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Report Highlights:
The major Peruvian supermarket chain Wong was acquired by Chilean Cencosud. The agreement is to transfer the entirety of Wong's shares to Cencosud for $500 million dollars as well as real estate assets as commercial centers, 23 premises supermarket (currently on functioning) and 17 more for future projects. At the same time, Cencosud agreed to give 49.75 million shares to Wong shareholders, valued at $4.00 each.
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Includes Trade Matrix: No
Trade Report
Lima [PE1]
[PE]
Summary

News that the major Peruvian supermarket chain, Wong, was acquired by Chilean Cencosud was reported on December 17th. The agreement between these two important companies is to transfer the entirety of Wong’s shares to Cencosud for $500 million dollars as well as real estate assets as commercial centers, 23 supermarkets and 17 more in the pipeline.  Cencosud agreed to give 49.75 million shares to Wong shareholders, valued at 2000 Chilean pesos each ($4.00 each share). With this acquisition, the Wong family becomes the third or fourth largest shareholder of the Cencosud conglomerate well 2.5 percent of shares. The handover will take place on January 31.

Background

Supermarket chains constitute the main market for imported goods, targeting high and middle-income consumers. In 2006, Peru’s total food retail market reached almost $5.7 billion, 85 percent of which is concentrated in Lima.  Supermarket chains reached $1.4 billion in food sales, growing 13 percent on average in the last five years.  The projection for this year is for 15 percent growth.
Currently, Wong Corporation has 48 stores (44 in Lima and 4 in Trujillo). In addition, they are planning to acquire a supermarket chain in Chiclayo (Supermarket El Centro) and in Arequipa in the near future. This capital infusion enables a faster expansion of this supermarket chain in other parts of the country. Cencosud will provide the financial support in order to reach the goals set by Wong Corporation for 2008 (15 new stores and 2 Commercial Centers).

Wong has 60 percent of the supermarket market share in Peru. This year, Wong’s total sales are projected to reach 1 billion dollars. 

Wong Supermarkets have a deep presence among Peruvian costumers. In fact, according to the VII Annual Survey of Executives conducted by Lima Chamber of Commerce (Oct-Nov 2007), Wong Supermarkets were preferred by 65% of respondents and were ranked first (20.4%) in the National Model Company category.

Last year, total consumer-oriented food imports reached $369 million, growing 8.8 percent over 2005 (Peru’s customs data).  The United States was the third largest supplier ($39 million), with 11 percent of the market share, facing stiff competition from Chile, Colombia and Argentina (26, 15 and 10 percent, respectively). Between 2005 and 2006, U.S. food exports to Peru grew 31 percent. The retail sector accounts for approximately $207 million of food imports. 

Finally, Erasmo Wong will continue being the CEO of Wong Corporation and at the same time he will be part of the directory in Cencosud Chile

Technical Profile
	Wong Supermarket Corporation
	CENCOSUD

	Group
	Wong Family
	Group
	Paulmann Family (main shareholder)

	Years Operation
	Since 1942
	Years Operation
	Since 1960

	Store Brands
	Wong, Metro, Eco Almacenes, Merpisa, American Outlet.
	Store Brands
	Jumbo, Easy Home Center, Almacenes Paris, Santa Isabel, Banco Paris.

	Commercial Center
	Lima Plaza Sur y Plaza Norte (under construction)
	Commercial Center
	Cencosud Shopping Center, Unicenter.

	Number of Stores
	48
	Number of Stores
	499

	Countries
	Peru
	Countries
	Chile, Argentina, Brasil, Colombia, Peru.

	Total Sales 
($ Millions)
	1,080
	Total Sales 
($ Millions)
	7,500
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