Palace, Chowmahalla Palace (a UNESCO Asia Pacific Heritage site), and the Salar Jung 

Museums.  Hyderabad was ranked second by the National Geographic Traveler magazine in the “Best 

of the World - 20 Places You Should see in 2015” list.  The city received more than 122,000 

international and domestic tourists in 2015 and hosted various national and international meetings and 

conferences; including, the 19
th

 International Children’s Film Festival, the Indo Global Pharma Expo 

and Summit, Bio-Asia, the Indo-Global Healthcare Summit and Expo, and several more (Source: Socio 

Economic Outlook 2016, Department of Planning, Government of Telangana). 

 

 

 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjh1cSJu7zTAhUI7SYKHaoQC2EQFggnMAA&url=http://www.telanganalegislature.org.in/documents/10656/19317/SES%2BOutlook%2B2016.pdf/aed9e53a-2977-45a2-b658-2145d4c3e583&usg=AFQjCNGhDhKAVaU1Rq7i8CclT_v6ubq0BA
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjh1cSJu7zTAhUI7SYKHaoQC2EQFggnMAA&url=http://www.telanganalegislature.org.in/documents/10656/19317/SES%2BOutlook%2B2016.pdf/aed9e53a-2977-45a2-b658-2145d4c3e583&usg=AFQjCNGhDhKAVaU1Rq7i8CclT_v6ubq0BA
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Hyderabad is a pharmaceutical hub for many companies and is considered India’s pharmaceutical 

capital.  More recently, following the path of Bengaluru city, Hyderabad is developing a Hi-tech area 

and has become popularly known as “Cyberabad” or “Cyber City”.  Cyberabad already houses more 

than 1,300 information technology firms and Fortune 500 companies including Microsoft, Apple, 

Amazon, Google, IBM, Yahoo!, Oracle, Dell, Facebook, Uber, CISCO, Bank of America, JP Morgan, 

Siemens, TCS, Wipro, Polaris, and many more.  Hyderabad was the first location for IKEA to build a 

retail store in India.  Further, the U.S. Government and several other countries have consulates in 

Hyderabad. 

  

In Indian Fiscal Year 2013/14, the annual per capita income of Telangana State was INR 103,889 

(approx. $1,598); nearly a 9 percent increase from the previous year (Source: Socio Economic Outlook 

2015, Department of Planning, Government of Telangana).  This is higher than the all-India average per 

capita income of INR 88,533 (approx. $1,362).  According to the 2017 Knight Frank Wealth Report 

released on March 1, Mumbai has 1,340 ultra-high net worth individuals (UHNWI), followed by Delhi 

(680), Kolkata (280) and Hyderabad (260).  UHNWIs are individuals with net assets worth over $30 

million. 

  

Hyderabad is backed by good infrastructure.  It has good warehousing facilities located on its outskirts.  

A number of research institutes including crop specific research institutes are located on the city 

outskirts and provide innovations in the agriculture sector (e.g., biotechnology) which contribute to the 

revenue of the Government and growth of the economy. 

  

In August 2016, Telangana State won the CNBC-TV18’s India Business Leader Award (IBLA) for the 

“Promising State of the Year”.  In 2009, the World Bank Group ranked Hyderabad as the “second best 

Indian city for doing business” 

  

The climate is predominantly hot and dry.  The typical cuisine includes rice dishes and tandoori 

(marinated and grilled meats) and there are a few famous dishes like Hyderabadi Biryani, Qubani-ka-

Meetha (dried apricots and nuts dessert), Haleem (stew made of meat and lentils), and Irani Chai (spiced 

Indian tea). 

  

Imports of U.S. agricultural food products clearing customs in Hyderabad grew by 39 percent in 2016 to 

$18.84 million (see tables 2 and 3 for product details) compared to 2015.  United States is the leading 

supplier of agricultural, fishery and forestry products to India, followed by the United Kingdom 

(whiskies), Malaysia (vegetable fats and oils/fractions hydrogenated etc.), Australia (plants and parts for 

medicinal use), and Indonesia (essential oils).  

  

Most imported food products, however, are shipped to Hyderabad from Mumbai, Delhi, Bangalore and 

Chennai by truckload (dry and reefer) every week.  Some high-value and perishable food products are 

air freighted to the airport.  
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Retail Snapshot 

Best retail product prospects: Breakfast cereals; sauces; jams; fruits; vegetables; cheeses; tree nuts; 

juices; spices, tea; coffee; tamarind, ginger, garlic; health and convenience foods and meats. Source: 

Trade contacts 

  

According to the Hyderabad and Secunderabad Retail Dealers Association, there are approximately 

1,000 registered mom and pop food retailers in Hyderabad.  The association representative reported that 

Hyderabad is a market for many stand-alone gourmet retail stores though a few retail franchise and 

chain stores also have outlets that service the city and surrounding area.  Competition among the stand-

alone and chained retail outlets can be fierce and having the right location and the right mix of products 

(i.e., fruits and vegetables or imported goods) is critical for each consumer catchment area. 

 

Table 1. India: Major Retailers in Hyderabad 

Retailer No. of Outlets in Hyderabad 

Heritage Supermarket 75 

Ratnadeep Supermarket 38 

More Supermarket 20 

Spencer’s Supermarket 14 

Balaji Grand Bazaar 6 

Spar Hypermarket 4 

Ghansham Supermarket 2 

QMart Supermarket 1 

Source: Post Analysis and retailers websites 

  

Another major challenge facing retailers is having a consistent supply chain of imported products.  

Owing to the inconsistency, retailers report it is difficult to emphasize sales or promote and market the 

goods.  Meanwhile, with the GOI’s “Make in India” initiative, products manufactured or, partially 

manufactured locally are gaining ground and could become a competitor to the sales growth of imported 

consumer-ready food products. The products of manufacturers like Patanjali, Sri Sri and others that are 

marketed by health gurus and nutritionists are gaining popularity in Hyderabad, as well.   

  

One of the major retailers reports sales of INR 8 million per month ($123,000) per store.  The retailer 

reported that about 40 percent of total sales were of imported food and beverage products and that the 

firm did not have any supply chain concerns.  Several of the other above-mentioned major retailers 

reported that imported and domestic fruits and vegetables account for about 12 percent of their sales and 

that imported packaged food products account for 2 to 3 percent of total sales.  Retailers believe that 

creating promotions and discount offers on imported food products will raise demand and consumer 

awareness on the high-value and benefit of consuming these products. 

  

A wide selection of imported wines and spirits from the United States, South Africa, Chile, Italy, Spain, 

United Kingdom, and Australia are available on retail shelves at alcoholic beverage shops.  Post visited 

one of the alcoholic beverage shops in Hyderabad and it was apparent that there can be opportunity to 

market products to consumer in state-of-the-art stores that run counter to typical beer/wine/spirits 

shops.     
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Hotels, Restaurants and Institutions (HRI) 

Best retail product prospects: poultry; red meats; cheeses; olive oil; pastas; bread and specialty flours; 

exotic fruits and vegetables; tree nuts; salad dressings; sauces; condiments; spreads and alcoholic 

beverages (beer, wine and spirits), and brewing ingredients. Source: Trade contacts 

  

According to industry contacts, Hyderabad is one of India’s most popular destinations for weddings and 

business conferences.  The city houses several major 5 and 4-star properties like the Park Hyatt, 

Marriott, Taj, ITC, the Mercure Group and several similar brands.  The hotel sector in Hyderabad relies 

on corporate business from the pharmaceutical and information technology industries.  A local 

newspaper recently quoted a Jones Lang LaSalle report that identified Hyderabad as a fast emerging 

market for the hotel industry with growth ranging between 12 and 18 percent.  Moreover, Hyatt Hotels 

has outlined plans for bringing three new hotels to India; including one in Hyderabad by the end of 

2017. 

  

A major challenge faced by the HRI sector is the heavy import tariff on food products, which makes 

procurement of foods and beverages very difficult for the city’s niche and corporate clientele.  

Nevertheless, one luxury hotel conducts regular beverage promotions in the city for premium products 

like Scottish whiskey as well as French and Tuscan wines.  The hotel reports it is often over booked for 

these promotions and sees consistent consumer demand for wines and spirits.  A few hotels have also 

started selling foods and ingredients with in-house stores that cater largely to residents living in serviced 

apartments at the hotel location. 

  

Major international quick service restaurants like McDonalds, Subway, Dominos, Yum! Brands 

restaurants like Kentucky Fried Chicken and Pizza Hut, Papa Johns, Eagle Boys Pizza, Burger King, 

Dunkin Donuts and casual dining restaurants like TGI Fridays, Chili’s and Hard Rock Café have an 

established presence in the city. 

  

Craft breweries are an emerging restaurant format in the city.  Industry sources report there will be 

increased demand for craft beer in Hyderabad in the coming years.  Currently there are five 

microbreweries in Hyderabad with 19 more scheduled to open by the end of 2017.  Wheat and stout 

beers are the most popular craft brews.  Consumption of craft beer in Hyderabad is around 20,000 liters 

a month.  Ingredients are procured through local importers/distributors, namely, malts from Germany, 

Belgium and United Kingdom; hops from United States; and yeast from France.  For more information 

on the policy, refer to the Telangana Micro Brewery Rules. 

  

 

http://www.news19.in/wp-content/uploads/2015/08/Telangana-Micro-Brewery-Rules-20151.pdf
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Food Processing Snapshot 

Best food processing and ingredient product prospects: fruits; vegetables; pulses; frozen egg products; 

sauces; maize; millets; snack foods; bakery products; and confectionery ingredients. Source: Trade 

contacts 

  

According to the Socio Economic Outlook 2016, Department of Planning, Telangana, Hyderabad has 

high potential for industrial development with investment opportunities in the following sectors: 

  

(i) Agro based industries: processing and packaging of snack foods, bakery products, confectionary, 

vermicelli, instant mixes of idli and dosa (steamed cakes and pancakes made with fermented black 

lentils and de-husked rice); and 

(ii) Horticulture based industries: dehydrated vegetables, cold storage 
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According to the same outlook, there are several untapped areas in the agriculture sector which include: 

  

i. Around 40 percent of total geographic area of the State contains suitable agricultural soils and 

can be used for cultivating a wide range of crops including food grains, oilseeds, pulses, fruit 

crops, etc. There is a scope for diversifying cropping patterns towards higher value crops. 

 

ii. Telangana has a robust network of agricultural universities and research institutions, which can 

be used to develop technological solutions to bridge the productivity gap in major crops. 

 

iii. The presence of national and international institutions engaged in agricultural research include: 

International Crops Research Institute for the Semi-Arid Tropics (ICRISAT) and number of 

other Indian Council of Agricultural Research (ICAR) institutes. 

 

iv. Climate conditions support the growth of the seed industry. The State supplies a significant 

volume of India’s planting seed requirement and there are more than 400 seed companies 

operating in and around Hyderabad. 

  

The Ministry for Food Processing Industries has approved four food park projects on the outskirts of 

Hyderabad. These food parks will provide facilities for cold storage and deep freezing, warehousing raw 

materials and finished goods, as well as quality control and food testing labs. The Parks can process 

maize, rice, oilseeds such as soybean, vegetable crops like tomato, cabbage, cauliflower and fruits such 

as mango, papaya, citrus, guava and spices such as turmeric. 

  

ITC Limited has plans to set up a food processing unit in the outskirts of Hyderabad for its agri-business 

division, focusing on food/feed ingredients: soymeal; food grains: wheat and wheat flour, rice, pulses, 

barley and maize; marine products: shrimp and prawn; processed fruits: fruits purees and concentrates, 

IQF/frozen fruits, organic fruit products; and coffee. 

  

In terms of investment in Telangana, manufacture of pharmaceuticals, other non-metallic mineral 

products, rubber and plastic products, electrical equipment and food products account for about 54 

percent of total investment into the State’s manufacturing sector. Hyderabad has a total of 665 registered 

factories, generating employment for nearly 28,000 workers, and produced INR 1,732 million ($27 

million) in goods and services. (Source: Socio Economic Outlook 2016, Department of Planning, 

Telangana). 

  

Telangana registered growth of 12 and 18 percent in its livestock and fisheries sectors respectively. The 

State leads the country in poultry production with production of over 35 million eggs per day (i.e. 25 

percent of national production). The State produced 505 thousand metric tons (KMT) of meat, 106.1 

million eggs and 4.207 million MT of milk in 2014-15. Fisheries production was registered at 26 MMT 

in 2014-15. The resource base of fisheries in the State include 78 reservoirs spreading about 0.18 

million hectares, and 35,031 tanks spreading over an area of 0.4 million hectares. (Source: Socio 

Economic Outlook 2016, Department of Planning, Telangana). 

  

According to trade contacts, U.S. suppliers of food processing ingredients wishing to enter Hyderabad 

must consider collaboration with a food park among the top choices and consider commercial terms like 
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pricing and timing. Contacts are optimistic about the prospects for food processing in Hyderabad as they 

believe the Indian consumer is becoming more health conscious and will be looking for more hygienic 

and nutritious processed foods. 

  

E-Commerce Snapshot 
Best food and grocery e-commerce product prospects: Snack foods; chips; jams; spreads; exotic fruits; 

organic products. Source: Trade contacts 

  

According to the Hyderabad and Secunderabad Retail Dealers Association, Hyderabad’s e-commerce 

sector is set for huge growth as infrastructure is good and there are industry friendly policies.  

According to the Internet and Mobile Association of India (IAMAI) findings in October 2015, 

Hyderabad registered 5.3 million internet users, with 43 percent year on year growth.  Hyderabad stood 

fifth among the top 8 metros of the country for mobile usage.  Other metro cities, namely, Mumbai and 

Delhi registered 15.9 and 12.2 million registered users.  Other cities like Kolkata, Chennai, Bangalore, 

Ahmedabad and Pune followed close behind. 

  

Major e-commerce players like Amazon, Big Basket and Flipkart have branches in Hyderabad.  Sources 

report that the success of these players is largely due to the huge discounts offered on these sites and the 

option consumers have of getting deliveries at home.  An omni-channel retailer reported that it launched 

its online space a year ago to test the market and has witnessed around 3,000 orders a day since without 

advertising its online presence.  

  

Another online retailer launched in 2014, has witnessed huge sales growth in Hyderabad.  The retailer 

reports fruits and vegetables contribute to 30 percent of their sales while imported food products 

contribute 7 to 8 percent.  Currently they operate on two models: inventory-led and tie-ups with local 

supermarket/hypermarkets, but are in the process of going forward with third party vendors (i.e., a 

market place model). 

  

Online retailers report that the “Make in India” campaign presents a challenge as for every imported 

product there is a similar domestic product becoming available.  Online retail contacts report that 

Hyderabad consumers need to be educated about the nutritional value of the products they purchase.   

  

Market Development Activities 
Trade contacts report that multiple marketing activities are required in Hyderabad to generate demand 

and educate consumers about imported food products.  In January 2017, Food Export Association of the 

Midwest USA and Food Export USA Northeast organized a trade awareness program in Hyderabad on 

the availability of U.S. origin food and beverages in the market.  The program built linkages between 

U.S. food companies and Indian importers, distributors, retailers, and the hospitality sector in the city 

and others.  In September 2016, USDA’s Foreign Agricultural Service offices conducted a table top 

trade show featuring U.S. origin food and beverages in Hyderabad.  The activity generated interest 

among local trade and end-users for American products.  As learned during the event, Hyderabad holds 

tremendous promise for American products since the city’s retail and food service industries are 

modernizing to meet the demands of increasingly affluent consumers, business travelers, and tourists.  

One of the resounding successes for the night was the interest and trade leads supplied for U.S. 

blueberries, which chefs did not know could be sourced fresh/chilled and frozen in India.   
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In April 2016, the Washington Apple Commission organized a two-month long roadshow in Hyderabad 

and Secunderabad that educated consumers about the freshness, taste, and health benefits of Washington 

apples through contests, games and other promotional activities. In June 2015, Washington Apple 

Commission conducted a two week long online promotion with bigbasket.com, after which the online 

retailer reported increase in sales for the product.  Online promotional activities, contests were held in 

conjunction with the promotion to create consumer awareness of health benefits and varieties of 

Washington apples. 
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POST CONTACT AND FURTHER INFORMATION 
  

For further information about Hyderabad and other markets, please contact the following USDA offices 

in India.  

  

Office of Agricultural Affairs 
Embassy of the United States of America 

Chanakyapuri, New Delhi - 110 021, India 

Phone: +91-11-2419-8000, Fax: +91-11-2419-8530 

E-Mail: agnewdelhi@fas.usda.gov 

Web: www.fas.usda.gov 

Twitter: @USDAIndia 

  

Office of Agricultural Affairs 
American Consulate General 

C-49, G-Block, Bandra Kurla Complex, Bandra (E) 

Mumbai - 400 051, India 

Phone: +91-22-2672-4643 

E-mail: agmumbai@fas.usda.gov 

Web: www.fas.usda.gov 

Twitter: @USDAIndia 

  

Additional City Market Reports 
IN3116: The 31 Cities in India – A Food and Drink Exporter Guide dated Oct. 10, 2013 

IN5020: Emerging Growth Market…Bangalore dated February 20, 2015 

IN5060: Ahmedabad… Third Fastest Growing City of the Decade dated May 7, 2015 

IN5090: Pune…Fastest Growing City of India dated July 13, 2015 

IN6036: Emerging Growth Market – Chandigarh dated March 2, 2016 

IN6073: Indore and Bhopal…Emerging Cities in the Heart of India dated June 1, 2016 

IN6138: Goa Has Got It Going On…An Emerging Market Not to Miss dated November 7, 2016 
  

 

 

mailto:agnewdelhi@fas.usda.gov
http://www.fas.usda.gov/
mailto:agmumbai@fas.usda.gov
http://www.fas.usda.gov/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwiR8PbU8_rSAhWG5CYKHXMLA-EQFggaMAA&url=https://gain.fas.usda.gov/Recent%2520GAIN%2520Publications/The%252031%2520Cities%2520in%2520India%2520-%2520A%2520Food%2520and%2520Drink%2520Exporter%2520Guide_New%2520Delhi_India_10-10-2013.pdf&usg=AFQjCNFprAWizFVbo6EOYxcVrS4Mm0lyKQ&bvm=bv.150729734,d.eWE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwivkojM8_rSAhXG5CYKHeCKDLUQFggaMAA&url=https://www.fas.usda.gov/data/india-emerging-growth-market-bangalore&usg=AFQjCNG-OFe0Txr9Uyu9RijbIsC6uznX-A&bvm=bv.150729734,d.eWE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjy1IrB8_rSAhUINSYKHdRBD5cQFggaMAA&url=https://gain.fas.usda.gov/Recent%2520GAIN%2520Publications/Ahmedabad%25E2%2580%25A6Third%2520Fastest%2520Growing%2520City%2520of%2520the%2520Decade_New%2520Delhi_India_5-7-2015.pdf&usg=AFQjCNFUrJmzi2ZA8RcKnZQtbPAMC-ZgiQ&bvm=bv.150729734,d.eWE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjx2aK48_rSAhXGJiYKHQ8mCI0QFggaMAA&url=https://www.fas.usda.gov/data/india-pune-fastest-growing-city-india&usg=AFQjCNH7eANB4uYUTCXwjcvGDUWaAkr4-Q&bvm=bv.150729734,d.eWE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwiO7aiu8_rSAhVDVyYKHZ9UAakQFggaMAA&url=https://www.fas.usda.gov/data/india-emerging-growth-market-chandigarh&usg=AFQjCNGiBIbLtv945aStRzozzBBU21iN1A&bvm=bv.150729734,d.eWE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwjJ9ZWk8_rSAhUKOiYKHd2oDM4QFggaMAA&url=https://www.fas.usda.gov/data/india-indore-and-bhopal-emerging-cities-heart-india&usg=AFQjCNEqX3mKXllc9beMJPt7N5NFOJ7Sww&bvm=bv.150729734,d.eWE
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0ahUKEwic7KuE8_rSAhWDeSYKHY9pADEQFggeMAA&url=https://www.fas.usda.gov/data/india-goa-has-got-it-going-emerging-market-not-miss&usg=AFQjCNH-jSlQ7Jd_3hHXZqzdjFMnRwlvDQ
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