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Report Highlights:

Guangzhou, the capital of Guangdong Province, is one of China’s four first-tier cities. With a population
approaching 19 million and a rapidly expanding middle class, it ranks among southern China’s largest
consumption and trade hubs, with robust demand for high-quality imported food products. With its rich
culinary heritage and dynamic food scene, there are strong opportunities for premium imported
ingredients, particularly fresh fruits, dairy products, and seafood in Guangzhou. Supported by well-
developed infrastructure, including world-class ports and advanced cold chain logistics, and its strategic
geographic location, Guangzhou continues to serve as a key gateway for U.S. agricultural exports to
southern China.

THIS REPORT CONTAINS ASSESSMENTS OF COMMODITY AND TRADE ISSUES MADE BY USDA STAFF
AND NOT NECESSARILY STATEMENTS OF OFFICIAL U.S. GOVERNMENT POLICY




Feeding a First-Tier Appetite — U.S. Agricultural Opportunities in Guangzhou

City Overview

Guangzhou, located in southern China along .

the Pearl River Delta, is the capital of e
Guangdong Province and a part of the o
Guangdong-Hong Kong-Macao Greater Bay 3 o
Area. It is one of China’s four first-tier cities GUANGXI ) = ‘
alongside Beijing, Shanghai, and Shenzhen. .
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logistics hubs, Guangzhou serves as a major
gateway for trade between southern China
and international markets. The city’s GDP
reached $445.6 billion in 2025 — among
China’s top five. Consumer spending is
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strong, with total retail sales of consumer

goods exceeding $153.4 billion in 2025, ranking 5™ in the country. The city has developed a diversified
industrial structure anchored by advanced manufacturing and modern services. Key pillar industries
include automotive manufacturing (including new energy vehicles), electronic information
manufacturing, petrochemicals, and emerging sectors such as integrated circuits, robotics, and new
materials. Guangzhou also hosts a large and dynamic hotel, restaurant, and institutional (HRI) sector
supported by its population of nearly 19 million, a robust tourism and exhibition economy, and major
international trade events such as the Canton Fair. The city’s extensive dining culture, large hospitality
sector, and growing middle class contribute to strong demand for imported food and beverage products.

Guangzhou Quick Facts 2025

Province Guangdong
Population 18.89 million
Land Area 7,434 km2
Gross Domestic Product (GDP) $445.6 billion
GDP per capita $23,500

Per capita disposable income $11,208
Growth in per capita disposable income 3.6 percent
Total Retail Sales $153.4 billion
Tourism Revenues $52.8 billion
Foreign Direct Investments (FDI) $3.5 billion
Total Imports $57.7 billion
Total Exports $114.8 billion

Source: Guangzhou Bureau of Statistics. Exchange rate: $1=RMB7.19 (2025 average)



Population and Demographic Trends

Guangzhou recorded a population of 18.9 million in early 2025. Migrants from other parts of China
continued to come to Guangzhou, attracted by the city’s strong economic base and employment
opportunities. Compared with many Chinese cities facing population stagnation or decline, Guangzhou
has maintained relatively steady population growth, supported by a large and mobile workforce that
underpins the city’s manufacturing, services, and trade sectors.

Demographically, Guangzhou has a young population with an average age of 35 years (the average age
of Chinese population was 40 years in 2025). This younger population supports robust consumption
growth and contributes to the city’s dynamic retail and food service markets. Rising urban incomes,
continued urbanization (87 percent in 2025), and an expanding middle class are shaping consumption
patterns, with increasing demand for higher-quality food products, imported goods, and premium dining
experiences.

Economy and Consumption

In 2025, Guangzhou’s GDP grew by four percent year-on-year to reach $445.6 billion, ranking 5%
nationally and 2" in Guangdong Province. Guangzhou has consolidated its position as one of China’s
leading destinations for foreign direct investment (FDI), underpinned by a large and growing base of
multinational enterprises and sustained inflows of new capital. In 2025 alone, more than 11,000 new
foreign-invested companies were registered in the city — accounting for roughly one-sixth of the national
total — with FDI growing by 9.1 percent year-on-year, highlighting investor confidence. The city hosts a
wide range of prominent multinational firms, including Procter & Gamble, Colgate-Palmolive, Amway,
to name a few — not only do they have their national headquarters in Guangzhou but also their
manufacturing bases. This strong foreign business presence, combined with the city’s role in the
Guangdong-Hong Kong-Macao Greater Bay Area and its deep industrial ecosystem, reinforces
Guangzhou’s status as a key gateway for international investment into southern China.

Consumption in Guangzhou continues to grow, underpinned by rising incomes, a large urban middle
class, and strong services-sector growth. The city’s total retail sales reached $153.4 billion in 2025, up
5.5 percent year-on-year — well above the national growth rate of 3.7 percent — highlighting resilient
consumer demand and a faster recovery than the broader China market. This strong consumption is due
to steady growth in disposable income (3.6 percent growth in 2025) and expanding consumption
expenditure, particularly in services, which now account for over 70 percent of the city’s GDP.

Employment Trends

In 2025, Guangzhou created more than 350,000 new jobs, bringing the city’s total employed population
to 11.4 million, underscoring its role as a major employment hub in southern China and indicating a
relatively steady urban job market. The city’s minimum wage was increased to $347.7 a month in March
2025, among the highest in the country. However, labor market conditions remain uneven; youth



unemployment in Guangzhou continues to face challenges as a large influx of college graduates
nationwide are seeking jobs in first-tier cities including Guangzhou.

Public transportation

Guangzhou’s comprehensive network of seaports, aviation infrastructure, and high-speed rail make it the
most important transportation and logistics hub in southern China. The Port of Guangzhou, one of
China’s major coastal hub ports and container trunk-line ports, handles hundreds of millions of tons of
cargo annually and serves as a key maritime gateway for the Pearl River Delta manufacturing region. Its
port facilities connect the city with global shipping routes and play a central role in international trade
and distribution across southern China.

The city also functions as a major aviation and rail hub. In 2025 Guangzhou Baiyun International
Airport ranked as the 2" busiest airport in China in both passenger trips (83 million) and cargo handling
(2.44 million metric tons), reinforcing Guangzhou’s role as a global aviation gateway. In addition,
Guangzhou’s extensive high-speed rail network links the city with key destinations across China,
including Shenzhen, Hong Kong, Beijing, and Shanghai, allowing rapid intercity travel and
strengthening its position as a regional transportation hub within the Greater Bay Area.

Market for Imported Products

Guangzhou’s agricultural imports grew by 13.7 percent year-on-year in 2025, underscoring the city’s
role as a leading gateway for high-value food products into southern China. Imports from ASEAN
countries continued to rise. Key import categories include fresh fruits such as durians and cherries, as
well as meat, seafood, and dairy products. At the premium end, demand remains robust for consumer-
oriented goods including tree nuts, wine, and specialty foods, reflecting Guangzhou’s affluent and
increasingly sophisticated consumer base.

Infrastructure development has further reinforced Guangzhou’s position as a major agri-food trade hub.
Nansha Port, equipped with advanced and expanding cold-chain logistics and inspection facilities, plays
a pivotal role in handling perishable imports, particularly fresh fruits and frozen meat. Enhanced
customs clearance efficiency and integrated logistics services have shortened transit times and reduced
spoilage risks, making the port attractive for exporters of high-quality, time-sensitive products.

Retail Sector

In 2025, Guangzhou’s total retail sales recorded a year-on-year growth of 5.5 percent, reaching $153.4
billion. In particular, retail sales of food and edible oil recorded a growth of 11.4 percent. The catering
sector grew a modest 3.3 percent. The chart below lists the major supermarket chains with operations in
Guangzhou.



Walmart/Sam’s Club Walmart currently runs 4 Walmart
hypermarkets in Guangzhou. In March
2026, Sam’s Club operated three outlets in
Guangzhou, in the Districts of Panyu,
Tianhe, and Liwan. Two more outlets are
planned for opening in 2026 and 2028.

RT-Mart This Taiwanese chain currently operates 5
outlets in Guangzhou: 2 in Zengcheng
District, and 1 in each of Tianhe, Huadu,
and Panyu Districts.

Freshippo (Hema) Owned by the Alibaba Group, Freshippo
currently runs about 30 outlets in
Guangzhou by March 2026, focusing on
fresh food products and fresh produce
including fruits, vegetables, meat, and

seafood.

Yonghui This national retail giant runs 8 outlets in
Guangzhou by April 2026.

CR Vanguard By April 2026, its store count in

Guangzhou reaches around 90, including
upscale supermarket brands Olé and blt.

Qiandama It has over 600 outlets in Guangzhou by
April 2026, with a 35 percent penetration
rate in Guangzhou’s residential
compounds. “We don’t sell overnight
meat” is their well-established slogan.

Metro Metro currently runs 5 warehouse-style
outlets in Guangzhou.
Grandbuy Grandbuy is a Guangzhou local state-

owned department store chain that also
operates in-store supermarkets. It
currently has 5 locations in Guangzhou.

Source: China Chain Store and Franchise Association

HRI Sector

Guangzhou has a strong and robust hotel, restaurant, and institutional (HRI) sector thanks to its status as
a major commercial hub in South China. The city remains one of China’s top urban tourism destinations.
In 2025, the city attracted over 260 million visitors and generated more than $ 52.8 billion in tourism
revenues, representing year-on-year growth of 5 percent and 7 percent respectively. 3.2 million
foreigners visited Guangzhou and 2.6 million of them spent overnight in Guangzhou, up 28 percent and



25 percent respectively from 2024. Booking trends in 2025 further underscore robust demand, with
Guangzhou ranking among China’s most popular destinations and hotel bookings surging significantly
during peak periods. This strong visitor base — driven by both leisure travel and MICE (meetings,
incentives, conferences, exhibitions) activities — continues to underpin growth in foodservice and
hospitality channels, particularly for premium and imported food products.

Guangzhou has a well-developed and increasingly upscale hotel market and is a national leader in the
number of luxury hotels with the presence of Four Seasons, Park Hyatt, Rosewood, Ritz Carlton, and
Mandarin Oriental, to name just a few. The luxury segment is among the fastest growing in China,
supported by rising high-income domestic travelers and a rebound in foreign business and leisure
visitors. In the first 11 months of 2025, upscale hotels’ occupancy rate reached 73 percent, or 5.2
percentage points higher than the same period of 2024. Revenues per available room (RevPAR) also
outperformed the national average. Major global operators continue to expand their footprint in
Guangzhou, with new high-end projects in the pipeline, including St. Regis and Waldorf Astoria (which
currently do not have presence in Guangzhou).

Guangzhou’s fine-dining scene has gained strong
international recognition through the Michelin
Guide, with the 2025 edition featuring 21
Michelin-starred restaurants (including three two-
star and 18 one-star venues) and over 100 total
recommended establishments. International hotel

dining venues also play a role, such as the
restaurant “Catch” on the 100" floor of Four
Seasons Guangzhou, offering a panoramic view
of the city and contemporary Western cuisine
using ingredients such as Gillardeau oysters and

Catch, a western restaurant on the 100% floor of Four Seasons (Source: Ctrip.com)

Boston lobsters. These high-end hotels and
restaurants represent promising outlets for premium U.S. food ingredients, particularly in the luxury
dining and hospitality sectors.

Food Processing

Guangzhou sits in the core of one of China’s largest food-processing clusters in Guangdong Province,
supported by its role as a major import gateway and distribution hub for southern China. Guangzhou’s
coffee and bakery sectors stand out as the national leader. Guangzhou’s green coffee bean imports in
2025 accounted for about 42 percent of China’s total and underpined a strong coffee roasting and
beverage-processing ecosystem tied to its fast-growing café and ready-to-drink segments. Guangzhou’s
coffee sector had a maket size exceeding $9.3 billion in 2025 and directly supported 150,000 jobs.
Beyond coffee, the bakery segment is particularly dynamic in Guangzhou, which ranked 1st nationwide
in storecounts of bakery shops as of July 2024. Large-scale central kitchens in or around Guangzhou
supply rapidly expanding bakeries in Guangdong Province and beyond. In addition, Guangdong
Province hosts a sizable tree nut and dried food processing industry — linked to imported almonds,



pistachios, and other nuts — which feeds into bakery, confectionery, and snack manufacturing. Overall,

Guangzhou’s food processing industry is characterized by strong import dependence, product
innovation, and integration across retail, foodservice, and manufacturing supply chains.

SWOT Analysis for U.S. Agricultural Imports

Ingredients from the United States are widely
regarded as high-quality, safe, and consistent.
This reputation is particularly important for
the increasingly health-conscious Chinese
consumers.

Guangzhou’s high-income population and its
expanding middle class sustains market
demand for high-value, premium food and
ingredients.

Mature infrastructure such as world-class
seaports and its increasing cold-chain logistics

China’s retaliatory tariffs on U.S. exports are
still in place.

Full economic recovery is slower than
expected.

Major agricultural exporters such as Brazil,
EU, Australia, and New Zealand compete
aggressively in the China market.

Members of ASEAN and African countries
enjoy preferential or even zero-tariff market

capacity support and facilitate agricultural access to China.

trade and distribution.

Market Entry

Best Product Prospects for U.S. Exports

With a highly urbanized, high-income population and its role as a gateway for food and agricultural
supplies to nearby Hong Kong, Guangzhou offers substantial opportunities for U.S. exporters
particularly in consumer-oriented products. Demand for imported consumer-oriented products such as
tree nuts, fresh fruits, wine, meat, and dairy, continues to rise in the Greater Bay Area, of which
Guangzhou is a core city. Guangzhou benefits from well-developed infrastructure, including modern
cold-chain logistics, positioning it as a key distribution hub serving the southern China market.

However, U.S. exporters should note that elevated tariffs largely remain in place and continue to affect
the price competitiveness of many American agricultural and food products in the China market.
Meanwhile, competing suppliers such as Australia, New Zealand, and members of ASEAN often enjoy
preferential or zero-tariff access under regional trade frameworks, placing U.S. products at a structural
disadvantage.



Main trade shows in Guangzhou

The list below highlights some of the influential trade shows in Guangzhou throughout 2026:

Interzum Guangzhou March 28 - 31 Wood http://www.interzum-
guangzhou.com/

Canton Fair (Spring April 15-May5 | Food & https://www.cantonfair.org.cn/en-

Session) beverage us

Bakery Guangzhou May 11 - 13 Bakery http://www.china-baking-
expo.com/

SIAL South China September 3 -5 Food & https://www.sialchina.com/

beverage

Canton Fair (Fall October 15 — Food & https://www.cantonfair.org.cn/en-

Session) November 4 beverage us

Guangzhou Design December 4 —7 Cotton, wool, https://en.gzdesignweek.com/

Week leather, wood

Key Contacts and Further Information

For further information on guidance to export to China, please refer to the reports below drafted by the
Foreign Agricultural Service offices in China:

- The Exporter Guide 2026 provides market access information, entry strategies, import procedures, and
market trends.

- The Food and Agricultural Import Regulations and Standards (FAIRS) Country Report 2026 provides
comprehensive information on product-specific regulations and standards, including product testing,
labeling, packaging, and production facility registration requirements. The 2026 report will be out in
April 2026.

- The Food Processing Ingredients Annual 2026 offers an overview of China’s food processing industry
with information on sector trends, competition dynamics, as well as market structure.

For more information, please contact ATO Guangzhou:
USDA Agricultural Trade Office

U.S. Consulate General in Guangzhou

43 Huajiu Road

Tianhe District, Guangzhou 510623

Tel: 86-20-3814-5000

Fax: 86-20-3814-5310

Email: ATOGuangzhou@usda.gov
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