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Editor’s Notes 
 
Last year started with a shocking price hike of basic foodstuffs and then this year the 
recession has many Japanese pinching each yen.  More Japanese are finding ways to enjoy 
food at home, but that doesn’t mean they don’t eat out.  These eating patterns affect the 
food industry.  Restaurants and cafes that depended on business people patrons seem to be 
closing their doors, but are then remodeled by a lower cost establishment that can survive 
these difficult times.  In any case, food and beverage are entertaining and affordable for 
most, even during hard times. 
 
This month, we are providing you a glimpse of some changes in the food industry and a look 
at some interesting products should interest the “thinking-outside-of-the-box” kind of 
marketers. 
 
 
Food Industry News 
 
Convenience Store Sales Best Department Store for the First Time, Nikkei MJ, 
January 23, 2009. p4 
 
According to the Japan Franchise Chain Store Association, the combined sales amount of 
convenience stores in 2008 was $87 billion and topped the sales amount of department 
stores for the first time.  Just for your reference, the combined sales amount of convenience 
stores in 1998 was $26 billion.  There were many factors for this occurrence such as the ever 
increasing number of convenience stores throughout Japan, increasing internet shopping, 
decreasing department store goers (due to the growing older population), etc. 
 
 
From the Editor 
I believe that for a long time, department stores were thought to be king and would never be 
surpassed by convenience stores.  Of course it isn’t only the convenience stores that affect 
the department stores.  Mega-shopping centers take away department store business as well, 
but both the department stores and mega-shopping centers need a lot of land and space, 
whereas convenience stores can be placed in urbanareaniches, there are many such places in 
Japan. 
 
From a different perspective, food sections of department stores and supermarkets are 
helping the overall sales in these tough times. 
 
 
Food Sales Helping Supermarkets, Department Stores Weather Recession, Daily 
Yomiuri Online, February 2, 2009 
 
According to the Daily Yomiuri Online, “(w)hile many companies are seeing their profits 
tumble as the global financial crisis prompts consumers to tighten their purse strings, some 
firms are actually seeing sales rise as they attract people looking for something they can 
enjoy at home.”  Some people are purchasing specialty boxed lunches, which one would 
normally eat outside, just to take home to eat.  Supermarkets are shifting to lower priced 
items and changing group stores from the flagship brand to the lower brand stores.  
According to the article, food sales in supermarkets and department stores remained robust. 
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Trendy Products 
 
Reversed Marketing for Valentine Chocolates, The Japan Food Journal February 2, 
2008, p12 
 
Valentine’s Day is a major day in Japan.  Traditionally in Japan, women 
give chocolates and other gifts to their heartthrobs on February 14.  
Well, that is how the Japanese chocolate manufacturers explained it and 
started the Valentine’s Day gift giving tradition.  And after that was 
successful, “March 14 White Day” came along, which is when men give 
gifts back.  This year snack manufacturer, Morinaga & Co., Ltd 
(http://www.morinaga.co.jp/english/) wants male participation on 
Valentine’s Day, so they developed a “Reverse Chocolate” and made it 
easy for men to find their chocolate product on shelves.  Morinaga 
reversed the packaging so everything is spelled backwards.  We’ll keep 
you posted on the sales results of this product. 

 
 
Ameba News website 

 
From the Editor 
 
At first the photo in an industry newspaper seemed as though that the newspaper people 
made an awful mistake of placing the positive backwards for print.  So, the article was 
dismissed at first.  However, the same product kept popping up in other publications and the 
internet with that same awful mistake.  Something wasn’t right, but it was an attention-
getter.  
 
 
Ohotsuku Drift Ice Craft Beer a Hit, Nikkei MJ February 8, 2009, p4 
 
From the northern island of Japan, Hokkaido,  a hit product called Drift Ice Draft beer was 
born.  The water used for the beer comes from drift ice that is found in the Ohotsuku water 

region.  The originators wanted to create a winter 
beer that projected the blue sky, clear water and 
white snow.  To get the blue color, spirulina, which is 
a bacteria used for food supplements, was added to 
give the beer a crispy blue image.  Abashiri Beer 
sold more than 200,000 bottles of Drift Ice Draft, 
which is apparently the sales amount necessary to 
classify a craft beer as a hit product.  Abashiri Beer 
expanded their production lines by 60%. 
Abashiri Beer website 

 
 
From the Editor 
 
The story is similar to our American frontier spirit and water from drift ice seems 
adventurous as well as romantic .  Green beer works and it seems blue beer is acceptable as 
well.  Craft beer offers something different and most have a great story behind its creation to 
tell.  Japanese are prone to listen and try. 
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Retro-Ultraman Soda, Nikkei MJ January 28, 2009, p15 
 
I remember watching Ultraman on a TV network in Bethesda, MD way before seeing anime.  
You may know this, but there isn’t just one Ultraman.  They are a huge family living far, far 
away  in deep space, but now they are part of soda pop.  Dydo Drinco 
(http://www.dydo.co.jp/corporate/ir_eng/) worked with the production company of Ultraman 
to design their soda pop cans in Ultraman suits.  On the back of the can you will find 
information about the Ultraman family and their enemy monsters.  The drink targets dads 
who grew up with Ultraman and their kids.  
 

 
(Ultraman designed cans by Marutani Production) 
? ? ? ? ? ? ? ? ? ? ? ? ? ? ? ?  
( C) ? ? ? ?  ( C) ? ? ? ? · CBC 
JCast Monowatch website 
 
 
 
 
 


