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Thailand’s Food Processing sector grew steadily in 2025, supported by recovery in the tourism sector 

and demand for health and functional food products. However, the sector is facing headwinds from 

slower, albeit still growing, domestic purchasing power and potential export contraction. The key trends 

include increased interest in health foods, dietary supplements, plant-based products, and "future" foods 

that cater towards fast-paced lifestyles and convenience. 
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Executive Summary: 

Thailand, the second-largest economy in ASEAN, 

offers strong trade and investment potential, driven 

by a growing middle class and consumer market. In 

2025, it imported $23.5 billion in agricultural and 

related products of which $1.7 billion was from the 

United States. With 53.5 percent of the population 

living in urban areas in 2025, urbanization is 

projected to reach 58.4 percent by 2030, signaling 

continued opportunities in infrastructure, services, 

and consumer markets. 

Consumer-Oriented Agricultural Imports  

 

Top Supplying Countries to Thailand 

Food Retail Industry:  

The Ministry of Commerce forecasts retail growth at 

3.7 percent in 2026, with major increases coming 

from Modern Grocery: Convenience Store, 

Supermarket, Hypermarket, as well as Health and 

Beauty products. Consumers will prioritize spending 

on necessities due to flat household incomes and 

steadily increasing liabilities and inflation. Physical 

retail, as opposed to online retail, still accounts for 

the majority of sales though digital retail is 

expanding. The three largest retailers, CP Group, 

Central Group, and BJC represent the majority of 

retail revenue earners in Thailand. 

 

Food Processing Industry:   

Thailand’s food industry is comprised of 19,321 

registered companies according to the Ministry of 

Commerce; approximately 93 percent of them are 

small companies. Processed food sales are a major 

contributor to Thai exports, especially Ready-to-Eat 

meals, processed seafood, and pet food. The market 

trends during 2025-2026 reveal greater focus on 

health-focused foods, dietary supplements, bakery, 

plant-based products, and future foods.  

Food Service Industry: 

In 2025, Thailand’s economy experienced only 

modest growth, but the foodservice sector remained 

resilient, with a market value of ~$35.4 billion and 

annual growth of about 5 percent. Operators are 

adapting to rising costs and fierce competition from 

Chinese-owned chains by streamlining operations, 

innovating menus, and leveraging technology. 

Tourism, government support, and digital payment 

integration are driving demand for dining experiences 

and supporting sector growth. The industry continues 

to rely on imports, with 30–35 percent of food 

products sourced from abroad, including a wide 

range of U.S. food and beverage products. 

 

Strengths/Weaknesses/Opportunities/Threats  

Strengths Weaknesses 

Well-established market 

with modern distribution 

channels. 

Trade barriers on 

imported food & 

beverages to protect 

domestic producers. 

Opportunities Threats 

Growing urban 

population and many 

international tourists. 

High tariffs on U.S. 

products compared to 

countries with FTAs. 

China
22%

New 
Zealand

7%

Australia
7%

Vietnam
8%

Other Countries
56%

Quick Facts CY 2025 

 

Imports of Consumer-Oriented Products (US $9.34 billion) 

 

List of Top 10 Growth Products in Host Country  

 1) Dairy products   2) Processed vegetables 

 3) Soup & Food preparation  4) Fresh fruits 

 5) Fresh vegetables     6) Roasted and extract coffee 

 7) Bakery goods, cereal, pasta  8) Tree nuts 

 9) Chocolate & cocoa products  10) Beef & beef products 

  

Food Industry by Channels (U.S. billion) 

     

Retail Food and Beverage $60-85 (2025) 

Food Service-HRI $35.4 (2025) 

Food Processing $36 (2025) 

Food and Agriculture Exports $50.90 (2024) 

 

Top 10 Thailand Retailers (based on sales) 

Supermarkets   Hypermarkets  

1) Central Food Retail   1) Lotus’s  

2) Gourmet Market   2) Big C  

3) Villa Market   Convenience Stores  

4) Foodland    1) 7-Eleven  

5) MaxValu    2) Lawson 108  

6) CJ Supermarket   3) CJ Express 

Cash and Carry  

1) Makro    2) Go Wholesale 

 

GDP/Population 

  Population (millions):  65.8 

  GDP (billions USD):  $551 billion 

  GDP per capita (USD):  $7,830.4 

Sources: Office of the National Economic and Social Development, 

Bank of Thailand, Trade Data Monitor, Euromonitor 
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Section I: Market Overview 
 

 

The Ministry of Finance reported Thailand’s 2025 economy expanded by 2.2 percent. 

Government stimulus measures, including accelerated budget disbursement and consumption 

campaigns like "Khon La Khrueng Plus” and a stronger-than-expected fourth quarter, drove 

growth. According to the Ministry of Commerce, exports grew by 12.9 percent, to approximately 

U.S. $340 billion, with strong growth to the United States and other markets, such as Singapore, 

India, and China. These additional markets offer both growing consumer demand and 

opportunities for economic integration. Industry sources report that the growth in U.S. exports is 

partially accounted for by export frontloading in advance of tariff policy changes.  

 

In 2026, the Ministry of Finance expects the economy to expand by 2.0 percent and for exports 

to increase, albeit at a lower rate of growth than previous years. The drivers of the economy are 

shifting toward fulfilling domestic demand though tourism remains the most significant driver.  

 

The food processing ingredients market in Thailand is expected to continue growing, especially 

for health-oriented food ingredients, alternative proteins from plants/microorganisms, herbal 

extracts/dietary supplements, and “sustainable” ingredients. This growth is driven by 

premiumization and a health-focused food trend. In 2026, the food processing ingredients market 

is expected to grow in line with the ready-to-eat food industry, which is expanding at an average 

rate of 2.3–3.3 percent, with an emphasis on innovations that cater to fast-paced lifestyles and 

sustainability, according to Krungsri Research. 

 

Advantages and Challenges  

Table 1. Thailand: Advantages and Challenges to U.S. Food Ingredient Trade 

ADVANTAGES CHALLENGES 

Growing demand for ingredients for specialized 

nutrition e.g. food for the elderly or 

performance-enhancing supplements. 

Local government regulatory requirements (e.g., 

labeling and product approvals) and associated, 

restrictions on usage of specific ingredients.  

The United States is known as a consistent 

supplier of high-quality products. 

Consumer behavior has become more complex. 
“Novelty + experience + health + reasonable 
pricing” has become the new standard for 
consumers today. 

In November 2025, the Thai FDA issued a 

"Guidance on the Use of Forms of Vitamins 

and Minerals as Key Ingredients in Food 

Products," outlining pre-approved forms of 

vitamins and minerals for dietary supplements. 

By 2027, Thai FDA is expected to have 

established a “Positive List” of over 150 pre-

approved functional ingredients and health 

claims to accelerate market entry for Future 

Food products. 

Relatively modest growth of the market due to 

household debt, high living costs, and a slowing 

economy. 
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Demand for imported food ingredients and 

processed foods to further manufacture in 

Thailand and export to other markets like 

Singapore and countries with a smaller food 

manufacturing sector.   

U.S. product prices are less competitive 

compared with other supplier countries that have 

free trade agreements (FTAs) with Thailand. 

 

Section II: Roadmap for Market Entry  

 

Entry Strategy 

 

Post suggests U.S. exporters establish a relationship with local importers, distributors, and food 

manufacturers. A local partner is key for U.S. exporter’s success when accessing the market (e.g., shares 

market knowledge and insights, provides guidance on business practices, and advises on food standards 

and importation requirements by Thailand’s government authorities). 

 

Participation in Thailand-based and regional trade shows, as well as trade missions, offers opportunities 

for U.S. exporters to engage directly with importers, distributors, manufacturers, local trade associations, 

and assess market potential. U.S. industry associations in Thailand and broader ASEAN region may 

have additional insights for members about the market. 

 

Below is a list of USDA-endorsed trade shows taking place in the region 2026-2027: 

Thaifex Anuga 2026 in Thailand: 26-30 May 2026 (https://thaifex-anuga.com/)   

Food Ingredients Asia Indonesia 2026: 16-18 September 2026 (www.figlobal.com/asia-indonesia/)  

Food Ingredients Asia Thailand 2027: 1-3 September 2027 (www.figlobal.com/asia-thailand/)  

 

Import Procedures 

 

Food import procedures for Thailand are available at:  

Thailand: Food and Agricultural Import Regulations and Standards Country Report 

Thailand: FAIRS Export Certificate Report Annual 

 

Distribution Channels / Market Structure  

 

Channels for exporting food ingredients to Thailand:  

1) Export and work through local importers who have their own distribution network and/or 

distribute directly to manufacturers.  

2) Export directly to food and beverage manufacturers from the country of origin.  

 

Share of Major Segments in the Food Processing Industry 

 
Thailand's food processing industry remains dominated by key segments like processed seafood, fruits, 

and vegetables. Frozen and Ready-to-Eat (RTE) Meals, dairy processing for the bakery sector, and 

“future food” that may require high-value exports continue to have potential.  

https://thaifex-anuga.com/
http://www.figlobal.com/asia-indonesia/
http://www.figlobal.com/asia-thailand/
https://www.fas.usda.gov/data/thailand-fairs-country-report-annual-0
https://www.fas.usda.gov/data/thailand-fairs-country-report-annual-0
https://www.fas.usda.gov/data/thailand-fairs-country-report-annual-0
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Processed Seafood  

Thailand’s processed seafood market expanded by 4 to 5 percent and was driven by increasing 

urbanization where people demand more convenience and by tourism sector recovery. The export value 

of canned and processed seafood was $3.8 billion in 2025, which was 16 percent of the total food and 

agricultural product export value according to the Ministry of Commerce. Additionally, lifestyle changes 

are driving consumption of processed, frozen, and RTE seafood. Major food processing players 

prioritize sustainability and a company’s performance on Environmental, Social, and Governance (ESG) 

ratings, in response to consumer demands for healthier, eco-friendly, and shelf-stable products. 

 

Processed Fruits and Vegetables 

Thailand’s processed fruits and vegetables market in 2025 was growing at 9 percent, in line with 

consumer demands for healthier options, nutrition, convenience, and shelf life. The growth is also 

supported by rising living costs, thus a stronger shift towards home cooking. Frozen processed fruit and 

vegetables was the fastest-rising area according to a research firm. The export value of canned and 

processed fruit was $2.5 billion according to the Ministry of Commerce. Additionally, exports of 

processed fruits and vegetables are increasing from global demand. Maintaining product quality and 

food safety is an increasing focus as is maintaining cost-efficiency. 

 

Frozen & Ready-to-Eat (RTE) Meals 

Krungsri Research reported in November 2025 that the value of Thailand’s RTE food market grew 5-8 

percent per year over the past decade. The report indicates the market value was between $1.5-$1.6 

billion in 2025. Export-led growth with products being sold to Japan, the United States, and Europe was 

among the top factors for growth. Product innovation and investment by major manufacturers has led to 

the development of a wide variety of RTE foods, including frozen foods and plant-based options, as well 

as increased production capacity. These efforts align with changing consumer behaviors. A report by 

Food Culture Innova Market Insights states that modern consumers are no longer looking for food that 

simply satisfies hunger. They seek food that meets health, taste, and sustainability, and dietary 

preferences. These values are reflected in the popularity of premium RTE foods, such as frozen foods 

made with organic ingredients, ready-made meals with clear and clean nutritional labels, and 

customizable menus tailored to specific dietary requirements, such as low-sodium or allergen-free.  

 

Dairy Ingredients 

Thailand imported dairy products valued at $1.3 billion in 2025, an 8 percent increase from 2024. Milk, 

milk and cream, and whey were the top three imported dairy products. According to Mordor 

Intelligence, Asia-Pacific’s dairy ingredients market, or milk-based raw materials market, is expected to 

grow in line with food trends and shifting consumer lifestyles. Current health trends include a desire for 

high-protein and low-sugar products. Manufacturers are focusing on product development to create 

differentiation, such as “Greek yoghurt” which emphasizes richness and probiotic microorganisms. 

Forecasting to 2032, milk is the fastest growing segment in Thailand’s dairy market with growth just 

over 8 percent according to Data Bridge Market Research. 



6 

 
 

 

 

Bakery sector 

In 2025, Thailand imported $7.2 million in baking ingredients from the United States. With location, 

logistics, and a comparative advantage in some labor costs, Thailand is becoming a central hub that can 

deliver bakery products to the Asian market. Bakeries continue to launch innovative products in the 

market which are being fueled by bakery chains and convenience store expansion. 

 

Future Food  

As reported by Thailand’s Office of National Higher Education Science Research and Innovation Policy 

Council (NXPO), one of a Thailand’s major food trends in 2025-2026 remains “future foods.” The four 

key future food categories are 1) Health foods and functional ingredients, 2) Medical and personalized 

foods, 3) Organic and clean foods, and 4) Alternative proteins. In 2025, Thailand positioned itself at the 

heart of a global culinary revolution, driven by a visionary 10-year strategy to transform its "future food" 

industry into a $16 billion powerhouse by 2030 and set a goal to generate over $15 billion in the sector 

by 2027. This is fueled by a deep understanding of modern consumer needs, particularly the shift toward 

health, safety, and wellness. However, Thailand’s future food industry faces insufficient raw material 

ingredients and proteins, due to limited domestic production and insufficient research of bioactive 

compounds from local materials. 

 

Other Sector Trends 

The food processing ingredients market also sees steady demand for alternative proteins, not only 

soybeans, but also non-soy plant-based products such as legumes and pulses. There is a growing demand 

for functional ingredients that enhance immunity, consumed as meal replacement foods, and products 

containing probiotics; foods formulated to meet specific needs such as food for the elderly, children, or 

individuals with specific health conditions. Natural and organic ingredients are increasingly used to meet 

the needs of health-conscious and sustainability-minded consumers, including environmentally friendly 

packaging. Thai consumers place importance on ingredients, such as choosing pesticide-free vegetables 

or meat from farms with animal welfare standards. Modern consumers want to experience new flavors 

from a variety of cultures, such as food from other countries or fusion cuisine. For additional 

information on trends, see: Food and beverage trends 2026. 

 

Section III: Competition  

 

Thailand’s food ingredient imports reached $3.7 billion in 2025, 8 percent over the previous year. The 

import value of dairy ingredients (whey, milk, cream, cheese), vegetable oil (olive, coconut, palm), 

nutmeg and fresh/dried figs all grew in 2025. Local ingredients hold low-value items’ share of the 

market, while high-value raw and semi-processed products are generally not available locally, such as 

wheat and grains, dairy ingredients, premium bakery and snack ingredients, plant-based ingredients, and 

functional food and beverage ingredients. China remains the leading food ingredients supplier to 

Thailand, followed by Singapore and New Zealand. The United States is a strong exporter of food 

preparations, fresh and dried nuts, and dairy products. 

chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https:/apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Food%20and%20Beverage%20Trends%20to%20Watch%20for%202026_Bangkok_Thailand_TH2025-0047
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Table 2. Thailand: Leading Food Ingredient Suppliers 

Partner 
Country 

Rank 
Value in Millions U.S. Dollars % 

Change 2024 2025 

China 1 601.2 584.8 -2.7 

Singapore 2 475.6 393.6 -17.2 

New Zealand 3 362.0 420.3 16.1 

United States 4 301.1 332.3 10.4 

Vietnam 5 261.7 293.5 12.1 

Indonesia 6 222.3 351.7 58.2 

Australia 7 204.4 228.1 11.6 

Malaysia 8 166.0 227.2 36.9 

Ireland 9 78.2 63.2 -19.1 

Burma 10 69.0 51.2 -25.8 
Source: Trade Data Monitor and USDA Foreign Agricultural Service - Bangkok, Thailand 

 

 

Table 3. Thailand: Top 10 Food Ingredient Imports from the United States by Value 

Food Ingredients description Rank 

Value in Million  
U.S. Dollars % Change 

2024 2025 

Food preparations 1 138.1 146.1 5.8 

Fresh or dried nuts 2 59.7 95.2 59.3 

Milk and cream 3 42.1 26.3 -37.6 

Whey  4 15.1 14.1 -6.8 

Vegetable saps and extracts 5 10.4 11.3 8.4 

Cheese and curd 6 8.9 11.6 30.3 

Fresh or dried grapes 7 5.9 6.5 9.2 

Vegetables (dried, whole, cut, 
sliced, broken, powder) 8 5.3 6.2 18.1 

Malt (extract, flour, meal, milk) 9 3.7 3.9 3.7 

Yeasts, prepared baking powders 10 3.1 2.2 -28.7 
Source: Trade Data Monitor and USDA Foreign Agricultural Service - Bangkok, Thailand 

 

 

Section IV: Best Product Prospects  

 
Products Present in the Market with Good Sales Potential 

 Healthy and functional food ingredients including dried fruits and vegetables, nuts especially 
almonds and pistachios, pulses, especially green peas, plant-based proteins, dairy proteins.  

 Frozen food and RTE products, including frozen vegetables 
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 Cooked and prepared seafood, especially shellfish 
 Dairy ingredients, including cheese, and dried eggs 

 
Products Not Present in Market with Good Sales Potential 

 Specialty Ingredients: Preservative-free ingredients that extend shelf life without compromising on 

natural claims. 

 

Product Not Present due to Significant Barriers 

 Imported port and poultry products 

 

Links to Top Food Processing Companies  

Charoen Pokphand (CP) Foods: A global leader in protein (chicken, pork, aquaculture) and 

processed, RTE food products. They are a major player producing plant-based food products 

using "PLANT-TEC" technology under brand “Meat Zero”.  

Thai Union Group: One of the world's largest seafood processors, known for canned tuna, frozen 

shrimp, and global brands like John West and Chicken of the Sea. The company has expanded 

into plant-based seafood alternatives, including shrimp, crab, and salmon products under brand 

“OMG Meat”. 

Betagro Group: A major producer of meat, food products, and agricultural feed, controlling the 

entire production chain. 

 

Section V: Key Contacts and Further Information  

 

Post contact information in the box below: 

 

The FAS Office of Agricultural Affairs in Bangkok maintains up-to-date information covering food and 

agricultural import opportunities in Thailand and would be pleased to assist in facilitating U.S. exports 

and entry to the Thai market. Questions or comments regarding this report should be directed to the 

following addresses: 

 

U.S. Department of Agriculture  

Office of Agricultural Affairs  

Phone: + 662 205-5106 

Physical Address: U.S. Embassy 

Bangkok Thailand 10330  

Email: agbangkok@usda.gov 

https://th.usembassy.gov/doing-business-in-thailand-agro-food-products/ 

 

 

Attachments:   

No Attachments 

https://www.cpfworldwide.com/th/home
https://www.thaiunion.com/en/home
https://www.betagro.com/en/intro-page
https://th.usembassy.gov/doing-business-in-thailand-agro-food-products/
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