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THE THAI RETAIL MARKET AND OPPORTUNITIES FOR U.S. FOOD EXPORTS

Thailand’s retail market is incredibly diversified, displaying nearly all retail formats from massive hypermarkets to traditional wet markets.  The retail market can be classified into four segments: hypermarkets (Tesco Lotus, Carrefour and BigC), Cash and Carry (Makro), supermarkets (Tops Supermarket, The Mall Group, Foodland, Villa, UFM Fuji), convenience stores (Tops Daily, Tesco Express, 7-Eleven) and traditional retail markets.  In recent years, Thai consumers have moved toward hypermarkets and supermarkets that provide convenient, one-stop stopping, large parking areas, and a variety of affordable food and home products.  By the end of 2006, there were approximately 217 hypermarket/discount stores; 28 wholesale clubs; 268 supermarkets; and 5,732 convenience stores/gas marts.  By 2008, total retail food sales will reach $30 billion.  The total number of food retail outlets is also anticipated to rise to 350,000 outlets in 2008.   


Both supermarkets and hypermarkets are the best points of entry for U.S. exporters to penetrate Thailand’s retail food market.  Significant opportunities exist for U.S. fresh fruits, frozen foods, breakfast cereals, organic products, spices, confectionary, biscuits, seasonings and sauces, frozen seafood, dried fruits, nuts, pie filling, bakery ingredients, red meat, snack foods, wine and spirits as well as pet food.

MARKET ACCESS UPDATE

Seeking Improvements for U.S. Beef Access

USDA is seeking expanded access in the Thai market for U.S. beef.  In late May the World Animal Health Organization OIE) is expected to adopt an OIE Scientific Commission recommendation that the United States be classified as controlled risk for BSE.  The recommendation strongly supports the safety of U.S. cattle and beef products for trade and sets the stage for discussions to expand access beyond boneless product.

New Regulatory Initiatives - Alcohol Promotion and Control in Thailand

The Thai Ministry of Public Health continues to push their initiative to control alcohol consumption and introduced a draft Alcohol Control Act to the Cabinet for endorsement.  On March 13, 2007, the Cabinet approved the draft, which is with the National Legislative Assembly for a series of three public comment periods.  The regulation would impose a ban on alcohol advertising, except for ads produced in foreign countries, ads appearing in overseas sport events, and ads on the Internet and magazines produced overseas, and are not intended to be solely sold in the Kingdom of Thailand.  Additional information is available on line at www.fas.usda.gov

Traffic Light Food Labeling in Thailand

Since October 2006, The Thai Ministry of Public Health (MOPH) has been developing new food labeling requirements designed to tackle increasing obesity in Thai children.  According to the draft ministerial notification, the MOPH will require labeling containing a statement “Children Should Limit Consumption” along with other specified nutritional label and colored logo for the following products: 1) potato chips; 2) corn chips; 3) extruded snack foods; 4) biscuits or crackers; 5) assorted wafers; and 6) other food products as specified by the Food and Drug Administration (FDA) with an approval of the Food Board.  
 

At present, U.S. exports of potentially affected food items exceed $5 million per year.  The notification would allow for easy expansion of the product coverage, which could affect a broader range of U.S. exports in the future.  The reports about this new propose of food labeling (TH6104 and TH7038) are available for download at www.fas.usda.gov

HOT NEWS FROM THAILAND

JTEPA - Japan-Thailand Free Trade Agreement was signed on April 3, 2007

The agreement will eliminate tariffs on more than 90 percent of bilateral trade over a ten-year period. Japan will abolish 92 percent of tariffs on imported Thai products, including agricultural products, within 10 years, while Thailand will make 97 percent of imported Japanese goods, including auto parts and steel products, duty-free during the same period.   For agricultural products, Japan will eliminate tariffs over a five-year period for processed shrimp and tropical fruits such as mango, papaya, durian, and halve tariffs on boneless and cooked chicken.  Thai tariffs on imported Japanese fruits, such as apples, berries and prunes, have been eliminated.

UPCOMING EVENTS

Thai Importers Visit All Things Organic in USA

The Organic Trade Association (OTA) has invited three importers from Thailand, Piriyapul International, Sri Chok Chai Supermarket, and Villa Market JP to attend the 7th Annual All Things Organic™ Conference and Trade Show during May 4-9, 2007.  The importers will have the opportunity to attend the organic conference/trade show and be educated on current aspects of the organic industry as well as have the opportunity to network with industry representatives and fellow retailers at special events and meetings.   

Leading Thai Importer, Winner Group Enterprise Ltd., Visits FMI Show 

Winner Group Enterprise Ltd. has been a leading importer and distributor for consumer foods and food ingredients in the Thai market, representing and distributing several U.S. food products, such as Betty Crocker and Pop Secret microwave popcorn.  The company’s distribution network covers food manufacturers, retailers in both modern trade and traditional trade and food service.  This year, Ms. Pornpimon Thanapothivirat, the Marketing Manager, will attend the FMI show in Chicago during May 6-8, 2007 to source new products for the Thai market such as dessert toppings, confectionary, condiments, snack foods, specialty and gourmet foods, etc.  For more information about this company, please visit www.winnergroup.co.th

World of Food Asia in May 2007

The 4th Thaifex – World of Food Asia will be held May 23 – 27, 2007, in the Impact Exhibition Center, Bangkok Thailand.  This year’s Thaifex will have more than 20 international pavilions showcasing innovative food and beverage products, new technologies, franchises, and catering and retail services.  The Food Export Association of the Midwest USA will attend this year to showcase their members’ agricultural products.  To increase the visibility of this year’s Thaifex show, the organizer has organized Wine & Gourmet Asia Bangkok 2007, which will take place during May 22-26, 2007.  Thaifex is one of the most highly regarded events for the food and beverage sector in Southeast Asia in terms of both attendance and effectiveness.  More information about this show is available at the trade fair website, www.worldoffoodasia.com. 
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