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Report Highlights:
U.S. bottled wine exports to Japan continued modest growth in 2004 with volume up 1%, while value fell 6.4% to nearly $55 million.  Major, lower-priced California labels continue to replace Japanese wines.  U.S. market share declined slightly, however, at 13.4 %.  Among major suppliers, Italy and Germany again lost share, while France bounced back, increasing its market-leading share to nearly 45%.  Among New World wines, the growth of Australian exports was most notable, increasing 35%.  Japan’s total bottled wine imports rose 2.5% in 2004, and an additional 2.4% in 2005 (through September).  Despite the strong competition among exporters and with other alcoholic beverages like shochu, the outlook remains positive for U.S. wine.  Key factors include Japan’s improving economy, growing interest in New World wines, and continued deregulation of retail liquor licensing.  Meanwhile, rising competition with Australia and proposed liquor tax changes are emerging challenges.
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JAPAN WINE MARKET ANNUAL REPORT
I. Introduction

1.1  Summary Highlights

The overall wine market

Japanese bottled wine imports rose to 133,460 kiloliters in 2004, an increase of 2.5 percent in both quantity and value.  Among wines, imported sparkling wine rose a remarkable 18.4 percent in volume.  Japanese alcohol consumption reached its peak in 1996, and then gradually declined due to the declining economy, a wider range of competing beverages, growing health consciousness, and stricter laws regarding driving under the influence of alcohol.  Since the red wine boom of 1998, when wine consumption was at its highest, consumption rates have been flat or decreasing.  Nevertheless, mid-to-long term consumption trends remain promising as younger consumers gravitate toward wine, giving it a larger role in the Japanese diet.  Deregulation of Japanese liquor licensing has also expanded the range of retail outlets handling wine and other alcoholic beverages.

Competition among exporting countries

The Japanese wine market is a very competitive, with more than 30 countries exporting to Japan led by France, Italy, and the United States.  Imports from France, which fell in 2003, rebounded in 2004 with an increase of 6 percent by volume and recovery in market share to nearly 45 percent.  Almost 16 percent of French wine imports were Beaujolais Nouveau, which benefits from major promotional efforts that have made it a big autumn seasonal event in Japan.  New World wine countries like Australia, Chile, Argentine, and New Zealand also increased their wine exports to Japan in 2004.  Australian wine, in particular, made major strides increasing its profile and sales over the past year, and is now widely regarded as the key competitor for U.S. wine.

Further penetration of liquor sales deregulation

In September 2003, restrictions on issuing liquor licenses were lifted.  While the Japanese Government is still restricting licensing in some regional areas based on consideration of competitive conditions and viability of local liquor stores, liquor licenses are now generally being granted upon application from supermarkets and convenience stores.  This has expanded the market for lower-priced wines, a segment in which US products are especially strong.  As of February 2005, 89.6 percent of all the stores (2,404) of the major 18 supermarket chains have been granted liquor retail licenses, which is a 6.6 percent increase from the previous year.
1.2 Structure of this report

This standing report is designed to provide an overview of the Japanese wine market, with an update on current trends and likely future developments for US wine exporters.  While all of the key import data tables have been updated, several figures illustrating the market situation longer-term are carried over from last year’s report.

Section II begins with an alcoholic beverage market overview that outlines overall alcohol consumption trends.  Section III broadly examines consumption trends in the Japanese wine market in demographic and regional terms.  Also provided is analysis of the domestic and imported wine markets, along with a brief outline of major wine exporters’ activities in the Japanese market.  Section III concludes with an analysis of the distribution channels for wine and their implication for US exporters.
  Section IV covers discussion of some major regulatory and tax issues affecting the wine market in Japan.

The report also includes two appendices, the first of which provides information and references on major wine import regulations in Japan.  The second is a selection of tables providing detailed updated statistical data on wine exports to Japan.

1.3 Glossary
	Chu-Hi
	A fruit flavored, ready-to-drink, carbonated cocktail with a liquor base (e.g., vodka, shochu).


	Happoshu and  Third Beer


	Happoshu is a low malt content beer that made its debut about ten years ago as a cheap alternative to standard beer.  Because it contains less malt, happoshu avoids some of the draconian liquor tax that comes with the same official classification as standard beer.  Third beer is another alternative alcoholic beverage to beer with no malt but other kinds of ingredients like soy peptide.  Third beer is currently classified as one of several miscellaneous liquors with an even lower liquor tax than Happoshu.



	National Tax 
Agency
	A government organization whose responsibilities include tracking shipments of all types of liquor in Japan as well as administering taxes on alcohol.


	Shochu
	A traditional Japanese liquor that is a clear alcoholic beverage that can be made from the distilled spirits of various materials such as potatoes, sweet potatoes, barley, buckwheat, etc.



II. An Overview of Japan’s Alcoholic Beverage Market

2.1 Japan’s changing alcohol consumption
Alcohol consumption in Japan has increased significantly and steadily for several decades along with Japan’s rapid economic growth. Consumption subsequently leveled off, however, in the early 1990’s as Japan entered a recession from which it has yet to fully recover (see Fig. 1).  While the economy has registered modest growth in 2004-05, overall alcohol consumption has begun to decline reflecting both demographic and lifestyle trends. 

Some of the factors that influence and limit the growth of alcohol consumption include the country’s zero population growth, lower alcohol consumption by younger generations, and broader consumer beverage tastes.

Although wine consumption in Japan has grown significantly through decades, the wine share in the total alcohol consumption is still very small compared to other countries (see Fig. 3).
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                                                               Source: National Tax Agency
Wine: Wine consumption has been trending upwards since the 1960s, although it has experienced several booms and busts. During the “red wine boom” of 1997/98, studies touting red wine’s health benefits excited consumer interest, causing consumption to double.  After the boom ended, however, consumption suffered a rebound decrease and has been hovering around its current level for the past several years.  Most market observers remain confidant, however, that the picture for wine long-term remains brighter than alcoholic beverage market overall.

Beer, Happoshu, and Third Beer: Though beer has traditionally accounted for more than half of Japan’s total alcohol consumption, since 1994 it has faced increasing competition from a cheaper, low-malt beer variety called happoshu.  More recently the tax saving “Third Beer”, which contains no malt, and consists of other base ingredients like soybeans or peas, emerged in the market and reduced the market share of regular beers significantly.  Both Happoshu and Third beers are subject to lower liquor taxes and retail prices, which has prompted legislative debate about streamlining the tax structure.  Yet the total volume of beer and beer alternatives has been decreasing due to changing drinking habits and consumers’ tastes.

Sake: Consumption of sake, traditional Japanese rice wine, has been steadily declining during the last half century due to greater availability of a variety of other alcoholic beverages, and change in consumers drinking tastes and habits. In particular, sake is much less consumed by younger generations.

Shochu: Shochu, another traditional spirit, enjoyed a massive boom in recent years, brought about by increased attention to its beneficial health effects, and a belief that its after-effects are less severe than other alcoholic beverages.  Stores and restaurants specializing in shochu have gained popularity.  Shochu mixes with various fruit juices, which are sold under the category of Liquors and Fruit Wines, and are especially popular among younger generations and female consumers.

Whisky and Brandy: Overall, whisky and brandy consumptions have been considerably decreasing for the last several years.  At institutional outlets, Shochu has been replacing whisky and sake.

Spirits and Liqueurs: Spirit consumption remains flat and their total volume is quite small compared to other categories. Liqueurs are most frequently used in mixed drinks. They are popular with women and many young people because of their sweet taste, lower alcohol content, and image appeal.
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                                                                                            (%=percentage share, vol= kiloliters)
	Year
	Wine
	Sake
	Beer/Happoshu
	Shochu
	Wiskey/Brandy

	
	(%)
	(Vol)
	(%)
	(Vol)
	(%)
	(Vol)
	(%)
	(Vol)
	(%)
	(Vol)

	1995
	2.6
	22,084
	22.0
	189,519
	38.5
	341,501
	19.0
	163,446
	9.2
	79,107

	
	
	
	
	
	
	
	
	
	
	

	2000
	4.7
	39,862
	17.3
	147,892
	41.4
	354,306
	21.4
	183,124
	6.8
	58,621

	
	
	
	
	
	
	
	
	
	
	

	2003
	4.2
	34,762
	15.1
	125,074
	38.8
	321,044
	27.6
	228,198
	7.4
	41,816

	
	
	
	
	
	
	
	
	
	
	


Note: Volume given as 100% alcohol equivalent

Source: Monthly Statistics Journal of Food and Liquor
Fig. 3: Cross-country comparison of adult per capita alcohol consumption






                     (liters per year)

	Country
	Total consumption
	Wine consumption
	Wine as a share of total (%)

	Portugal
	16.6
	7.2 
	43

	France
	13.3
	8.3 
	62

	Germany
	12.5
	3.3 
	26

	South Africa
	11.5
	5.0 
	43

	Spain
	11.2
	4.6 
	41

	Australia
	10.3
	3.4 
	33

	UK
	9.7
	2.3  
	23

	Argentina
	9.6
	6.9  
	71

	Italy
	9.2
	7.1  
	77

	USA
	9.1
	1.7  
	18

	Romania
	8.0
	3.4  
	42

	Korea
	6.8
	> 0.1  
	 *

	Japan
	6.3
	0.4  
	  6

	China
	5.2
	0.1  
	  2





*: less than 0.5%




Note: Consumption volume is converted to 100% alcohol equivalent.


Source: Alcohol Database, WHO

2.2 Demographic breakdown of Japanese alcoholic beverage consumption

Statistics Bureau data of Japan’s household expenditures indicate that beer, including low-malt beer, accounts for nearly 50% of total alcohol consumption among all age groups. Older consumers spend more on sake and shochu, both traditional liquors, while people in the 30-39-year-old range consume more wine than any other age group (see Fig. 4). 
Fig. 4:  Alcohol Beverage Expenditure Share by Age Group
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     * Including happoshu (low-malt beer), ** Chu-hi accounts for the bulk of this category
        Source: Statistics Bureau of Japan

2.3 Geographical breakdown of Japanese alcoholic beverage consumption

Tastes in alcohol vary with location.  Most wine in Japan is consumed in major urban areas, with more than 60% of premium wines consumed in Tokyo alone. In rural areas, however, beer, sake and shochu remain the alcoholic beverages of choice.  On the other hand, 70 per cent of the total population lives outside of the Metropolitan area.  Cultivating those outside areas for wine is important and effective for further market expansion.  Historically, domestic wine in a large glass bottle of low price was popular in rural areas, but wine markets across the nation continue to progress and become more sophisticated. 

Fig. 5-A: Consumption of wine and other alcoholic beverages by prefecture

Total (per capita), FY2003

(Total: ¥bill, per capita: ¥000)

	Prefecture 
(capital city)
	Wine
	Beer/Happoshu
	Sake
	Shochu
	Total

	
	Total
	Per capita
	Total
	Per capita
	Total
	Per capita
	Total
	Per capita
	Total
	Per capita

	Tokyo
	77 
	7.6
	383 
	38.0
	79
	7.8
	88 
	8.7
	724 
	71.7

	Osaka
	25 
	3.5
	260 
	37.2
	45
	  6.5
	44 
	6.2
	434 
	62.1

	Kanagawa (Yokohama)
	23 
	3.3
	164 
	23.4
	37
	5.4
	44
	6.2
	315 
	45.1

	Hokkaido (Sapporo)
	17 
	3.9
	135 
	29.4
	29 
	6.4
	37 
	8.1
	250 
	54.3

	Aichi (Nagoya)
	14 
	2.5
	162 
	29.0
	34
	6.2
	29 
	5.2
	275 
	49.3

	Fukuoka (Kyushuu)
	10
	2.6
	114
	28.3
	23
	5.9
	40
	10.0
	208
	51.9

	Hyogo (Kobe)
	11 
	2.5
	124
	28.0
	53
	6.7
	23 
	5.2
	220 
	49.3

	National Total
	  326
	  3.1
	2,868
	28.1
	  741
	7.2
	755
	7.3
	5,334
	52.1
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Fig. 5-B: Wine sales as a percentage of sake sales
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                          Source: National Tax Agency
III. Wine Market Overview

3.1 Consumption trends  

Throughout its several decades of steady expansion, the Japanese wine market has experienced at least six surges in consumption. One such increase occurred when domestic wine first became available for less than ¥2000 a bottle in 1978.  Another spurt occurred in the late 1970s and early 1980s when sweeter German wines became popular.  The Beaujolais Nouveau boom followed in the late 1980s, and continues to be an important seasonal demand.
The most important boost to the industry, however, came in the 1990s when a series of scientific reports touting the health benefits of red wine suddenly sparked consumer interest in red wine. When these benefits became widely known in Japan in 1998, consumption more than doubled compared to 1996. However, this surge led to a buildup of excess inventories that took more than two years to clear, causing a subsequent bust—one that was exacerbated by stagnant to declining consumption. By early 2004, most Japanese traders were predicting that the wine market had bottomed out in 2003 and would begin to recover; however, as of 2004, overall wine consumption remained at, or even a little below, 2003 levels (see Fig. 6). This slump was due mostly to continuing declines in domestic wines.  Meanwhile, imports started to recover in 2004.
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Source: National Tax Agency

Though the 1980s and early 1990s, Japanese consumers showed a preference for sweet, fruity, white wines, which accounted for more than half of all consumption. Following a boom in 1997/98 driven in part by links to health benefits, however, red wine has taken more than a 60 percent share.  In fact, the percentage of red and white has reversed in the past several years.  Meanwhile, rosé has failed to catch on with consumers and its share dropped considerably (see Fig. 7).
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Fig. 7: Wine Consumption by Type, 1994-2003
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Fig. 8 shows annual expenditures on wine in Japan from 1994 to 2003.  Though the average cost per liter fluctuated over the entire period, prices have, overall, been sliding downwards in the past few years. This reflects both deflation in the Japanese economy as a whole and increasing sales of more moderately priced New World and California wines.
Note that while total spending on alcohol declined significantly over the period, wine consumption nearly doubled, expenditures on wine rose by close to 70 percent, and wine’s share of the total alcoholic beverage market doubled - from 3.0% to 6.4%.  In short, Japanese consumers are buying larger quantities of wine at overall lower prices.
[image: image20.wmf] 


	Year
	Expenditure

(¥bill)
	Quantity
(000 hectoliter)
	Avg. cost per liter (¥)
	Total expenditure on alcohol

(¥bill)
	Wine Share of total alcohol expenditure

%

	1994
	207
	1,570
	1320
	6,860
	3.0%

	1995
	211
	1,700
	1240
	6,660
	3.2%

	1996
	227
	1,880
	1210
	6,540
	3.5%

	1997
	329
	2,820
	1170
	6,510
	5.1%

	1998
	443
	3,850
	1150
	6,360
	7.0%

	1999
	401
	2,940
	1360
	6,130
	6.5%

	2000
	369
	2,840
	1300
	5,880
	6.3%

	2001
	349
	2,730
	1280
	5,720
	6.1%

	2002
	348
	2,790
	1250
	5,468
	6.4%

	2003
	326
	2,483
	1310
	5,334
	6.1%


 Source: National Tax Agency
Fig. 8-B:  Share of Wine in Japanese Alcohol Expenditure
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Source: National Tax Agency

3.2 Domestic wine

Domestic wines mainly target the low-end of the market, where average prices are lower than ¥500 and competition has grown in intensity since the introduction of several low-priced brands from major California wineries, many of which are handled by Japan’s major liquor/beer producers and distributors.
While domestic wines do maintain a significant presence; they are declining each year, and are mostly concentrated in the low-end market, an extremely competitive segment including American, Chilean, and Australian wine.  Australian wines, in particular, have gained lower-end shelf-space at retail including convenience stores.

In the first half of 2005, taxed delivery of domestic wine showed an increase of more than 10 percent because the figures include some non-wine beverages, such as other fruit wines and chu-hi, which are classified under the same category as wine, sales of which have been continuously increasing.
Fig. 9: Domestic wine shipments, 1999-2004*

	Year
	Volume

(000 hectoliters)
	Increase (or decrease)
from previous year
(%)

	1999
	1,252
	(17.6)

	2000
	1,153
	(7.9)

	2001
	1,101
	(4.5)

	2002
	1,110
	0.8

	2003
	975
	(12.2)

	2004
	863
	(11.5)


* Includes some non-wine beverages; wine made from grape is estimated to account for two third of these shipment.


Source: National Tax Agency
The following table and chart reflect the fact that the domestic wine market is dominated by a few large companies, with the top three accounting for nearly three-fourths of all sales.  In 2004, taxed delivery of domestic wine had declined by 10 percent compared with the previous year.  However, recently, the large domestic producers (i.e., Mercian, Suntory, Sapporo, and Kikkoman) have been attempting to differentiate their products based on quality or other value-added attributes such as health orientation, variety of fruit bases, organic, and additive-free wines, with less focus on pricing.  Those major producers are starting to see a clear distinction between their domestic wine business and their imported wine sales.

Fig. 10: Market share of major Japanese wine manufacturers, 2002-2004

(¥ million, %)             

	
	2002
	2003  (estimated)
	2004  (forecast)

	
	Sales
	Share
	Sales
	Share
	Sales
	Share

	Mercian
	18,500
	31.9%
	18,600
	34.6%
	18,700
	36.4%

	Suntory
	15,100
	26.0%
	9,000
	16.7%
	6,500
	12.6%

	Sapporo

Beer
	9,400
	16.2%
	10,500
	19.5%
	11,000
	21.4%

	Kikkoman
	7,300
	12.6%
	7,500
	13.9%
	7,600
	14.8%

	Asahi Beer
	5,350
	9.2%
	5,650
	10.5%
	5,800
	11.3%

	Others
	2,350
	4.1%
	2,550
	4.7%
	1,800
	3.5%

	Total
	58,000
	100.0%
	53,800
	100.0%
	51,400
	100.0%


Source: Fuji Keizai 

Fig. 11 shows that domestic wine sales have been depending heavily on products lower than ¥500, while imported wines target a higher price zone.  With the low-priced wine market now being penetrated by imports, major domestic producers have been shifting their emphasis from moderately priced to premium wines, costing more than ¥1500 per bottle.
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3.3 Imported wine

Imported wine accounts for more than 60 percent of all wine.  Even in domestic wine, imported bulk wine and grape must are commonly used as raw material.  In terms of both volume and value, bottled wines represent more than 70 percent of imports, which is the main part of the trade discussed in this report.  




Source: Trade Statistics, Japan Customs

US wine exports to Japan achieved tremendous growth in market share between 2002 (10.9 percent) and 2003 (13.7 percent) and nearly maintained that level in 2004 (13.4 percent).  This breakthrough was fueled largely by the success of California wines selling for less than ¥1,000 per bottle.  On the other hand, France’s share, which once fell from 45.4 to 43.5 percent in 2003, bounced back to 44.8 percent in volume in 2004.   The growing popularity of Beaujolais Nouveau red wine as a seasonal event in the fall was an important factor increasing export volume from France.
Among major exporters, Italy and Germany have continued to lose market shares.  Italian wine exports decreased from 19.8 to 17.2 percent; Germany from 6.3 to 5.2 percent.  On the other hand, Spain and Australia both increased their share in 2004: Spain from 4.4 to 5.0 percent, while Australia dramatically increased its share from 4.0 to 5.2 percent.  In 2005 (January to September), Japanese wine imports have so far decreased by about 7 percent from the same period a year earlier.  Australian exports to Japan bucked this general trend, continuing to expand largely due to the increased export volume of the very popular and widely-distributed ‘Yellowtail’ brand of table wine. 


 

Total 1.36 mil. hectoliters               Total 1.30 mil. hectoliters             Total 1.33 mil. hectoliters                           

Source: Trade Statistics, Japan Customs

                           Fig. 13-B:  Share of Bottled Wine Imports by Country,

2000-2004
	Share of bottled wine imports by country (%)

	
	2000
	2001
	2002
	2003
	2004

	France
	41.1
	43.0
	45.4
	43.5
	44.8

	Italy
	19.8
	21.7
	20.6
	19.8
	17.2

	US
	12.0
	11.3
	10.9
	13.7
	13.4

	Chile
	6.7
	6.6
	5.7
	5.7
	5.9

	Spain
	3.7
	3.7
	4.4
	5.0
	5.3

	Australia
	4.0
	3.3
	3.5
	4.0
	5.2

	Germany
	8.9
	7.1
	6.3
	5.2
	4.3

	Others
	3.8
	3.2
	3.2
	3.1
	3.9

	Total
	100.0
	100.0
	100.0
	100.0
	100.0





3.3.1 United States

US wine exports to Japan dramatically grew in 2003 by 20 percent in volume.  This up trend continued in 2004, but at a much more moderate pace of about 1 percent.  The US volume growth has largely depended upon increasing exports of lower-priced California table wines costing less than ¥900 per 750 ml bottle.  These bottles are being sold at supermarkets and liquor shops, which include several major California brands – e.g. Carlo Rossi, River Crest, Franzia, Almaden, Beringer and Papio, and are being distributed by major Japanese liquor companies.  Another driving force for US wine exports is the increasing presence of premium California wines, supported by promotional campaigns.  Wines from other states, especially Washington and Oregon, are growing even more rapidly from a small base, although their shares are still very small compared to that of California.

US export growth tailed off in the first 9 months of 2005, with volume growing slightly while value declined over 6 percent.  Overall imports of bottled wine showed modest growth in both volume and value, rising 2.4 and 5.1 percent, respectively.  

US wines predominantly target the lower end of the market.  Although wines costing ¥1000 or less makeup 55 percent of the Japanese wine market, they account for 80 percent of US wine imports.  Mid-range products (¥1,000 to ¥2,000) now account for roughly 16 percent of US sales. How to develop more mid-range products especially in the retail sector is an important challenge for US wine.  The market in this price range faces particularly tough competition from the French, Italian, and Chilean wines that dominate the segment. 

Sales of US premium wines are rising steadily and are well established in certain market sectors, particularly in the major metropolitan markets where Japanese consumers’ wine knowledge has expanded significantly.  The “California Wine by the Glass” campaign, in which over 300 restaurants are serving California wines, along with other U.S. promotional efforts, continue to build awareness of these products and help encourage consumers to move upscale in their wine selections.  Washington wine, in particular, made significant progress for placement in Tokyo area hotel and restaurant wine lists, and is now being recorded separately for the first time in trade statistics according to industry representatives.

3.3.2 France

For many Japanese wine drinkers, France is synonymous with wine. It offers a broad range of products and is strong in all price segments. One of the wine categories that has been steadily growing is Beaujolais Nouveau. This seasonal wine has become popular among Japanese consumers, who are known to be especially fond of seasonal food products.  The wine’s annual November release has grown to be a highly anticipated event.  The sales of Beaujolais Nouveau in 2004 reached a record volume of 1 million cases and accounted for more than 10 percent of total French wine imports.   This helped drive a partial recovery in France’s market share versus the onslaught of New World competitors. 

3.3.3 Italy

Italian wine exports to Japan exploded in the 1990s along with the growing popularity of Italian cuisine and a sharp rise in the number of Italian restaurants.  As the Italian restaurant boom peaked and subsides, sales have leveled off in recent years.  Exports in 2004 again declined by 11 percent, the third consecutive decrease since 2001.  Italian wines have been squeezed by price competition at the lower end of the market while midrange products are also facing increasing price pressure.  Stricter enforcement of drunk driving laws also had a relatively stronger impact on Italian wine, which depends heavily on restaurant sales.

3.3.4 Chile

Chile, one of the most successful “New World” producers, emerged in Japan around 1998 as a maker of reasonably priced, good quality wine.  Excess inventories in subsequent years led to steep price discounts and a “cheapening” of the country’s brand image.  Nevertheless, Chilean wine maintains a significant presence, especially in retail outlets.
3.3.5 Germany

German wine exports to Japan, which are predominantly white wines, have fallen by 60% since the red wine boom in 1998. While still significant and promoted aggressively, German market share continues to shrink.

3.3.6 Australia

Australia is one of only a few countries that have shown steady growth for the past several years.  Australian wine exports to Japan jumped 34 percent in 2004, and one of the fastest growing Australian brands in Japan is Yellow Tail, which has already gained immense popularity in the United States.
3.3.7 Promotional activities of European and New World competitorstc \l2 "Promotion Activities of European and New World Competitors 
Various organizations established by US competitors are promoting their wine exports to Japan (See Fig. 14).  Sopexa is a French trade promotion organization for all food and drink products, but nearly 95% of its budget is spent for wine. Their activities range from TV ads to sommelier contests.  CIVC (Comite Interprofessionelle de Vin de Champagne), another promotional organization of France, specializes in the promotion of Champagne and became independent from SOPEXA in 1997.  The Italian Trade Commission (ICE) promotes overall Italian export product and wine is a key focus.   The German Wine Foundation Japan Office was founded in 2000 and is now focusing on promotion in the retail sector, especially in department stores.    
Fig. 14: Wine export promotion organizations of major countries
	Country
	Name
	No. of staff
	2004 budget
(US$)
	Type of promotional activities*

	France
	SOPEXA
	12
	7,000,000
	1, 2, 3, 4, 5

	
	CIVC
	3
	1,000,000
	1, 2, 4, 5

	Italy
	ICE
	3
	600,000
	1, 2, 4

	Germany

	German Wine Foundation 

Japan office
	3
	1,000,000
	1, 2, 3, 4

	Chile
	Chilean Embassy
	1
	200,000
	2, 4

	Spain
	Spanish Embassy
	2
	1,000,000
	1, 2, 3, 4

	Australia
	Wine of Australia
	3
	300,000
	2, 3, 4

	South Africa
	Wine Institute of South Africa
	2
	200,000
	2

	Argentine
	Argentina Embassy
	1
	100,000
	2

	Portugal
	ICEP
	2
	200,000
	1, 4

	Austria
	Austrian Embassy
	2
	300,000
	2, 4

	Canada
	Canadian Embassy
	1
	50,000
	2


*1. TV, magazine, newspaper, and other advertisement;  2.Organizing seminars and other events;  3. PR activities in restaurants or stores;  4. Trade shows participation;  5. Newsletters
Source: California Wine Institute
3.4 Distribution channels 

Nearly three-fourths of all wine consumed in Japan is sold at retail; the remainder moves through restaurants, food service outlets, bars, and others.
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3.4.1 Retail 

Wine distribution – as well as other alcohol distribution - is regulated under the Liquor Tax Law, and is applied to retailers that hold liquor licenses.  Domestic wine distribution is generally a three- or four-tiered system from manufacturer to retailer, with one or two wholesalers in between. 
There are many types of retail distribution channels:

· Direct imports by Japanese domestic manufacturers (e.g. Suntory, Mercian).

· Imports through specialist trading companies.

· Direct imports by department store alliances or large discount stores that sell through their own channels.

· Imports by specialist wine importers who sell products directly to consumers including mail order and online sales.

In the late 1980s, as some discount stores and importers started to import wine directly, the price of imported wine in Japan eventually came down to the international market price. As more and more low-price wines appear on the market, the sales share of supermarkets and convenience stores will continue to grow.  Liquor discounters are being impacted by the growing competition from supermarkets as liquor license deregulation proceeds.  Online retailers dominated by a handful of companies have also increased sales as they focus on small-lot shipments and other methods of lowering logistics costs. 

The sales breakdown by retail distribution channel differs according to country of origin.  US wines have a fairly high proportion (57%) of sales at supermarket and discount stores.  This tendency reflects the rapid growth of lower-priced California wines that are mainly sold by these kinds of retailers.  Italian wine, on the other hand, depends heavily on in-restaurant consumption (49%).

      

Deregulation of liquor retail licensing
In September 2003, the Japanese government abolished restrictions that had limited the distribution of retail liquor licenses.  This long-awaited deregulatory measure had been expected to boost the number of liquor-selling retailers throughout the country and have a profound impact on the way alcoholic beverages are sold in Japan.  More than 20,000 shops applied for the license just after the act was implemented.


However, the deregulation took time to take effect. The main reason is that the government enacted an “anti-deregulation measure” that tentatively restricted liquor license distribution in certain areas to protect small liquor shops likely to be affected by the changes. This anti-deregulation measure was adopted in regions that currently together account for 37.7 percent of Japan’s total area, which the government has decided to continue to adopt through August 31, 2006.
Nevertheless, the number of convenience stores and super markets that sell liquor has increased significantly.  As of February 2005, 89.6 percent of all the stores (2,404 stores) of the major 18 supermarkets are being granted liquor retail licenses, a 6.6 percent increase from the year before. Likewise, 28,988 outlets of the major convenience store chains, accounting for 86.5 percent of all their stores, are licensed as of August 2005, up 3.9 percent from the same month of the previous year.
The following table shows the change in the number of liquor wholesalers and retailers over several years.  With the establishment of direct import channels, wholesalers have begun to play a less important role, and their numbers are declining. In addition, more than 25,000 small and medium-scale liquor retailers have shut their doors in the run-up to deregulation. Although the table does not cover the movement later than April 2003, it is certain that the number of license holders at retail has jumped.  After accounting for the number of major retail chains that had acquired licenses as of November 2004, this amounts to nearly 190,000 retail license holders compared to nearly 185,000 in 2003.  

                   Fig. 17:  Annual change in number of liquor license-holders (1997-2003)

	
	Wholesale
	Retail
	Total

	1997
	17,117
	166,883
	184,000

	1998
	16,847
	171,848
	188,695

	1999
	16,627
	175,095
	191,722

	2000
	16,489
	177,482
	193,971

	2001
	16,250
	176,873
	193,123

	2002
	15,983
	182,022
	198,005

	2003
	15,755
	184,567
	200,412


Source: National Tax Agency 

All kinds of potential sales channels for alcohol have been created by deregulation, e.g. supermarkets, general merchandise stores, drugstores, and even Do It Yourself home centers (DIY) stores.  Most new sales channels created by deregulation are likely to focus on lower-priced products, where many major US brands are well positioned.
IV. Key Issues Affecting the Wine market

4.1 Mandatory inclusion of consumption tax in displayed price

Previously, Japan’s 5 percent consumption tax had been excluded from price displays for all commodities. However, in April 2004, the Ministry of Internal Affairs and Communications implemented a law requiring the inclusion of consumption tax in all displayed prices.  This change significantly affects lower-end wines that are sold at targeted price-points.  For example, a wine costing ¥498 must now be displayed with the less eye-catching price of ¥523. 

4.2 Implementation of liquor sales deregulation 

In September 2003, the Japanese government abolished restrictions that had limited the distribution of retail liquor licenses. This long-awaited deregulatory measure had been expected to boost the number of liquor-selling retailers throughout the country and have a profound impact on the way alcoholic beverages are sold in Japan.  However, the deregulation took time to take effect. The main reason is that the government enacted an “anti-deregulation measure” that tentatively restricted liquor license distribution in certain areas to protect small liquor shops likely to be affected by the changes. This anti-deregulation measure was adopted in regions that currently together account for 37.7 percent of Japan’s total area which the government has decided to continue to adopt through August 31, 2006.  Nevertheless, the number of convenience stores and super markets that sell liquor has increased significantly (see the previous section of deregulation).  
4.3 Impact of proposed liquor tax reform and rate increases
The LDP tax panel is proposing a liquor tax reform package that would reduce the number of liquor tax categories from ten to four.  The new categories would consist of the following: 1) Sparkling Liquor - beer, low malt beer, third beer, chu-hi, etc;  2) Brewed Liquor - refined sake, fruit wine, etc;  3) Distilled Liquor - shochu, whisky, spirits, etc;  and 4) Mixed Liquor - liqueur, mirin (Japanese sweet wine for cooking), etc.  A primary rationale for this reform is to eliminate the current loophole resulting in much lower taxes for so-called third (non-malt) beer, but it would also increase or decrease taxes on other products.  If passed in the Diet, the legislation would take effect in Japan fiscal year 2006.
As currently proposed, the tax rate for wine would rise 9.5 yen from the current 70 yen a liter.  The rate on sake, on the other hand, would fall 20.5 yen from the current 141 yen per liter.  As a result, wine would be disadvantaged vis-à-vis sake, particularly given that nearly all sake is domestically produced and therefore faces no import tariff as is the case for the majority of wine consumed in Japan.  Meanwhile, the tax rates on products with lower alcohol, such as the third beer and chu-hi beverages would be unified at 80 yen per liter, which would mean an increase of 4-5 yen per 350ml can.  Third beer in a 350ml can now sells for around 125 yen, much lower than regular beer or happoshu, for which taxes were increased a few years earlier.
4.4 Organic wine

European and American consumers are increasingly conscious of food safety and the environment. Reflecting these concerns, many California wineries are producing organic grapes and wines. This trend toward a greater concern for the environment and food safety is also apparent in Japan.  Consumers are showing increasing interest in organic products including wine, although the availability of such products remains very limited.
Since 2001, foods and beverages must meet the requirements of the Japan Agricultural Standards (JAS) law to be certified organic in Japan. US producers can arrange to be certified in the United States under the USDA’s organic program, which is recognized by JAS. As for other imported alcoholic beverages, the Japanese government recognizes the organic standards of certain countries, including the United States. Despite the new JAS organic standards, some importers complain that the rules are ambiguous and fail to meet consumer needs.
4.5 “Bouchonne” Cork Odor 

One factor that has been retarding the growth and expansion of the wine market has been the nuisance of opening corked bottles.  Besides the cork opening issue, damage from cork odor that has infested the wine (Bouchonne) is being heard more frequently.  The adoption of the screw cap, could simultaneously resolve these two issues, and thus is gaining interest by major importers such as Mercian.  The screw cap concept seems to be expanding not only in the New World, but also among traditional countries, in part reflecting the tighter supply-demand situation for cork oak.  

With the problem of lower quality corks increasing, the damage from Bouchonne is generating increased discussion and adherents within Japanese industry.  Replacement of natural cork with things like synthetic cork, screw caps, and glass caps is being researched and Australia is viewed as progressive in its conversion to new cork systems.  There is also a rumor that Chateau Margaux, one of the top 5 French chateaus, is using its Pavillon Rouge to implement age testing with the screw cap.
Appendix I: Legal regulations related to the wine trade

1. Food Sanitation Law requirementstc \l3 "Food Sanitation Law Requirements
Under the Food Sanitation Law, the Japanese Ministry of Health, Labor and Welfare (MHLW) outlines the permissible quantities of wine coloring agents and preservatives used as additives.  All wines imported as gifts or for sale and other commercial purposes are subject to the Food Sanitation Law.  Import notification is also required.  Importers must submit a “Notification Form for Importation of Foods, etc.” to the quarantine station with jurisdiction over the port of entry.  Depending on the content of this notification form and the import history of the wine, inspection may be required.

According to JETRO, if the wine is being imported into Japan for the first time, it may be exempted from inspection requirements at the quarantine station if the importer attaches a statement of voluntary inspection results performed in advance by official laboratories designated by the MHLW, or by official laboratories in the exporting country.  For details on permissible wine additives, please refer to the Japanese Food Sanitation Law (www.jetro.go.jp/se/e/standards_regulation/ food2003mar-e.pdf). 
2. Labeling requirementstc \l3 "Wine Labeling Requirements
Fig. 18 lists labeling requirements for wine.  Labeling must be in Japanese and must be attached to the container in a visible location.  Wine without required labeling may not be sold, displayed with intent to sell, or used for other commercial purposes.

Fig. 18: Labeling requirements for wine

	Label Item
	Requirement
	Name of Statute*

	Product Name
	Wine, fruit wine, or sweetened fruit wine
	FSL

	Food Additives
	Name of substance (and usage category) of anti-oxidants or synthetic preservatives, etc.
	FSL

	Alcohol Content
	Label must list the ethyl alcohol content at 15°C as a percentage of total volume rounded to the nearest percentage point.  (Example: "14%" or "Over 14% and less than 15%")
	LBA/MSR/LT

	Container Volume
	Listed in milliliters (ml) or liters (l)
	LBA/MSR/LT, ML

	Type
	Sparkling wine labels must state, "Contains carbonation," or, "carbon dioxide gas mixture."
	LBA/MSR/LT

	Country of Origin 
	The country of origin
	AUPRMR

	Name and Address of Importer
	Wines must list the name and address of the importer 

	FSL, LBA/MSR/LT

	Destination
	Label must list the destination after removal from the bonded area or the location of the bottler or packager.  However, a symbol may be used with the permission of the Ministry of Finance
	LBA/MSR/LT

	Other Requirements
	(1) Blends of imported and domestic wine

Wines made from mixtures of domestic and imported wines must list the wines in order of quantity. For example, "Made from domestic and imported wine."
	Voluntary industry standard

	
	(2) Geographic labeling

Geographic brand names such as Bordeaux and Chablis, whose product quality and reputation fundamentally arise from place of origin, can only be used on products that actually originate from the said region.
	Labeling standard based on LBA/MSR/LT and ML

	
	(3) Labeling to prevent consumption by minors

All liquor containers must clearly state that "Consumption of alcohol by minors is prohibited," or "Alcohol may only be consumed by those age 20 or over."
	Labeling standard based on t LBA/MSR/LT and ML

	
	(4) Promotion of recycling of liquor containers

Products packed in steel cans, aluminum cans, and PET bottles must have a mark on the container identifying the packaging material type.
	Law for Promotion of Utilization of Recycled Resources

	
	(5) Warning of risks to pregnant and breast-feeding women
Pregnant and nursing mothers are advised that consumption of alcohol may adversely affect their infant’s health. For example, “Drinking alcohol while pregnant or breast-feeding may harm the detus or infant.”
	Voluntary Industry Standard


* · Food Sanitation Law: FSL (http://www.jetro.go.jp/se/e/standards_regulation/ food2003mar-e.pdf)

· Measurement Law: ML (http://www.jetro.go.jp/se/export_to_japan/files/oto/o-44.html)

· Law Concerning Liquor Business Association 
and Measures for Securing Revenue from Liquor Tax: LBA/MSR/LT (http://www.jetro.go.jp/se/export_to_japan/files/oto/o-31.html)

· Act against Unjustifiable Premiums and Misleading Representation: AUPRMR (http://www.jetro.go.jp/se/export_to_japan/files/std/s-10.pdf)
Source: JETRO Marketing Guidebook for Major Imported Products - Wine 2002
3. Requirements under the new packaging recycling law tc \l3 "New Packaging Recycling Law Requirements
The Japanese government began full implementation of the Packaging Recycling Law in April 2000, which requires the industry to recycle all paper and plastic packaging, glass bottles, steel and aluminum cans, PET bottles, and other plastic and paper containers.  Manufacturers, distributors, and retailers who manufacture and/or use the materials are responsible for recycling costs.  For imported products, importers are likely to be held responsible for such costs.

In the case of wine, according to industry sources, some importers have requested that exporters use colorless glass bottles if possible, and a number of wines in clear bottles have appeared on the market.  However, this is only appropriate for less-expensive or early drinking wines that will be consumed within two to three weeks after purchase.  For premium wines, the industry continues to generally use colored bottles despite added recycling costs.  Green bottles pose the biggest problem since there is very limited use for them as a recycled product.  
Current recycling charges by type of container, effective through FY2005 (April-March), to be paid to the Japan Containers and Packaging Recycling Association are as follows:
Colorless glass

            ¥2,800/metric ton

Brown glass


¥4,800/metric ton

Green/other colored glass
¥8,000/metric ton
PET bottles


¥48,000/metric ton

Paper containers

¥19,200/metric ton

Plastic containers

¥73,000/metric ton

4. Tariff and tax situationtc \l2 "Tariff & Tax Situation
WTO Uruguay Round tariff reductionstc \l3 "WTO Uruguay Round Tariff Reductions
Import duties on wine were gradually reduced with implementation of the WTO Uruguay Round agreement.  The final reduction came in April 2000, when, most notably, the tariff rate on bottled wine was lowered to 15% (or ¥125/l, whichever is less with a minimum of ¥67/l) from its 1999 level of 21.3% (or ¥150.83/l, whichever is less with a minimum of ¥80.83).  Reductions in tariffs on other wine categories have also gone into effect, as summarized on the next page.

Tariff Rates on Wine (as of November 2005)

	
	

	Bottled Wine 

  -HS220421020      (2L or less)
  -HS220429010      (2L to 150L)
	15% or ¥125/l, whichever is less with a minimum of ¥67/l
15% or ¥125/l, whichever is less with a minimum of ¥67/l

	Sparkling Wine
  -HS220410000
	¥182/l

	Wine Coolers 
-HS220600221 
(Other fermented beverage mixtures)
	¥27/l

	Bulk Wine
 - HS220429090      (>150L)

	¥45/l

	Grape Must
-HS220430191

 (1%+ alcohol, less than 10%sucrose by weight)

-HS220430200

(1% + alcohol – other)
	19.1%
¥45/l

	Vermouth

-HS220510000      (2L or less)
-HS220590200      (1%+ alcohol)
	¥69.3/l
¥69.3/l

	Sherry/Fortified Wine
  -HS220421010
	¥112/l


Source: Customs Tariff Schedules of Japan 2004, Japan Tariff Association

Liquor Tax Law regulationstc \l3 "Liquor Tax Law Regulations
The liquor tax rate was increased by 30% for wine and 10% for sweetened wine in May 2003. This increase is reflected in higher prices for most alcoholic beverages and has resulted in a slight decrease of total alcohol consumption.  Currently, additional tax increases are being debated as part of a liquor tax reform package (see Section 4.3 above for details)  

Tax rate on wine before/after the tax increase

	
	
	Per kiloliter
	Per 750ml bottle

	Wine
	Before
	56,500yen/kl
	42yen/bottle

	
	After
	70,472yen/k
	53yen/bottle

	Sweetened

wine
	Before
	98,600yen/kl
	74yen/bottle

	
	After
	103,722yen/kl*
	78yen/bottle


*For liquors with an alcohol content of 13 percent or higher, an additional 8,644yen/kl (8,220yen before increase) is levied for each percentage point above 12 percent.
Exchange Ratestc \l2 "Exchange Rates
The following exchange rates are used throughout this report:

2000
¥107.77 /$
¥ 99.22 /€
2001
¥121.53 /$
¥108.28 /€

2002
¥125.31 /$
¥118.99 /€

2003
¥115.93 /$
¥132.29 /€

2004    ¥108.15 /$
¥133.92 /€

2005*  ¥108.48/$        ¥136.21 /€       (*Jan- Oct average)
Source: US Treasury Department; Bank of Japan.
Appendix II: STATISTICAL TABLES
Table 1: Wine imports by type
	Volume (000 hectoliters)

	　
	2002
	2003
	2004
	2005*

% increase (decrease)

	Bottled Wine
	1,360.3 
	1,301.9 
	1,334.6 
	2.42

	  HS220421020  (2L or less)
	1,296.1 
	1,231.2 
	1,261.0 
	2.43

	  HS220429010  (2L to 150L)
	64.2 
	70.6 
	73.5 
	4.0

	Sparkling Wine
	133.2 
	138.9 
	164.4 
	18.3

	  HS220410000
	133.2 
	138.9 
	164.4 
	18.3

	Wine Coolers
	46.7 
	91.7 
	122.7
	30.4

	  HS220600221
	46.7 
	91.7 
	122.7
	30.4

	Bulk Wine
	177.6 
	162.5 
	157.6
	(2.9)

	  HS220429090  ( >150L)
	177.6 
	162.5 
	157.6 
	(2.9)

	Grape Must
	60.7 
	67.0 
	74.6 
	11.5

	  HS220430191 (1%+ alcohol, less than 
	0
	0
	0
	

	               10% sucrose by weight)
	　
	　
	　
	

	  HS220430200  (1%+ alcohol - other)
	60.7 
	67.0 
	74.6 
	11.5

	Vermouth
	21.1 
	17.8 
	13.6 
	(22.7)

	  HS220510000 (2L or less)
	20.5 
	17.6 
	13.2 
	(23.6)

	  HS220590200 (1%+ alcohol)
	0.6 
	0.2 
	0.3 
	50.1

	Sherry/Fortified Wine
	8.5 
	8.6 
	8.7 
	1.4

	  HS220421010
	8.5 
	8.6 
	8.7 
	1.4


Source: World Trade Atlas, based on Japan Customs data (CY January - December).

* Based on January-September 2005 data vs. same period 2004
(Table 1 continued)

	Value (¥ mill)

	　
	2002
	2003
	2004
	2005*  

% increase (decrease)

	Bottled Wine
	78,900
	80,355
	85,213
	5.1

	  HS220421020  (2L or less)
	77,614
	79,061
	83,115
	3.7

	  HS220429010  (2L to 150L)
	1,286
	1,295
	1,343
	5.1

	Sparkling Wine
	18,252
	21,012
	26,382
	25.5

	  HS220410000
	18,252
	21,012
	26,382
	25.5

	Wine Coolers
	1,286
	1,840
	2463
	33.8

	  HS220600221
	1,286
	1,840
	2463
	33.8

	Bulk Wine
	1,867
	1,602
	1,502
	(6.2)

	  HS220429090  ( >150L)
	1,867
	1,602
	1,502
	(6.2)

	Grape Must
	1,119
	1,086
	1,358
	25.0

	  HS220430191 (1%+ alcohol, less than 
	0
	0
	0
	

	               10% sucrose by weight)
	0
	0
	0
	

	  HS220430200  (1%+ alcohol - other)
	1,119
	1,086
	1,358
	25.0

	Vermouth
	575
	552
	435
	(21.1)

	  HS220510000 (2L or less)
	567
	548
	430
	(21.5)

	  HS220590200 (1%+ alcohol)
	8
	4
	5
	52.3

	Sherry/Fortified Wine
	636
	734
	755
	2.8

	  HS220421010itukus慈しみ
	636
	734
	755
	2.8


 Source: World Trade Atlas, based on Japan Customs data (CY January - December).

* Based on January-September 2005 data vs. same period 2004

       Table 2: Bottled wine imports by supplying country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004


	2005* 

	
	
	
	
	Volume
	Share (%)
	% increase (decrease)

	1
	France                   
	617.2
	566.0
	601.4
	44.8
	6.0

	2
	Italy                    
	280.1
	257.9
	230.6
	17.2
	(10.9)

	3
	United States            
	148.3
	178.5
	180.3
	13.4
	0.5

	4
	Chile                    
	78.2
	74.1
	79.3
	5.9
	7.1

	5
	Spain                    
	59.7
	65.4
	71.7
	5.3
	5.6

	6
	Australia                
	48.2
	52.4
	70.3
	5.2
	33.1

	7
	Germany                  
	85.5
	67.3
	58.0
	4.3
	(14.5)

	8
	South Africa             
	15.8
	15.0
	13.5
	1.0
	(10.1)

	9
	Argentina                
	6.6
	7.0
	9.2
	0.7
	30.5

	10
	Portugal                 
	4.1
	4.0
	8.1
	0.6
	(3.8)

	　
	Others
	16.7
	14.3
	20.9
	1.6
	41.1

	
	Total
	1360.3 
	1301.9 
	1343.3
	100
	2.4


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	2004


	2005* 

	
	
	
	
	Value
	Share (%)
	% increase (decrease)

	1
	France
	46,842 
	48,051 
	52,885
	62.1
	9.7

	2
	Italy
	12,440 
	12,782 
	11,491
	13.5
	(10.2)

	3
	United States
	   6,618 
	6,486 
	6,072
	7.1
	(6.4)

	4
	Australia
	2,059 
	2,468 
	3,337
	3.9
	34.9

	5
	Germany
	3,492 
	3,186 
	2,973
	3.5
	(6.7)

	6
	Chile
	3,273 
	2,936 
	2,904
	3.4
	(1.0)

	7
	Spain
	2,038 
	2,343 
	2,600
	3.1
	2.5

	8
	Portugal
	496 
	592 
	586
	0.7
	0.7

	9
	South Africa
	563 
	535 
	498
	0.6
	             (7.0)

	10
	New Zealand
	280 
	341 
	444
	0.5
	30.1

	　
	Others
	996 
	930 
	1,423
	2.18
	             41.5

	　
	Total
	78,900 
	80,355 
	85,213
	100
	             5.11


     Source: World Trade Atlas, based on Japan Customs data (CY January - December).

     * Based on January-September 2005 data vs. same period 2004.
      Table 3: Sparkling wine imports by supplying country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004


	2005 *

	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	France                   
	55.1 
	61.3 
	72.1
	43.9
	17.8

	2
	Italy                    
	39.7 
	38.7 
	43.8
	26.6
	13.3

	3
	Spain            
	20.6 
	19.1 
	27.4
	16.7
	44.2

	4
	United States            
	7.6 
	8.1 
	9.1
	5.5
	12.8

	5
	Germany                  
	6.6 
	7.2 
	6.5
	4.0
	(10.4)

	　
	Others
	3.6 
	4.6 
	5.5
	3.3
	59.4

	　
	Total                
	133.2 
	138.9 
	164.4
	100
	18.3


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	2004


	2005* 

	
	
	
	
	Value
	Share 
(%)
	% increase (decrease)

	1
	France                   
	14,235
	16,943
	21,237
	80.5
	25.3

	2
	Italy                    
	2,071
	2,074
	2,528
	9.5
	21.9

	3
	Spain            
	1,082
	1,076
	1,591
	6.0
	47.9

	4
	Germany            
	293
	355
	329
	1.2
	(7.3)

	5
	United States                 
	335
	266
	311
	1.1
	16.6

	　
	Others
	239
	297
	386
	1.7
	78.8

	　
	Total                
	18,256
	21,012
	26,382
	100
	25.5


     Source: World Trade Atlas, based on Japan Customs data (CY January - December).
    * Based on January-September 2005 data vs. same period 2004.
      Table 4: Wine cooler imports by supplying countrytc \l2 "Table 3.  Japanese Sparkling Wine Imports by Country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004
	2005 *

	
	
	
	
	Volume
	Share 
(%)
	%  increase (decrease)

	1
	China
	0.0 
	44.9 
	78.8
	64.2
	75.7

	2
	United 
States
	29.5 
	31.6 
	20.7
	16.9
	(34.6)

	3
	France
	6.7 
	9.3 
	12.9
	10.5
	39.3

	4
	Germany
	8.8 
	4.1 
	4.9
	4.0
	19.9

	5
	Spain
	.11 
	0.0 
	3.1
	2.5
	0.0

	　
	Others
	1.3 
	0.7 
	2.3
	1.9
	66.5

	　
	Total               
	46.7 
	91.7 
	122.7
	100
	33.8


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	2004
	2005 *

	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	China
	0 
	546 
	943 
	37.9
	72.8

	2
	France                   
	397 
	593 
	934 
	11.9
	57.6

	3
	United States            
	654 
	551 
	294 
	38.2
	(45.6)

	4
	Germany                  
	188 
	108 
	131 
	5.3
	21.0

	5
	Spain
	2
	0
	95
	3.8
	0.0

	　
	Others
	38 
	18 
	66 
	2.9
	72.0

	　
	Total             
	1,286 
	1,840 
	2,463
	100
	33.8


  Source: World Trade Atlas, based on Japan Customs data (CY January- December)

  * Based on January-September 2005 data vs. same period 2004.
     Table 5: Bulk wine imports by supplying country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004
	2005 *

	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	Chile                    
	30.4 
	42.4 
	55.6
	35.3
	31.3

	2
	Argentina                
	48.8 
	53.1 
	51.6
	32.7
	(0.7)

	3
	France                   
	15.6 
	9.4 
	10.2
	6.5
	9.0

	4
	Bulgaria                 
	30.0 
	19.3 
	10.1
	6.4
	(47.2)

	5
	Spain                    
	7.4 
	7.0 
	5.6
	3.6
	(19.9)

	6
	Italy                    
	12.7 
	6.9 
	4.7
	3.0
	(31.3)

	7
	Romania                  
	4.6 
	2.7 
	3.7
	2.3
	38.6

	8
	Brazil                
	       1.5
	      1.4
	         3.2
	2.0
	118.3

	9
	United States            
	4.8 
	4.8 
	3.0
	1.9
	(36.9)

	10
	South Africa             
	7.0 
	3.1 
	2.9
	1.8
	(7.2)

	　
	Others
	10.3 
	7.2 
	7.0
	4.4
	51.1

	
	Total
	177.6 
	162.5 
	157.6
	100
	(2.9)


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	2004
	2005 *

	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	Chile                    
	310 
	398 
	481
	32.0
	20.9

	2
	Argentina                
	391 
	360 
	358
	23.8
	(0.5)

	3
	France                   
	261 
	193 
	223
	14.8
	15.7

	4
	Bulgaria                 
	285 
	158 
	96
	6.4
	(38.9)

	5
	Italy                    
	154 
	114 
	67
	4.4
	(41.0)

	6
	Spain                    
	94 
	88 
	61
	4.0
	(30.6)

	7
	United States            
	84 
	83 
	50
	3.3
	(40.2)

	8
	Romania               
	47
	30
	38
	2.55
	26.8

	9
	Brazil                  
	16
	10
	27
	1.8
	159.4

	10
	South Africa                 
	59
	25
	26
	1.7
	6.54

	　
	Others
	122 
	84 
	75
	5.3
	72.0

	　
	Total
	1,867 
	1,602 
	1,502
	100
	(6.2)


Source: World Trade Atlas, based on Japan Customs data (CY January - December).
* Based on January-September 2005 data vs. same period 2004.
Table 6: Grape Must imports by supplying country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004


	2005*


	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	Argentina                
	49.5 
	50.2 
	52.6
	70.5
	4.8

	2
	Chile                    
	8.1 
	11.6 
	17.1
	22.9
	47.7

	3
	South Africa             
	3.0 
	4.9 
	4.5
	6.0
	6.7

	　
	Others
	0.1 
	0.3 
	0.4
	0.5
	47.7

	　
	Total
	60.7 
	67.0 
	74.6
	100
	11.5


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	

2004
	200
5*

	
	
	
	
	Value
	Share (%)
	% increase (decrease)

	1
	Argentina                
	876
	738
	888
	65.4
	20.3

	2
	Chile                    
	183
	263
	393
	28.9
	49.5

	3
	South Africa             
	50
	74
	67
	5.0
	(9.8)

	　
	Others
	10
	11
	10
	0.7
	35.0

	　
	Total
	1,119
	1,086
	1,358
	100
	25.0


Source: World Trade Atlas, based on Japan Customs data (CY January - December).
* Based on January-September 2005 data vs. same period 2004.
     Table 7: Vermouth imports by supplying country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004
	2005*

	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	Italy
	5.3 
	5.8 
	4.6
	33.8
	(22.2)

	2
	Spain
	6.5 
	4.5 
	3.4
	25.0
	(24.7)

	3
	China
	3.3 
	3.4 
	2.8
	20.6
	(25.5)

	4
	France
	2.4 
	3.3 
	2.4
	17.6
	(15.8)

	5
	Germany
	0.8 
	0.6 
	0.4
	2.9
	(40.9)

	　
	Others
	2.7 
	0.1 
	0.0
	0.0
	106.4

	　
	Total
	21.0 
	17.8 
	13.6
	100
	(22.7)


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	2004
	2005*

	
	
	
	
	Value
	Share 
(%)
	% increase (decrease)

	1
	Italy                    
	184
	204
	162
	36.1
	(21.8)

	2
	France                   
	113
	165
	130
	30.0
	(20.8)

	3
	China                    
	96
	87
	70
	16.1
	(19.4)

	4
	Spain                    
	111
	85
	65
	15.0
	(23.7)

	5
	Germany                  
	12
	9
	7
	1.5
	(23.9)

	 
	Others
	5
	5
	(1.0)
	1.3
	               88.5

	0
	Total               
	575
	555
	435
	100
	(21.1)


Source: World Trade Atlas, based on Japan Customs data (CY January - December).
* Based on January-September 2005 data vs. same period 2004.
Table 8: Sherry/fortified wine imports by supplying country
	Volume (000 hectoliters)

	Rank
	Country
	2002
	2003
	2004


	2005*

	
	
	
	
	Volume
	Share 
(%)
	% increase (decrease)

	1
	Portugal
	4.2 
	4.5 
	4.7
	54.0
	5.7

	2
	Spain
	2.9 
	2.5 
	2.4
	27.6
	(1.1)

	3
	Italy
	0.9 
	0.8 
	0.9
	10.3
	11.2

	4
	United States
	0.2 
	0.4 
	0.3
	3.4
	(24.1)

	5
	France
	0.4 
	0.4 
	0.3
	3.4
	(28.7)

	　
	Others
	0.1 
	0.1 
	0.1
	1.1
	38.4

	　
	Total
	8.5 
	8.6 
	8.7
	100
	1.4


	Value (¥ mill)

	Rank
	Country
	2002
	2003
	2004


	2005*

	
	
	
	
	Value
	Share 
(%)
	% increase (decrease)

	1
	Portugal                 
	339
	424
	448
	59.4
	5.8

	2
	Spain                    
	198
	195
	206
	27.2
	5.2

	3
	Italy                    
	40
	46
	45
	5.9
	(3.4)

	4
	France                   
	45
	48
	38
	5.0
	(21.3)

	5
	United States            
	8
	14
	10
	1.3
	(31.1)

	　
	Others
	6
	6
	8
	1.2
	47.6

	　
	Total
	636
	734
	755
	100
	2.8


Source: World Trade Atlas, based on Japan Customs data (CY January - December).
* Based on January-September 2005 data vs. same period 2004.
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Fig. 11: Wine sales by price range, 2003
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* Includes some  (about 1/3)  non-wine products





Total 2,558,000 hectoliter





Source: WANDS
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Fig. 8-A: Annual Expenditures on Wine, 1994-2003


Fiscal Year (April-March)








Fig. 2: Amount of Alcohol Consumption by Variety
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Age Group
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Fig. 12: Breakdown of Japanese wine imports        (2004)








Source: Trade Statistics, Japan Customs 
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Fig. 6: Japanese Wine Consumption   1965 to 2004





Fig. 13-A: Bottle wine import share by country
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Source: Fuji Keizai
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Total 97,790 billion yen
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

										Fig. 12 Wine Sales by Price Range 2003





Sheet1

		0

		0

		0

		0

		0

		0

		0



Volume Base (2004)

Sparkling wine
9.0%

Bulk Wine
8.5%

Wine Coolers
6.7%

Grape Must
4.0%

Sherry
0.5%

Bottle Wine
70.6%

Vermouth
0.7%



Sheet2

		0

		0

		0

		0

		0

		0

		0



Value Base (2004)

Bottle Wine
72.1%

Grape Must
1.1%

Vermouth
0.4%

Sherry
0.6%

Bulk Wine
1.3%

Wine Cooler
2.1%

Sparkling wine
22.3%



Sheet3

										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%

						Fig. 9-A,

						Fig. 9-A: Annual expenditures on wine, 1994-2002

						Fiscal Year (April-March)

						Year		Expenditure (¥bill)		Quantity        (000 hectoliter)		Avg. cost per liter (¥)		Total expenditure on alcohol (¥bill)		Wine Share of total alcohol expenditure   %

								(¥bill)		(000 hectoliter)				(¥bill)		%

						1994		207		1,570		1320		6,860		3.00%

						1995		211		1,700		1240		6,660		3.20%

						1996		227		1,880		1210		6,540		3.50%

						1997		329		2,820		1170		6,510		5.10%

						1998		443		3,850		1150		6,360		7.00%

						1999		401		2,940		1360		6,130		6.50%

						2000		369		2,840		1300		5,880		6.30%

						2001		349		2,730		1280		5,720		6.10%

						2002		348		2,790		1250		5,468		6.40%

						2003		326		2,483		1250		5,334		6.10%

				Fig. 9-b

						year

						1994		3.017%		207		6,860		3.0174927114

						1995		3.168%		211		6,660		3.1681681682

						1996		3.471%		227		6,540		3.4709480122

						1997		5.054%		329		6,510		5.0537634409

						1998		6.965%		443		6,360		6.965408805

						1999		6.542%		401		6,130		6.5415986949

						2000		6.276%		369		5,880		6.2755102041

						2001		6.101%		349		5,720		6.1013986014

						2002		6.364%		348		5,468		6.3643013899

						2003		6.112%		326		5,334		6.111736033

				year		1994		1995		1996		1997		1998		1999		2000		2001		2002		2003

				percentage		3.017%		3.17%		3.47%		5.05%		6.97%		6.54%		6.00%		6.10%		6.36%		6.11%
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967

		30~39		21174		3819		2771		2352		8920

		40~49		25198		6936		5223		2562		9426

		50~59		30325		10303		5882		3011		9082

		60~69		29142		11870		7048		2287		8030

		71~		18918		11774		5133		2191		4453

		Figure 6 .  Japanese wine consumption

								Total		Imported		Domestic

		65		39				40		10		390		400

		70		31				33		20		310		330

		75		42				51		90		420		510				1,519,500		1,520

		80		21				65		440		210		650				1,252,450		1,252

		85		62				89		270		620		890				1,153,020		1,153

		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880

		97		130				282		1,520		1,300		2,820				2,001		8470000		732

		98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

		99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468

												Fig. 7  Wine Consumption by type 1994-2003

				Year		Red		White		Rose

				94		23		61		16

				95		28		58		14

				96		33		55		12

				97		46		44		10

				98		60		32		8

				99		56		36		8

				00		56		37		7

				01		58		36		6

				02		58		36		6

				03		59		36		5
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

				Fig. 2 Amount of Alcohol Consumption by Variety

																(percentage=%, vol=000 hectoliters)

		Year		Wine				Sake				Beer				Shochu				Wiskey

				(Vol)				(Vol)				(Vol)				(Vol)				(Vol)

		1995		12,109				136,212				675,647				58,573				23,063

		2000		31,311				105,234				585,734				68,885				16,555

		2005		24,662				82,646				278,332				92,149				11,165
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										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%

						Fig. 9-A,

						Fig. 9-A: Annual expenditures on wine, 1994-2002

						Fiscal Year (April-March)

						Year		Expenditure (¥bill)		Quantity        (000 hectoliter)		Avg. cost per liter (¥)		Total expenditure on alcohol (¥bill)		Wine Share of total alcohol expenditure   %

								(¥bill)		(000 hectoliter)				(¥bill)		%

						1994		207		1,570		1320		6,860		3.00%

						1995		211		1,700		1240		6,660		3.20%

						1996		227		1,880		1210		6,540		3.50%

						1997		329		2,820		1170		6,510		5.10%

						1998		443		3,850		1150		6,360		7.00%

						1999		401		2,940		1360		6,130		6.50%

						2000		369		2,840		1300		5,880		6.30%

						2001		349		2,730		1280		5,720		6.10%

						2002		348		2,790		1250		5,468		6.40%

						2003		326		2,483		1250		5,334		6.10%

				Fig. 9-b

						year

						1994		3.017%		207		6,860		3.0174927114

						1995		3.168%		211		6,660		3.1681681682

						1996		3.471%		227		6,540		3.4709480122

						1997		5.054%		329		6,510		5.0537634409

						1998		6.965%		443		6,360		6.965408805

						1999		6.542%		401		6,130		6.5415986949

						2000		6.276%		369		5,880		6.2755102041

						2001		6.101%		349		5,720		6.1013986014

						2002		6.364%		348		5,468		6.3643013899

						2003		6.112%		326		5,334		6.111736033

				year		1994		1995		1996		1997		1998		1999		2000		2001		2002		2003

				percentage		3.017%		3.17%		3.47%		5.05%		6.97%		6.54%		6.00%		6.10%		6.36%		6.11%
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967

		30~39		21174		3819		2771		2352		8920

		40~49		25198		6936		5223		2562		9426

		50~59		30325		10303		5882		3011		9082

		60~69		29142		11870		7048		2287		8030

		71~		18918		11774		5133		2191		4453

		Figure 6 .  Japanese wine consumption

								Total		Imported		Domestic

		65		39				40		10		390		400

		70		31				33		20		310		330

		75		42				51		90		420		510				1,519,500		1,520

		80		21				65		440		210		650				1,252,450		1,252

		85		62				89		270		620		890				1,153,020		1,153

		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880

		97		130				282		1,520		1,300		2,820				2,001		8470000		732

		98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

		99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468

												Fig. 7  Wine Consumption by type 1994-2003

				Year		Red		White		Rose

				94		23		61		16

				95		28		58		14

				96		33		55		12

				97		46		44		10

				98		60		32		8

				99		56		36		8

				00		56		37		7

				01		58		36		6

				02		58		36		6

				03		59		36		5
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Fig. 15: Wine sales by distribution channel 
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世界アルコ消費

		

		Country		Total consumption		Wine consumption		Wine as a share of total (%)

		Portugal		16.6		7.2		43.4%		43.4%

		France		13.3		8.3		62.4%		62.4%

		Germany		12.5		3.3		26.4%		26.4%

		South Africa		11.5		5		43.5%		43.5%

		Spain		11.2		4.6		41.1%		41.1%

		Australia		10.3		3.4		33.0%		33.0%

		UK		9.7		2.3		23.7%		23.7%

		Argentina		9.6		6.9		71.9%		71.9%

		Italy		9.2		7.1		77.2%		77.2%

		USA		9.1		1.7		18.7%		18.7%

		Romania		8		3.4		42.5%		42.5%

		Korea		6.8		> 0.1		0.3%

		Japan		6.3		0.4		6.3%		6.3%

		China		5.2		0.1		1.9%		1.9%





国内アルコール消費

		

						1960		2,070		20.7

						1961		2,450		24.5

						1962		2,810		28.1

						1963		3,124		31.24

						1964		3,453		34.53

						1965		3,533		35.33

						1966		3,835		38.35

						1967		4,206		42.06

						1968		4,246		42.46

						1969		4,623		46.23

						1970		4,901		49.01

						1971		5,040		50.4

						1972		5,423		54.23

						1973		5,748		57.48

						1974		5,853		58.53

						1975		5,978		59.78

						1976		5,859		58.59

						1977		6,327		63.27

						1978		6,544		65.44

						1979		6,792		67.92

						1980		6,660		66.6

						1981		6,863		68.63

						1982		7,029		70.29

						1983		7,201		72.01

						1984		7,059		70.59

						1985		7,244		72.44

						1986		7,451		74.51

						1987		7,814		78.14

						1988		8,251		82.51

						1989		8,540		85.4

						1990		9,035		90.35

						1991		9,281		92.81

						1992		9,427		94.27

						1993		9,380		93.8

						1994		9,642		96.42

						1995		9,603		96.03

						1996		9,657		96.57

						1997		9,410		94.1

						1998		9,456		94.56

						1999		9,554		95.54

						2000		9,520		95.2

						2001		9,556		95.56

						2002		9,471		94.71

						2003		9,092		90.9216





国内アルコール消費
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Source: National Tax Agency

2003

million hectoliters

Fig. 2: Japan Alcohol Consumption
1960-2003
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国内酒類課税量

		

				Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours								Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours

		92		1374		31		564		83		7078		123		221		39		145		13		9671				92		13,740		310		5,640		830		70,780		1,230		2,210		390		1,450		130		96,710

		93		1422		42		657		93		7015		128		225		31		168		11		9792				93		14,220		420		6,570		930		70,150		1,280		2,250		310		1,680		110		97,920

		94		1243		48		617		92		7413		157		204		33		223		41		10071				94		12,430		480		6,170		920		74,130		1,570		2,040		330		2,230		410		100,710

		95		1310		54		685		95		6979		170		181		31		240		262		10007				95		13,100		540		6,850		950		69,790		1,700		1,810		310		2,400		2,620		100,070

		96		1254		56		735		97		7012		188		167		30		262		361		10162				96		12,540		560		7,350		970		70,120		1,880		1,670		300		2,620		3,610		101,620

		97		1162		54		745		106		6686		282		168		27		279		508		10017				97		11,620		540		7,450		1,060		66,860		2,820		1,680		270		2,790		5,080		100,170

		98		1094		55		731		110		6165		385		160		24		287		1085		10096				98		10,940		550		7,310		1,100		61,650		3,850		1,600		240		2,870		10,850		100,960

		99		1061		57		756		158		5820		294		154		26		388		1452		10166				99		10,610		570		7,560		1,580		58,200		2,940		1,540		260		3,880		14,520		101,660

		00		999		61		782		135		5416		284		146		29		406		1757		10015				00		9,990		610		7,820		1,350		54,160		2,840		1,460		290		4,060		17,570		100,150

		01		949		64		847		107		4808		273		130		30		500		2396		10104				01		9,490		640		8,470		1,070		48,080		2,730		1,300		300		5,000		23,960		101,040

		02		897		67		874		106		4299		280		120		29		587		2657		9916				02		8,970		670		8,740		1,060		42,990		2,790		1,200		290		5,870		26,570		99,160

																												03		8,410		640		9,810		1,070		39,550		2,560		1,100		530		6,150		25,810		95,670

				区分

																														Beer + low malt beer		Sake + sake compound		Shochu		Whiskey + spirits + liqueur		Wine				Wine

																												92		70,910		14,050		5,640		4,050		1230				1230

				昭和63年																								93		70,260		14,640		6,570		4,240		1280				1280

																												94		74,540		12,910		6,170		4,600		1570				1570

																												95		72,410		13,640		6,850		4,520		1700				1700

				平成５年																								96		73,730		13,100		7,350		4,590		1880				1880

																												97		71,940		12,160		7,450		4,740		2820				2820

																												98		72,500		11,490		7,310		4,710		3850				3850

				平成７年																								99		72,720		11,180		7,560		5,680		2940				2940

																												00		71,730		10,600		7,820		5,810		2840				2840

																												01		72,040		10,130		8,470		6,600		2730				2730

				平成８年																								02		69,560		9,640		8,740		7,360		2790				2790

																												03		65,360		9,050		9,810		7,780		2560				2560

				数量

				構成比

				数量

				構成比

				数量

				構成比

				数量

				構成比

				前年比

				kl

				％

				kl

				％

				kl

				％

				kl

				％

				％				しょうちゅう										果実酒類						ウィスキー類

				清酒		合成清酒		甲類		乙類		計		みりん		ビール		果実酒		甘味果実酒		計		ウイスキー		ブランデー		計		スピリッツ類		リキュール類		雑酒		合計

		昭和63年		1,410,998		21,617		331,139		249,030		580,163		86,879		5,793,004		108,266		20,506		128,762		280,701		35,301		316,006		19,912		87,395		7,719		8,452,473

				16.7		0.3		3.9		2.9		6.9		1		68.5		1.3		0.2		1.5		3.3		0.4		3.7		0.2		1		0.1		100

		平成５年		1,381,188		39,033		329,506		271,411		600,911		91,612		6,968,487		110,234		12,461		122,690		185,602		39,343		224,942		32,114		159,433		11,692		9,632,114

				14.3		0.4		3.4		2.8		6.2		1		72.3		1.1		0.1		1.3		1.9		0.4		2.3		0.3		1.7		0.1		100

		平成７年		1,308,417		53,134		374,989		296,663		671,648		93,536		6,948,478		159,220		12,111		171,333		150,588		33,022		183,610		31,062		237,587		244,128		9,942,954

				13.2		0.5		3.8		3		6.8		0.9		69.9		1.6		0.1		1.7		1.5		0.3		1.8		0.3		2.4		2.5		100

		平成８年		1,265,075		55,048		399,954		318,560		718,517		95,795		6,960,525		166,827		11,525		178,342		135,722		32,859		168,580		29,722		257,771		322,258		10,051,651

				12.6		0.5		4		3.2		7.1		1		69.2		1.7		0.1		1.8		1.4		0.3		1.7		0.3		2.6		3.2		100

				96.7		103.6		106.7		107.4		107		102.4		100.2		104.8		95.2		104.1		90.1		99.5		91.8		95.7		108.5		132		101.1

																																								区分

		平成９年		1,179,686		54,991		421,726		330,720		752,446		104,956		6,802,946		220,608		12,405		233,014		137,677		27,979		165,657		26,973		280,141		450,839		10,051,634

				11.7		0.5		4.2		3.3		7.5		1		67.7		2.2		0.1		2.3		1.4		0.3		1.6		0.3		2.8		4.5		100

				93.3		99.9		105.4		103.8		104.7		109.6		97.7		132.2		107.6		130.7		101.4		85.1		98.3		90.8		108.7		139.9		100

		平成10年		1,102,452		54,543		399,200		325,109		724,329		109,291		6,256,087		401,141		15,889		417,030		141,232		25,593		166,829		26,733		280,886		980,309		10,118,492

				10.9		0.5		3.9		3.2		7.2		1.1		61.8		4		0.2		4.1		1.4		0.3		1.6		0.3		2.8		9.7		100

		平均伸び率

				93.5		99.2		94.7		98.3		96.3		104.1		92		181.8		128.1		179		102.6		91.5		100.7		99.1		100.3		217.4		100.7

		数量		-4.4		6.9		3.9		3.7		3.8		3.6		-2.1		29.5		5		27.7		-5.3		-8.2		-5.8		-3.6		12		142.5		1

		構成比		-2.4		9.7		1.9		2.7		2.2		2.3		0.8		14		-2.5		12.5		-6.6		-3.2		-6.2		3		12.4		62.3		1.8
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県別消費量
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長期課税量

				As of 2003																				As of 2003

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9,611		8,386		2,349		2,099		1,941		2658		27,044		7.2%				~29		17997		2272		1383		1244		6967

				30~39		12,604		8,570		3,370		2,989		2,283		3147		32,963		6.9%				30~39		21174		3819		2771		2352		8920

				40~49		16,897		8,301		5,747		4,957		2,874		3812		42,588		6.7%				40~49		25198		6936		5223		2562		9426

				50~59		21,842		8,483		9,695		7,139		2,807		4145		54,111		5.2%				50~59		30325		10303		5882		3011		9082

				60~69		22,255		6,887		11,943		7,633		2,561		3591		54,870		4.7%				60~69		29142		11870		7048		2287		8030

				71~		15,148		3,770		11,491		5,871		2,367		3109		41,756		5.7%				71~		18918		11774		5133		2191		4453

				As of 2002																				As of 2002

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9494		1244		2272		1383		1244		6967		22604		5.5%				~29		10738		2272		1383		1244		6967

				30~39		14454		2352		3819		2771		2352		8920		34668		6.8%				30~39		16806		3819		2771		2352		8920

				40~49		17780		2562		6936		5223		2562		9426		44489		5.8%				40~49		20342		6936		5223		2562		9426

				50~59		26376		3011		10303		5882		3011		9082		57665		5.2%				50~59		29387		10303		5882		3011		9082

				60~69		22813		2287		11870		7048		2287		8030		54335		4.2%				60~69		25100		11870		7048		2287		8030

				71~		17156		2191		11774		5133		2191		4453		42898		5.1%				71~		19347		11774		5133		2191		4453

																Expenditure		Quantity (000kl)		Avg. cost per liter (¥)		Total expenditure on alcohol

																(¥bill)						(¥bill)

														1994		207		121		1711		6,860		3.0%

														1995		211		135		1563		6,660		3.2%

														1996		227						6,540		3.5%

														1997		329		239		1377		6,510		5.1%

														1998		444		313		1419		6,360		7.0%

														1999		401		293		1369		6,130		6.5%

														2000		369		282		1309		5,880		6.3%

														2001		349		266		1312		5,720		6.1%

														2002		348		270		1289		5,468		6.4%
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タイプ別消費割合
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Fig. 4: Alcohol beverage expenditure by age group
2003



ワインシェアの推移
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Fig. 9-B: Share of wine of total Japanese alcohol expenditure
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Domestic&Imp. analysis 

				Total expenditure by prefecture (billion yen))

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total

				Tokyo		87		(9)		326		(33)		86		(9)		85		(9)		776		(77.5)

				Osaka		25		(4)		190		(27)		50		(7)		34		(5)		434		(62.3)

				Kanagawa (Yokohama)		23		(3)		112		(16)		40		(6)		41		(6)		317		(45.8)

				Hokkaido (Sapporo)		18		(4)		95		(21)		32		(7)		37		(8)		259		(56.3)

				Aichi (Nagoya)		15		(3)		124		(22)		38		(7)		25		(4)		282		(50.9)

				Saitama		16		(3)		84		(15)		33		(6)		36		(6)		243		(43.6)

				Chiba		15		(3)		72		(15)		28		(6)		28		(6)		209		(43.4)

				Hyogo (Kobe)		11		(3)		98		(20)		34		(7)		16		(4)		229		(49.4)

				Shizuoka		8		(3)		56		(19)		24		(8)		20		(7)		146		(48.6)

				National Total		348		(3)		2134		(21)		806		(8)		682		(7)		5469		(53.8)

				Per capita expenditure (thousand yen per capita)

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total				Prefecture (capital city)		Wine		Beer		Sake		Shochu		Total

				Tokyo		8.89				32.62				8.75				8.51				77.51				Tokyo		(8.9)		(32.6)		(8.8)		(8.5)		(77.5)

				Osaka		3.67				27.2				7.24				4.9				62.31				Osaka		(3.7)		(27.2)		(7.2)		(4.9)		(62.3)

				Kanagawa (Yokohama)		3.34				16.18				5.8				5.86				45.75				Kanagawa (Yokohama)		(3.3)		(16.2)		(5.8)		(5.9)		(45.8)

				Hokkaido (Sapporo)		4				20.52				6.96				8.12				56.27				Hokkaido (Sapporo)		(4.0)		(20.5)		(7.0)		(8.1)		(56.3)

				Aichi (Nagoya)		2.7				22.28				6.89				4.42				50.87				Aichi (Nagoya)		(2.7)		(22.3)		(6.9)		(4.4)		(50.9)

				Saitama		2.94				15.05				6				6.38				43.63				Saitama		(2.9)		(15.1)		(6.0)		(6.4)		(43.6)

				Chiba		3.18				14.97				5.93				5.85				43.43				Chiba		(3.2)		(15.0)		(5.9)		(5.9)		(43.4)

				Hyogo (Kobe)		2.61				19.72				7.41				4.08				49.36				Hyogo (Kobe)		(2.6)		(19.7)		(7.4)		(4.1)		(49.4)

				Shizuoka		2.56				18.53				8.09				6.67				48.59				Shizuoka		(2.6)		(18.5)		(8.1)		(6.7)		(48.6)

				National Average		3.43				20.97				7.93				6.7				53.75				National Average		(3.4)		(21.0)		(7.9)		(6.7)		(53.8)

						87		(9)		326		(33)		86		(9)		85		(9)		776		(78)

						25		(4)		190		(27)		50		(7)		34		(5)		434		(62)

						23		(3)		112		(16)		40		(6)		41		(6)		317		(46)

						18		(4)		95		(21)		32		(7)		37		(8)		259		(56)

						15		(3)		124		(22)		38		(7)		25		(4)		282		(51)

						16		(3)		84		(15)		33		(6)		36		(6)		243		(44)

						15		(3)		72		(15)		28		(6)		28		(6)		209		(43)

						11		(3)		98		(20)		34		(7)		16		(4)		229		(49)

						8		(3)		56		(19)		24		(8)		20		(7)		146		(49)

						348		(3)		2134		(21)		806		(8)		682		(7)		5469		(54)





国産ワイン価格別分類

		

										Total		Imported		Domestic

				65		39				40		10		390		400

				70		31				33		20		310		330

				75		42				51		90		420		510				1,519,500		1,520

				80		21				65		440		210		650				1,252,450		1,252

				85		62				89		270		620		890				1,153,020		1,153

				90		79				147		680		790		1,470				1,101,060		1,101

				93		67				128		610		670		1,280				1,110,040		1,110

				94		72				157		850		720		1,570				938,440		938

				95		82				170		880		820		1,700

				96		91				188		970		910		1,880

				97		130				282		1,520		1,300		2,820				2,001		8470000		732

				98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

				99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

				00		116				284		1,680		1,160		2,840

				01		111				273		1,620		1,110		2,730

				02								1,680		1,110		2,790

				03								1,620		938		2,558

				04								1,717		750		2,468

																				207		1,570

																				211		1,700

																				227		1,880

																				329		2,820

																				443		3,850

																				401		2,940

																				369		2,840

																				349		2,730

																				348		2,790

																				207000000000		157000000		1318				1320

																				211000000000		170000000		1241				1240

																				227000000000		188000000		1207				1210

																				329000000000		282000000		1167				1170

																				443000000000		385000000		1151				1150

																				401000000000		294000000		1364				1360

																				369000000000		284000000		1299				1300

																				349000000000		273000000		1278				1280

																				348000000000		279000000		1247				1250





国産ワイン価格別分類

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0



Imported

Domestic

000 hectoliter
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WANDS

						Volume		Value

				92		174,060		191,468		174		191																				Portugal		7.2		16.6		43.4

				93		170,250		187,470		170		187												フランス		3,550		58.7				France		8.3		13.3		62.0

				94		191,020		207,124		191		207												イタリア		3,200		54.2				Germany		3.3		12.5		26.4

				95		220,840		211,432		221		211												アメリカ		2,080		7.9				South Africa		5.0		11.5		43.5

				96		241,780		226,622		242		227												ドイツ		1,897		23				Spain		4.6		11.2		41.1

				97		336,470		328,916		336		329												スペイン		1,500		39.5				Australia		3.4		10.3		33.0

				98		444,640		443,550		445		444												アルゼンチン		1,355		38.4				UK		2.3		9.7		23.7

				99		414,060		401,043		414		401												イギリス		829		14.2				Argentina		6.9		9.6		71.9

				00		398,620		369,095		399		369												ポルトガル		500		49.9				Italy		7.1		9.2		77.2

				01		377,340		348,717		377		349												ルーマニア		440		25.3				USA		1.7		9.1		18.7

																								南アフリカ		387		8.6				Romania		3.4		8.0		42.5

																								オーストラリア		364		19.8				Korea		>0.1		6.8		0.3

																								日本		320		2.5				Japan		0.4		6.3		6.3

																								世界　合計		22,379		342 				China		0.1		5.2		1.9

																								Year		Red		White		Rose

																								94		23		61		16

																								95		28		58		14

																								96		33		55		12

																								97		46		44		10

																								98		60		32		8

																								99		56		36		8

																								00		56		37		7

																								01		58		36		6

																								02		58		36		6

																								03		59		36		5
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Fig. 7: Wine consumption by type, 1994-2003
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Sheet2

		

				year

				1994		3.0%		207		6,860		3.0174927114

				1995		3.2%		211		6,660		3.1681681682

				1996		3.5%		227		6,540		3.4709480122

				1997		5.1%		329		6,510		5.0537634409

				1998		7.0%		443		6,360		6.965408805

				1999		6.5%		401		6,130		6.5415986949

				2000		6.3%		369		5,880		6.2755102041

				2001		6.1%		349		5,720		6.1013986014

				2002		6.4%		348		5,468		6.3643013899
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Fig. 9-B: Share of wine in Japanese alcohol expenditure
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Sheet1

		

				Year		Volume (hectoliters)		Increase (or decrease) from previous year (%)

				1998		1,580		21.5*

				1999		1,330		(15.8)

				2000		1,160		(12.8)

				2001		1,110		(4.3)

				2002		1,110		0.0

				2003		938		(15.5)





Sheet3

		

		Lesson than \500		3,240,000		44.4%		27,993,600		764,000		6,876,000		34,869,600		18.2%						4,579,200.00		530,000

		\500 to \1000		2,946,000		40.4%		25,453,440		7,135,000		64,215,000		89,668,440		46.9%						58,086,720.00		6,723,000

		Above \1000		1,104,000		15.1%		9,538,560		6,351,000		57,159,000		66,697,560		34.9%						66,139,200.00		7,655,000		3,919,000

				7,290,000		100.0%		62,985,600				128,250,000		191,235,600		100.0%										1,480,000

														1,975,000												1,572,000

														1,912,356.00												408,000

																										203,000

																										73,000

												Share of bottled wine imports by country

														2000		2001		2002		2003		2004

												France		41		43		45		43		41

												Italy		20		22		21		20		19

												United States		12		11		11		14		14

												Germany		8		7		7		6

												Chile		7		7		6		5

												Spain		4		4		4		5

												Australia		4		3		3		4

												Others		4		3		3		3				100		100		100

												Total		100		100		100		100
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Fig. 14-B: Share of bottled wine imports bhy country, 
1992-2003
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				Liquor shop for professional		5612

				Liquor shop for household		2239

				Department store		623

				Supermarket		3377

				Discount store		2039

				Convenience store		949

				Others		141

				France								Italy								USA								Total								Chile								Chile								Australia

				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage

		8		~500		483000		7.7%				~500		95000		3.3%				~500		83000		4.2%				~500		764000		2.5%				~500		7000		0.8%				~500		7000		0.8%				~500		67000		12.4%

		7		500~1,000		3059000		48.9%				500~1,000		1293000		45.4%				500~1,000		1458000		74.0%				500~1,000		7135000		7.3%				500~1,000		361000		41.0%				500~1,000		361000		41.0%				500~1,000		115000		21.3%

		6		1,000~1,500		1140000		18.2%				1,000~1,500		873000		30.6%				1,000~1,500		282000		14.3%				1,000~1,500		3537000		18.1%				1,000~1,500		430000		48.9%				1,000~1,500		430000		48.9%				1,000~1,500		239000		44.3%

		5		1,500~2,000		583000		9.3%				1,500~2,000		294000		10.3%				1,500~2,000		37000		1.9%				1,500~2,000		1231000		52.5%				1,500~2,000		54000		6.1%				1,500~2,000		54000		6.1%				1,500~2,000		62000		11.5%

		4		2,000~3,000		634000		10.1%				2,000~3,000		191000		6.7%				2,000~3,000		76000		3.9%				2,000~3,000		1034000		62.5%				2,000~3,000		24000		2.7%				2,000~3,000		24000		2.7%				2,000~3,000		40000		7.4%

		3		3,000~5,000		212000		3.4%				3,000~5,000		68000		2.4%				3,000~5,000		23000		1.2%				3,000~5,000		356000		179.5%				3,000~5,000		3000		0.3%				3,000~5,000		3000		0.3%				3,000~5,000		14000		2.6%

		2		5,000~10,000		100000		1.6%				5,000~10,000		28000		1.0%				5,000~10,000		9000		0.5%				5,000~10,000		143000		362.2%				5,000~10,000		1000		0.1%				5,000~10,000		1000		0.1%				5,000~10,000		2000		0.4%

		1		10,000~		39000		0.6%				10,000~		8000		0.3%				10,000~		2000		0.1%				10,000~		50000		38.8%				10,000~		0		0.0%				10,000~		0		0.0%				10,000~		1000		0.2%

				Total		6250000		100.0%				Total		2850000		100.0%				Total		1970000		100.0%				Total		14250000		723.4%				Total		880000		100.0%				Total		880000		100.0%				Total		540000		100.0%

				Price		Sales						Price		Sales						Price		Sales						Price		Sales

				less than 1000		3542000		57%				less than 1000		1388000		49%				less than 1000		1541000		78%				less than 1000		7899000		55%

				1000 - 2000		1723000		28%				1000 - 2000		1167000		41%				1000 - 2000		319000		16%				1000 - 2000		4768000		33%

				more than 2000		985000		16%				more than 2000		295000		10%				more than 2000		110000		6%				more than 2000		1583000		11%

						6250000		1						2850000		1						1970000		1						14250000		100%

																				On- vs. off-premise balance by country

																						Food service		Supermarket + Discount stores		Convenience stores		Others

																				France		34		37		10		19

																				Italy		49		28		4		19

																				U.S.		22		57		9		12

																				Chile		36		42		5		17

																				Germany		24		49		7		20

																				Spain		32		47		2		19

																				Australia		39		37		5		19

								Australia		Chile		USA		Italy		France

						~500		12.4%		0.8%		1.3%		2.5%		5.5%

						500~1,000		21.3%		41.0%		71.9%		41.0%		43.5%

						1,000~1,500		44.3%		48.9%		17.2%		33.7%		16.9%

						1,500~2,000		11.5%		6.1%		2.9%		11.0%		11.3%

						2,000~3,000		7.4%		2.7%		4.2%		7.5%		15.3%

						3,000~5,000		2.6%		0.3%		1.8%		2.9%		4.4%

						5,000~10,000		0.4%		0.1%		0.5%		1.1%		2.3%

						10,000~		0.2%		0.0%		0.2%		0.2%		0.9%

								100.0%
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Fig. 15: Sales breakdown by price segment
Total imported bottle wine, 2003
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Fig. 17: Sales breakdown of bottle wine by retail distribution channel
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				What is your selection criteria of wine?

				Type		918		60.6%		617		60.2%

				Price		779		51.5%		585		57.1%

				Country		589		38.9%		429		41.9%

				Brand name		192		12.7%		108		10.5%

				Compatibility with food		424		28.0%		232		22.6%

				Bottle design		109		7.2%		80		7.8%

				Others		89		5.9%		63		6.1%

						1514		100.0%		1025		100.0%

				60.6

				51.5

				38.9

				12.7

				28

				7.2

				5.9

				French		666		441		44.0%		43.0%

				Italian		1075		683		71.0%		66.6%

				Sushi		45		23		3.0%		2.2%

				Japanese		320		158		21.1%		15.4%

				Chinese		31		15		2.0%		1.5%

				Beef barbecue		48		18		3.2%		1.8%

				Others		97		70		6.4%		6.8%
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In which restaurant do you drink wine?



		

						2001		2002										Import		Domestic

				For retail sale		83,100		40,900		124,000						For retail sale		89,300		37,500		126,800

				Institutional use		28,100		16,700		44,800						Institutional use		29,500		16,300		45,800

				Total		111,200		57,600		168,800						Total		111,200		57,600		168,800

						2,002

				Liquor shop*		26,400		66,000		92,400

				Mass merchandiser		8,400		13,300		21,700

				Convenience Store		6,100		3,800		9,900

				Total		40,900

				For retail sale		40,900

				Institutional use		16,700		Mass merchandiser		8,400

								Convenience Store		6,100

								Others		26,400

				Liquor shop





		0

		0



Fig. 16: Wine sales by purpose 2003
Total 169 billion yen
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Wine retail sales by distribution
FY 2002
Total 124 billion yen
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世界アルコ消費

		

		Country		Total consumption		Wine consumption		Wine as a share of total (%)

		Portugal		16.6		7.2		43.4%		43.4%

		France		13.3		8.3		62.4%		62.4%

		Germany		12.5		3.3		26.4%		26.4%

		South Africa		11.5		5		43.5%		43.5%

		Spain		11.2		4.6		41.1%		41.1%

		Australia		10.3		3.4		33.0%		33.0%

		UK		9.7		2.3		23.7%		23.7%

		Argentina		9.6		6.9		71.9%		71.9%

		Italy		9.2		7.1		77.2%		77.2%

		USA		9.1		1.7		18.7%		18.7%

		Romania		8		3.4		42.5%		42.5%

		Korea		6.8		> 0.1		0.3%

		Japan		6.3		0.4		6.3%		6.3%

		China		5.2		0.1		1.9%		1.9%





国内アルコール消費

		

						1960		2,070		20.7

						1961		2,450		24.5

						1962		2,810		28.1

						1963		3,124		31.24

						1964		3,453		34.53

						1965		3,533		35.33

						1966		3,835		38.35

						1967		4,206		42.06

						1968		4,246		42.46

						1969		4,623		46.23

						1970		4,901		49.01

						1971		5,040		50.4

						1972		5,423		54.23

						1973		5,748		57.48

						1974		5,853		58.53

						1975		5,978		59.78

						1976		5,859		58.59

						1977		6,327		63.27

						1978		6,544		65.44

						1979		6,792		67.92

						1980		6,660		66.6

						1981		6,863		68.63

						1982		7,029		70.29

						1983		7,201		72.01

						1984		7,059		70.59

						1985		7,244		72.44

						1986		7,451		74.51

						1987		7,814		78.14

						1988		8,251		82.51

						1989		8,540		85.4

						1990		9,035		90.35

						1991		9,281		92.81

						1992		9,427		94.27

						1993		9,380		93.8

						1994		9,642		96.42

						1995		9,603		96.03

						1996		9,657		96.57

						1997		9,410		94.1

						1998		9,456		94.56

						1999		9,554		95.54

						2000		9,520		95.2

						2001		9,556		95.56

						2002		9,471		94.71

						2003		9,092		90.9216





国内アルコール消費
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Source: National Tax Agency
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国内酒類課税量

		

				Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours								Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours

		92		1374		31		564		83		7078		123		221		39		145		13		9671				92		13,740		310		5,640		830		70,780		1,230		2,210		390		1,450		130		96,710

		93		1422		42		657		93		7015		128		225		31		168		11		9792				93		14,220		420		6,570		930		70,150		1,280		2,250		310		1,680		110		97,920

		94		1243		48		617		92		7413		157		204		33		223		41		10071				94		12,430		480		6,170		920		74,130		1,570		2,040		330		2,230		410		100,710

		95		1310		54		685		95		6979		170		181		31		240		262		10007				95		13,100		540		6,850		950		69,790		1,700		1,810		310		2,400		2,620		100,070

		96		1254		56		735		97		7012		188		167		30		262		361		10162				96		12,540		560		7,350		970		70,120		1,880		1,670		300		2,620		3,610		101,620

		97		1162		54		745		106		6686		282		168		27		279		508		10017				97		11,620		540		7,450		1,060		66,860		2,820		1,680		270		2,790		5,080		100,170

		98		1094		55		731		110		6165		385		160		24		287		1085		10096				98		10,940		550		7,310		1,100		61,650		3,850		1,600		240		2,870		10,850		100,960

		99		1061		57		756		158		5820		294		154		26		388		1452		10166				99		10,610		570		7,560		1,580		58,200		2,940		1,540		260		3,880		14,520		101,660

		00		999		61		782		135		5416		284		146		29		406		1757		10015				00		9,990		610		7,820		1,350		54,160		2,840		1,460		290		4,060		17,570		100,150

		01		949		64		847		107		4808		273		130		30		500		2396		10104				01		9,490		640		8,470		1,070		48,080		2,730		1,300		300		5,000		23,960		101,040

		02		897		67		874		106		4299		280		120		29		587		2657		9916				02		8,970		670		8,740		1,060		42,990		2,790		1,200		290		5,870		26,570		99,160

																												03		8,410		640		9,810		1,070		39,550		2,560		1,100		530		6,150		25,810		95,670

				区分

																														Beer + low malt beer		Sake + sake compound		Shochu		Whiskey + spirits + liqueur		Wine				Wine

																												92		70,910		14,050		5,640		4,050		1230				1230

				昭和63年																								93		70,260		14,640		6,570		4,240		1280				1280

																												94		74,540		12,910		6,170		4,600		1570				1570

																												95		72,410		13,640		6,850		4,520		1700				1700

				平成５年																								96		73,730		13,100		7,350		4,590		1880				1880

																												97		71,940		12,160		7,450		4,740		2820				2820

																												98		72,500		11,490		7,310		4,710		3850				3850

				平成７年																								99		72,720		11,180		7,560		5,680		2940				2940

																												00		71,730		10,600		7,820		5,810		2840				2840

																												01		72,040		10,130		8,470		6,600		2730				2730

				平成８年																								02		69,560		9,640		8,740		7,360		2790				2790

																												03		65,360		9,050		9,810		7,780		2560				2560

				数量

				構成比

				数量

				構成比

				数量

				構成比

				数量

				構成比

				前年比

				kl

				％

				kl

				％

				kl

				％

				kl

				％

				％				しょうちゅう										果実酒類						ウィスキー類

				清酒		合成清酒		甲類		乙類		計		みりん		ビール		果実酒		甘味果実酒		計		ウイスキー		ブランデー		計		スピリッツ類		リキュール類		雑酒		合計

		昭和63年		1,410,998		21,617		331,139		249,030		580,163		86,879		5,793,004		108,266		20,506		128,762		280,701		35,301		316,006		19,912		87,395		7,719		8,452,473

				16.7		0.3		3.9		2.9		6.9		1		68.5		1.3		0.2		1.5		3.3		0.4		3.7		0.2		1		0.1		100

		平成５年		1,381,188		39,033		329,506		271,411		600,911		91,612		6,968,487		110,234		12,461		122,690		185,602		39,343		224,942		32,114		159,433		11,692		9,632,114

				14.3		0.4		3.4		2.8		6.2		1		72.3		1.1		0.1		1.3		1.9		0.4		2.3		0.3		1.7		0.1		100

		平成７年		1,308,417		53,134		374,989		296,663		671,648		93,536		6,948,478		159,220		12,111		171,333		150,588		33,022		183,610		31,062		237,587		244,128		9,942,954

				13.2		0.5		3.8		3		6.8		0.9		69.9		1.6		0.1		1.7		1.5		0.3		1.8		0.3		2.4		2.5		100

		平成８年		1,265,075		55,048		399,954		318,560		718,517		95,795		6,960,525		166,827		11,525		178,342		135,722		32,859		168,580		29,722		257,771		322,258		10,051,651

				12.6		0.5		4		3.2		7.1		1		69.2		1.7		0.1		1.8		1.4		0.3		1.7		0.3		2.6		3.2		100

				96.7		103.6		106.7		107.4		107		102.4		100.2		104.8		95.2		104.1		90.1		99.5		91.8		95.7		108.5		132		101.1

																																								区分

		平成９年		1,179,686		54,991		421,726		330,720		752,446		104,956		6,802,946		220,608		12,405		233,014		137,677		27,979		165,657		26,973		280,141		450,839		10,051,634

				11.7		0.5		4.2		3.3		7.5		1		67.7		2.2		0.1		2.3		1.4		0.3		1.6		0.3		2.8		4.5		100

				93.3		99.9		105.4		103.8		104.7		109.6		97.7		132.2		107.6		130.7		101.4		85.1		98.3		90.8		108.7		139.9		100

		平成10年		1,102,452		54,543		399,200		325,109		724,329		109,291		6,256,087		401,141		15,889		417,030		141,232		25,593		166,829		26,733		280,886		980,309		10,118,492

				10.9		0.5		3.9		3.2		7.2		1.1		61.8		4		0.2		4.1		1.4		0.3		1.6		0.3		2.8		9.7		100

		平均伸び率

				93.5		99.2		94.7		98.3		96.3		104.1		92		181.8		128.1		179		102.6		91.5		100.7		99.1		100.3		217.4		100.7

		数量		-4.4		6.9		3.9		3.7		3.8		3.6		-2.1		29.5		5		27.7		-5.3		-8.2		-5.8		-3.6		12		142.5		1

		構成比		-2.4		9.7		1.9		2.7		2.2		2.3		0.8		14		-2.5		12.5		-6.6		-3.2		-6.2		3		12.4		62.3		1.8





国内酒類課税量
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年齢層別
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県別消費量
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Fig. 3: Japanese alcoholic beverage consumption 
by product group 1992-2003 
(log scale)



長期課税量

				As of 2003																				As of 2003

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9,611		8,386		2,349		2,099		1,941		2658		27,044		7.2%				~29		17997		2272		1383		1244		6967

				30~39		12,604		8,570		3,370		2,989		2,283		3147		32,963		6.9%				30~39		21174		3819		2771		2352		8920

				40~49		16,897		8,301		5,747		4,957		2,874		3812		42,588		6.7%				40~49		25198		6936		5223		2562		9426

				50~59		21,842		8,483		9,695		7,139		2,807		4145		54,111		5.2%				50~59		30325		10303		5882		3011		9082

				60~69		22,255		6,887		11,943		7,633		2,561		3591		54,870		4.7%				60~69		29142		11870		7048		2287		8030

				71~		15,148		3,770		11,491		5,871		2,367		3109		41,756		5.7%				71~		18918		11774		5133		2191		4453

				As of 2002																				As of 2002

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9494		1244		2272		1383		1244		6967		22604		5.5%				~29		10738		2272		1383		1244		6967

				30~39		14454		2352		3819		2771		2352		8920		34668		6.8%				30~39		16806		3819		2771		2352		8920

				40~49		17780		2562		6936		5223		2562		9426		44489		5.8%				40~49		20342		6936		5223		2562		9426

				50~59		26376		3011		10303		5882		3011		9082		57665		5.2%				50~59		29387		10303		5882		3011		9082

				60~69		22813		2287		11870		7048		2287		8030		54335		4.2%				60~69		25100		11870		7048		2287		8030

				71~		17156		2191		11774		5133		2191		4453		42898		5.1%				71~		19347		11774		5133		2191		4453

																Expenditure		Quantity (000kl)		Avg. cost per liter (¥)		Total expenditure on alcohol

																(¥bill)						(¥bill)

														1994		207		121		1711		6,860		3.0%

														1995		211		135		1563		6,660		3.2%

														1996		227						6,540		3.5%

														1997		329		239		1377		6,510		5.1%

														1998		444		313		1419		6,360		7.0%

														1999		401		293		1369		6,130		6.5%

														2000		369		282		1309		5,880		6.3%

														2001		349		266		1312		5,720		6.1%

														2002		348		270		1289		5,468		6.4%
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タイプ別消費割合
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Fig. 4: Alcohol beverage expenditure by age group
(2003)



Domestic&Imp. analysis 
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Fig. 9-B: Share of wine of total Japanese alcohol expenditure
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国産ワイン価格別分類

				Total expenditure by prefecture (billion yen))

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total

				Tokyo		87		(9)		326		(33)		86		(9)		85		(9)		776		(77.5)

				Osaka		25		(4)		190		(27)		50		(7)		34		(5)		434		(62.3)

				Kanagawa (Yokohama)		23		(3)		112		(16)		40		(6)		41		(6)		317		(45.8)

				Hokkaido (Sapporo)		18		(4)		95		(21)		32		(7)		37		(8)		259		(56.3)

				Aichi (Nagoya)		15		(3)		124		(22)		38		(7)		25		(4)		282		(50.9)

				Saitama		16		(3)		84		(15)		33		(6)		36		(6)		243		(43.6)

				Chiba		15		(3)		72		(15)		28		(6)		28		(6)		209		(43.4)

				Hyogo (Kobe)		11		(3)		98		(20)		34		(7)		16		(4)		229		(49.4)

				Shizuoka		8		(3)		56		(19)		24		(8)		20		(7)		146		(48.6)

				National Total		348		(3)		2134		(21)		806		(8)		682		(7)		5469		(53.8)

				Per capita expenditure (thousand yen per capita)

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total				Prefecture (capital city)		Wine		Beer		Sake		Shochu		Total

				Tokyo		8.89				32.62				8.75				8.51				77.51				Tokyo		(8.9)		(32.6)		(8.8)		(8.5)		(77.5)

				Osaka		3.67				27.2				7.24				4.9				62.31				Osaka		(3.7)		(27.2)		(7.2)		(4.9)		(62.3)

				Kanagawa (Yokohama)		3.34				16.18				5.8				5.86				45.75				Kanagawa (Yokohama)		(3.3)		(16.2)		(5.8)		(5.9)		(45.8)

				Hokkaido (Sapporo)		4				20.52				6.96				8.12				56.27				Hokkaido (Sapporo)		(4.0)		(20.5)		(7.0)		(8.1)		(56.3)

				Aichi (Nagoya)		2.7				22.28				6.89				4.42				50.87				Aichi (Nagoya)		(2.7)		(22.3)		(6.9)		(4.4)		(50.9)

				Saitama		2.94				15.05				6				6.38				43.63				Saitama		(2.9)		(15.1)		(6.0)		(6.4)		(43.6)

				Chiba		3.18				14.97				5.93				5.85				43.43				Chiba		(3.2)		(15.0)		(5.9)		(5.9)		(43.4)

				Hyogo (Kobe)		2.61				19.72				7.41				4.08				49.36				Hyogo (Kobe)		(2.6)		(19.7)		(7.4)		(4.1)		(49.4)

				Shizuoka		2.56				18.53				8.09				6.67				48.59				Shizuoka		(2.6)		(18.5)		(8.1)		(6.7)		(48.6)

				National Average		3.43				20.97				7.93				6.7				53.75				National Average		(3.4)		(21.0)		(7.9)		(6.7)		(53.8)

						87		(9)		326		(33)		86		(9)		85		(9)		776		(78)

						25		(4)		190		(27)		50		(7)		34		(5)		434		(62)

						23		(3)		112		(16)		40		(6)		41		(6)		317		(46)

						18		(4)		95		(21)		32		(7)		37		(8)		259		(56)

						15		(3)		124		(22)		38		(7)		25		(4)		282		(51)

						16		(3)		84		(15)		33		(6)		36		(6)		243		(44)

						15		(3)		72		(15)		28		(6)		28		(6)		209		(43)

						11		(3)		98		(20)		34		(7)		16		(4)		229		(49)

						8		(3)		56		(19)		24		(8)		20		(7)		146		(49)

						348		(3)		2134		(21)		806		(8)		682		(7)		5469		(54)





WANDS

		

										Total		Imported		Domestic

				65		39				40		10		390		400

				70		31				33		20		310		330

				75		42				51		90		420		510				1,519,500		1,520

				80		21				65		440		210		650				1,252,450		1,252

				85		62				89		270		620		890				1,153,020		1,153

				90		79				147		680		790		1,470				1,101,060		1,101

				93		67				128		610		670		1,280				1,110,040		1,110

				94		72				157		850		720		1,570				938,440		938

				95		82				170		880		820		1,700

				96		91				188		970		910		1,880

				97		130				282		1,520		1,300		2,820				2,001		8470000		732

				98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

				99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

				00		116				284		1,680		1,160		2,840

				01		111				273		1,620		1,110		2,730

				02								1,680		1,110		2,790

				03								1,620		938		2,558

				04								1,717		750		2,468

																				207		1,570

																				211		1,700

																				227		1,880

																				329		2,820

																				443		3,850

																				401		2,940

																				369		2,840

																				349		2,730

																				348		2,790

																				207000000000		157000000		1318				1320

																				211000000000		170000000		1241				1240

																				227000000000		188000000		1207				1210

																				329000000000		282000000		1167				1170

																				443000000000		385000000		1151				1150

																				401000000000		294000000		1364				1360

																				369000000000		284000000		1299				1300

																				349000000000		273000000		1278				1280

																				348000000000		279000000		1247				1250
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1965 to 2004



Consumer Survey

						Volume		Value

				92		174,060		191,468		174		191																				Portugal		7.2		16.6		43.4

				93		170,250		187,470		170		187												フランス		3,550		58.7				France		8.3		13.3		62.0

				94		191,020		207,124		191		207												イタリア		3,200		54.2				Germany		3.3		12.5		26.4

				95		220,840		211,432		221		211												アメリカ		2,080		7.9				South Africa		5.0		11.5		43.5

				96		241,780		226,622		242		227												ドイツ		1,897		23				Spain		4.6		11.2		41.1

				97		336,470		328,916		336		329												スペイン		1,500		39.5				Australia		3.4		10.3		33.0

				98		444,640		443,550		445		444												アルゼンチン		1,355		38.4				UK		2.3		9.7		23.7

				99		414,060		401,043		414		401												イギリス		829		14.2				Argentina		6.9		9.6		71.9

				00		398,620		369,095		399		369												ポルトガル		500		49.9				Italy		7.1		9.2		77.2

				01		377,340		348,717		377		349												ルーマニア		440		25.3				USA		1.7		9.1		18.7

																								南アフリカ		387		8.6				Romania		3.4		8.0		42.5

																								オーストラリア		364		19.8				Korea		>0.1		6.8		0.3

																								日本		320		2.5				Japan		0.4		6.3		6.3

																								世界　合計		22,379		342 				China		0.1		5.2		1.9

																								Year		Red		White		Rose

																								94		23		61		16

																								95		28		58		14

																								96		33		55		12

																								97		46		44		10

																								98		60		32		8

																								99		56		36		8

																								00		56		37		7

																								01		58		36		6

																								02		58		36		6

																								03		59		36		5
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Fig. 7: Wine consumption by type, 1994-2003
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Sheet2

		

				Year		Volume (hectoliters)		Increase (or decrease) from previous year (%)

				1998		1,580		21.5*

				1999		1,330		(15.8)

				2000		1,160		(12.8)

				2001		1,110		(4.3)

				2002		1,110		0.0

				2003		938		(15.5)





Sheet1

		

		Lesson than \500		3,240,000		27,993,600		764,000		6,876,000		34,869,600								4,579,200.00		530,000

		\500 to \1000		2,946,000		25,453,440		7,135,000		64,215,000		89,668,440								58,086,720.00		6,723,000

		Above \1000		1,104,000		9,538,560		6,351,000		57,159,000		66,697,560								66,139,200.00		7,655,000		3,919,000

				7,290,000		62,985,600				128,250,000		191,235,600												1,480,000

												1,975,000												1,572,000

												1,912,356.00												408,000

																								203,000

																								73,000

										Share of bottled wine imports by country

												2000		2001		2002		2003		2004

										France		41		43		45		43		41

										Italy		20		22		21		20		19

										United States		12		11		11		14		14

										Germany		8		7		7		6

										Chile		7		7		6		5

										Spain		4		4		4		5

										Australia		4		3		3		4

										Others		4		3		3		3				100		100		100

										Total		100		100		100		100
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Fig. 14-B: Share of bottled wine imports bhy country, 
1992-2003
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				Liquor shop for professional		5612

				Liquor shop for household		2239

				Department store		623

				Supermarket		3377

				Discount store		2039

				Convenience store		949

				Others		141

				France								Italy								USA								Total								Chile								Chile								Australia

				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage

		8		~500		483000		7.7%				~500		95000		3.3%				~500		83000		4.2%				~500		764000		2.5%				~500		7000		0.8%				~500		7000		0.8%				~500		67000		12.4%

		7		500~1,000		3059000		48.9%				500~1,000		1293000		45.4%				500~1,000		1458000		74.0%				500~1,000		7135000		7.3%				500~1,000		361000		41.0%				500~1,000		361000		41.0%				500~1,000		115000		21.3%

		6		1,000~1,500		1140000		18.2%				1,000~1,500		873000		30.6%				1,000~1,500		282000		14.3%				1,000~1,500		3537000		18.1%				1,000~1,500		430000		48.9%				1,000~1,500		430000		48.9%				1,000~1,500		239000		44.3%

		5		1,500~2,000		583000		9.3%				1,500~2,000		294000		10.3%				1,500~2,000		37000		1.9%				1,500~2,000		1231000		52.5%				1,500~2,000		54000		6.1%				1,500~2,000		54000		6.1%				1,500~2,000		62000		11.5%

		4		2,000~3,000		634000		10.1%				2,000~3,000		191000		6.7%				2,000~3,000		76000		3.9%				2,000~3,000		1034000		62.5%				2,000~3,000		24000		2.7%				2,000~3,000		24000		2.7%				2,000~3,000		40000		7.4%

		3		3,000~5,000		212000		3.4%				3,000~5,000		68000		2.4%				3,000~5,000		23000		1.2%				3,000~5,000		356000		179.5%				3,000~5,000		3000		0.3%				3,000~5,000		3000		0.3%				3,000~5,000		14000		2.6%

		2		5,000~10,000		100000		1.6%				5,000~10,000		28000		1.0%				5,000~10,000		9000		0.5%				5,000~10,000		143000		362.2%				5,000~10,000		1000		0.1%				5,000~10,000		1000		0.1%				5,000~10,000		2000		0.4%

		1		10,000~		39000		0.6%				10,000~		8000		0.3%				10,000~		2000		0.1%				10,000~		50000		38.8%				10,000~		0		0.0%				10,000~		0		0.0%				10,000~		1000		0.2%

				Total		6250000		100.0%				Total		2850000		100.0%				Total		1970000		100.0%				Total		14250000		723.4%				Total		880000		100.0%				Total		880000		100.0%				Total		540000		100.0%

				Price		Sales						Price		Sales						Price		Sales						Price		Sales

				less than 1000		3542000		57%				less than 1000		1388000		49%				less than 1000		1541000		78%				less than 1000		7899000		55%

				1000 - 2000		1723000		28%				1000 - 2000		1167000		41%				1000 - 2000		319000		16%				1000 - 2000		4768000		33%

				more than 2000		985000		16%				more than 2000		295000		10%				more than 2000		110000		6%				more than 2000		1583000		11%

						6250000		1						2850000		1						1970000		1						14250000		100%

																				On- vs. off-premise balance by country

																						Food service		Supermarket + Discount stores		Convenience stores		Others

																				France		34		37		10		19

																				Italy		49		28		4		19

																				U.S.		22		57		9		12

																				Chile		36		42		5		17

																				Germany		24		49		7		20

																				Spain		32		47		2		19

																				Australia		39		37		5		19

								Australia		Chile		USA		Italy		France

						~500		12.4%		0.8%		1.3%		2.5%		5.5%

						500~1,000		21.3%		41.0%		71.9%		41.0%		43.5%

						1,000~1,500		44.3%		48.9%		17.2%		33.7%		16.9%

						1,500~2,000		11.5%		6.1%		2.9%		11.0%		11.3%

						2,000~3,000		7.4%		2.7%		4.2%		7.5%		15.3%

						3,000~5,000		2.6%		0.3%		1.8%		2.9%		4.4%

						5,000~10,000		0.4%		0.1%		0.5%		1.1%		2.3%

						10,000~		0.2%		0.0%		0.2%		0.2%		0.9%
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Fig. 15: Sales breakdown by price segment
Total imported bottle wine, 2003
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Fig. 17: Sales breakdown of bottle wine by retail distribution channel



		

				What is your selection criteria of wine?

				Type		918		60.6%		617		60.2%

				Price		779		51.5%		585		57.1%

				Country		589		38.9%		429		41.9%

				Brand name		192		12.7%		108		10.5%

				Compatibility with food		424		28.0%		232		22.6%

				Bottle design		109		7.2%		80		7.8%

				Others		89		5.9%		63		6.1%

						1514		100.0%		1025		100.0%

				60.6

				51.5

				38.9

				12.7

				28

				7.2

				5.9

				French		666		441		44.0%		43.0%

				Italian		1075		683		71.0%		66.6%

				Sushi		45		23		3.0%		2.2%

				Japanese		320		158		21.1%		15.4%

				Chinese		31		15		2.0%		1.5%

				Beef barbecue		48		18		3.2%		1.8%

				Others		97		70		6.4%		6.8%
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						2001		2002

				For retail sale		83,100		40,900		124,000

				Institutional use		28,100		16,700		44,800

				Total		111,200		57,600		168,800

						2,002

				Liquor shop*		26,400		66,000		92,400

				Mass merchandiser		8,400		13,300		21,700

				Convenience Store		6,100		3,800		9,900

				Total		40,900

				For retail sale		40,900

				Institutional use		16,700		Mass merchandiser		8,400

								Convenience Store		6,100

								Others		26,400

				Liquor shop
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				year

				1994		3.0%		207		6,860		3.0174927114

				1995		3.2%		211		6,660		3.1681681682

				1996		3.5%		227		6,540		3.4709480122

				1997		5.1%		329		6,510		5.0537634409

				1998		7.0%		443		6,360		6.965408805

				1999		6.5%		401		6,130		6.5415986949

				2000		6.3%		369		5,880		6.2755102041

				2001		6.1%		349		5,720		6.1013986014

				2002		6.4%		348		5,468		6.3643013899
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Fig. 9-B: Share of wine in Japanese alcohol expenditure
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

				Fig. 2 Amount of Alcohol Consumption by Variety

																(percentage=%, vol=000 hectoliters)

		Year		Wine				Sake				Beer				Shochu				Wiskey

				(%)		(Vol)		(%)		(Vol)		(%)		(Vol)		(%)		(Vol)		(%)		(Vol)

		1995		1.3		12,109		14.5		136,212		72.0		675,647		6.3		58,573		2.5		23,063

		2000		3.1		31,311		10.6		105,234		58.9		585,734		6.9		68,885		1.7		16,555

		2005		2.4		24,662		8.1		82,646		37.2		278,332		9.1		92,149		1.1		11,165
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										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%

						Fig. 9-A,

						Fig. 9-A: Annual expenditures on wine, 1994-2002

						Fiscal Year (April-March)

						Year		Expenditure (¥bill)		Quantity        (000 hectoliter)		Avg. cost per liter (¥)		Total expenditure on alcohol (¥bill)		Wine Share of total alcohol expenditure   %

								(¥bill)		(000 hectoliter)				(¥bill)		%

						1994		207		1,570		1320		6,860		3.00%

						1995		211		1,700		1240		6,660		3.20%

						1996		227		1,880		1210		6,540		3.50%

						1997		329		2,820		1170		6,510		5.10%

						1998		443		3,850		1150		6,360		7.00%

						1999		401		2,940		1360		6,130		6.50%

						2000		369		2,840		1300		5,880		6.30%

						2001		349		2,730		1280		5,720		6.10%

						2002		348		2,790		1250		5,468		6.40%

						2003		326		2,483		1250		5,334		6.10%

				Fig. 9-b

						year

						1994		3.017%		207		6,860		3.0174927114

						1995		3.168%		211		6,660		3.1681681682

						1996		3.471%		227		6,540		3.4709480122

						1997		5.054%		329		6,510		5.0537634409

						1998		6.965%		443		6,360		6.965408805

						1999		6.542%		401		6,130		6.5415986949

						2000		6.276%		369		5,880		6.2755102041

						2001		6.101%		349		5,720		6.1013986014

						2002		6.364%		348		5,468		6.3643013899

						2003		6.112%		326		5,334		6.111736033

				year		1994		1995		1996		1997		1998		1999		2000		2001		2002		2003

				percentage		3.017%		3.17%		3.47%		5.05%		6.97%		6.54%		6.00%		6.10%		6.36%		6.11%
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967

		30~39		21174		3819		2771		2352		8920

		40~49		25198		6936		5223		2562		9426

		50~59		30325		10303		5882		3011		9082

		60~69		29142		11870		7048		2287		8030

		71~		18918		11774		5133		2191		4453

		Figure 6 .  Japanese wine consumption

								Total		Imported		Domestic

		65		39				40		10		390		400

		70		31				33		20		310		330

		75		42				51		90		420		510				1,519,500		1,520

		80		21				65		440		210		650				1,252,450		1,252

		85		62				89		270		620		890				1,153,020		1,153

		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880

		97		130				282		1,520		1,300		2,820				2,001		8470000		732

		98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

		99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468

												Fig. 7  Wine Consumption by type 1994-2003

				Year		Red		White		Rose

				94		23		61		16

				95		28		58		14

				96		33		55		12

				97		46		44		10

				98		60		32		8

				99		56		36		8

				00		56		37		7

				01		58		36		6

				02		58		36		6

				03		59		36		5
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Fig. 16: Sales breakdown of bottle wine by retail distribution channel
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

				Fig. 2 Amount of Alcohol Consumption by Variety

																(percentage=%, vol=000 hectoliters)

		Year		Wine				Sake				Beer				Shochu				Wiskey

				(%)		(Vol)		(%)		(Vol)		(%)		(Vol)		(%)		(Vol)		(%)		(Vol)

		1995		1.3		12,109		14.5		136,212		72.0		675,647		6.3		58,573		2.5		23,063

		2000		3.1		31,311		10.6		105,234		58.9		585,734		6.9		68,885		1.7		16,555

		2005		2.4		24,662		8.1		82,646		37.2		278,332		9.1		92,149		1.1		11,165
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										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%

						Fig. 9-A,

						Fig. 9-A: Annual expenditures on wine, 1994-2002

						Fiscal Year (April-March)

						Year		Expenditure (¥bill)		Quantity        (000 hectoliter)		Avg. cost per liter (¥)		Total expenditure on alcohol (¥bill)		Wine Share of total alcohol expenditure   %
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967
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		71~		18918		11774		5133		2191		4453
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		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880
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		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

				Fig. 2 Amount of Alcohol Consumption by Variety

																(percentage=%, vol=000 hectoliters)

		Year		Wine				Sake				Beer				Shochu				Wiskey

				(%)		(Vol)		(%)		(Vol)		(%)		(Vol)		(%)		(Vol)		(%)		(Vol)

		1995		1.3		12,109		14.5		136,212		72.0		675,647		6.3		58,573		2.5		23,063

		2000		3.1		31,311		10.6		105,234		58.9		585,734		6.9		68,885		1.7		16,555

		2005		2.4		24,662		8.1		82,646		37.2		278,332		9.1		92,149		1.1		11,165
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										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%

						Fig. 9-A,

						Fig. 9-A: Annual expenditures on wine, 1994-2002

						Fiscal Year (April-March)

						Year		Expenditure (¥bill)		Quantity        (000 hectoliter)		Avg. cost per liter (¥)		Total expenditure on alcohol (¥bill)		Wine Share of total alcohol expenditure   %

								(¥bill)		(000 hectoliter)				(¥bill)		%

						1994		207		1,570		1320		6,860		3.00%

						1995		211		1,700		1240		6,660		3.20%

						1996		227		1,880		1210		6,540		3.50%

						1997		329		2,820		1170		6,510		5.10%

						1998		443		3,850		1150		6,360		7.00%

						1999		401		2,940		1360		6,130		6.50%

						2000		369		2,840		1300		5,880		6.30%

						2001		349		2,730		1280		5,720		6.10%

						2002		348		2,790		1250		5,468		6.40%

						2003		326		2,483		1250		5,334		6.10%

				Fig. 9-b

						year

						1994		3.017%		207		6,860		3.0174927114

						1995		3.168%		211		6,660		3.1681681682

						1996		3.471%		227		6,540		3.4709480122

						1997		5.054%		329		6,510		5.0537634409

						1998		6.965%		443		6,360		6.965408805

						1999		6.542%		401		6,130		6.5415986949

						2000		6.276%		369		5,880		6.2755102041

						2001		6.101%		349		5,720		6.1013986014

						2002		6.364%		348		5,468		6.3643013899

						2003		6.112%		326		5,334		6.111736033

				year		1994		1995		1996		1997		1998		1999		2000		2001		2002		2003

				percentage		3.017%		3.17%		3.47%		5.05%		6.97%		6.54%		6.00%		6.10%		6.36%		6.11%
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967

		30~39		21174		3819		2771		2352		8920

		40~49		25198		6936		5223		2562		9426

		50~59		30325		10303		5882		3011		9082

		60~69		29142		11870		7048		2287		8030

		71~		18918		11774		5133		2191		4453

		Figure 6 .  Japanese wine consumption

								Total		Imported		Domestic

		65		39				40		10		390		400

		70		31				33		20		310		330

		75		42				51		90		420		510				1,519,500		1,520

		80		21				65		440		210		650				1,252,450		1,252

		85		62				89		270		620		890				1,153,020		1,153

		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880

		97		130				282		1,520		1,300		2,820				2,001		8470000		732

		98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

		99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468

												Fig. 7  Wine Consumption by type 1994-2003

				Year		Red		White		Rose

				94		23		61		16

				95		28		58		14

				96		33		55		12

				97		46		44		10

				98		60		32		8

				99		56		36		8

				00		56		37		7

				01		58		36		6

				02		58		36		6

				03		59		36		5
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世界アルコ消費

		

		Country		Total consumption		Wine consumption		Wine as a share of total (%)

		Portugal		16.6		7.2		43.4%		43.4%

		France		13.3		8.3		62.4%		62.4%

		Germany		12.5		3.3		26.4%		26.4%

		South Africa		11.5		5		43.5%		43.5%

		Spain		11.2		4.6		41.1%		41.1%

		Australia		10.3		3.4		33.0%		33.0%

		UK		9.7		2.3		23.7%		23.7%

		Argentina		9.6		6.9		71.9%		71.9%

		Italy		9.2		7.1		77.2%		77.2%

		USA		9.1		1.7		18.7%		18.7%

		Romania		8		3.4		42.5%		42.5%

		Korea		6.8		> 0.1		0.3%

		Japan		6.3		0.4		6.3%		6.3%

		China		5.2		0.1		1.9%		1.9%





国内アルコール消費

		

						1960		2,070		20.7

						1961		2,450		24.5

						1962		2,810		28.1

						1963		3,124		31.24

						1964		3,453		34.53

						1965		3,533		35.33

						1966		3,835		38.35

						1967		4,206		42.06

						1968		4,246		42.46

						1969		4,623		46.23

						1970		4,901		49.01

						1971		5,040		50.4

						1972		5,423		54.23

						1973		5,748		57.48

						1974		5,853		58.53

						1975		5,978		59.78

						1976		5,859		58.59

						1977		6,327		63.27

						1978		6,544		65.44

						1979		6,792		67.92

						1980		6,660		66.6

						1981		6,863		68.63

						1982		7,029		70.29

						1983		7,201		72.01

						1984		7,059		70.59

						1985		7,244		72.44

						1986		7,451		74.51

						1987		7,814		78.14

						1988		8,251		82.51

						1989		8,540		85.4

						1990		9,035		90.35

						1991		9,281		92.81

						1992		9,427		94.27

						1993		9,380		93.8

						1994		9,642		96.42

						1995		9,603		96.03

						1996		9,657		96.57

						1997		9,410		94.1

						1998		9,456		94.56

						1999		9,554		95.54

						2000		9,520		95.2

						2001		9,556		95.56

						2002		9,471		94.71

						2003		9,092		90.9216





国内アルコール消費
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Source: National Tax Agency
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Fig. 2: Japan Alcohol Consumption
1960-2003
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国内酒類課税量

		

				Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours								Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours

		92		1374		31		564		83		7078		123		221		39		145		13		9671				92		13,740		310		5,640		830		70,780		1,230		2,210		390		1,450		130		96,710

		93		1422		42		657		93		7015		128		225		31		168		11		9792				93		14,220		420		6,570		930		70,150		1,280		2,250		310		1,680		110		97,920

		94		1243		48		617		92		7413		157		204		33		223		41		10071				94		12,430		480		6,170		920		74,130		1,570		2,040		330		2,230		410		100,710

		95		1310		54		685		95		6979		170		181		31		240		262		10007				95		13,100		540		6,850		950		69,790		1,700		1,810		310		2,400		2,620		100,070

		96		1254		56		735		97		7012		188		167		30		262		361		10162				96		12,540		560		7,350		970		70,120		1,880		1,670		300		2,620		3,610		101,620

		97		1162		54		745		106		6686		282		168		27		279		508		10017				97		11,620		540		7,450		1,060		66,860		2,820		1,680		270		2,790		5,080		100,170

		98		1094		55		731		110		6165		385		160		24		287		1085		10096				98		10,940		550		7,310		1,100		61,650		3,850		1,600		240		2,870		10,850		100,960

		99		1061		57		756		158		5820		294		154		26		388		1452		10166				99		10,610		570		7,560		1,580		58,200		2,940		1,540		260		3,880		14,520		101,660

		00		999		61		782		135		5416		284		146		29		406		1757		10015				00		9,990		610		7,820		1,350		54,160		2,840		1,460		290		4,060		17,570		100,150

		01		949		64		847		107		4808		273		130		30		500		2396		10104				01		9,490		640		8,470		1,070		48,080		2,730		1,300		300		5,000		23,960		101,040

		02		897		67		874		106		4299		280		120		29		587		2657		9916				02		8,970		670		8,740		1,060		42,990		2,790		1,200		290		5,870		26,570		99,160

																												03		8,410		640		9,810		1,070		39,550		2,560		1,100		530		6,150		25,810		95,670

				区分

																														Beer + low malt beer		Sake + sake compound		Shochu		Whiskey + spirits + liqueur		Wine				Wine

																												92		70,910		14,050		5,640		4,050		1230				1230

				昭和63年																								93		70,260		14,640		6,570		4,240		1280				1280

																												94		74,540		12,910		6,170		4,600		1570				1570

																												95		72,410		13,640		6,850		4,520		1700				1700

				平成５年																								96		73,730		13,100		7,350		4,590		1880				1880

																												97		71,940		12,160		7,450		4,740		2820				2820

																												98		72,500		11,490		7,310		4,710		3850				3850

				平成７年																								99		72,720		11,180		7,560		5,680		2940				2940

																												00		71,730		10,600		7,820		5,810		2840				2840

																												01		72,040		10,130		8,470		6,600		2730				2730

				平成８年																								02		69,560		9,640		8,740		7,360		2790				2790

																												03		65,360		9,050		9,810		7,780		2560				2560

				数量

				構成比

				数量

				構成比

				数量

				構成比

				数量

				構成比

				前年比

				kl

				％

				kl

				％

				kl

				％

				kl

				％

				％				しょうちゅう										果実酒類						ウィスキー類

				清酒		合成清酒		甲類		乙類		計		みりん		ビール		果実酒		甘味果実酒		計		ウイスキー		ブランデー		計		スピリッツ類		リキュール類		雑酒		合計

		昭和63年		1,410,998		21,617		331,139		249,030		580,163		86,879		5,793,004		108,266		20,506		128,762		280,701		35,301		316,006		19,912		87,395		7,719		8,452,473

				16.7		0.3		3.9		2.9		6.9		1		68.5		1.3		0.2		1.5		3.3		0.4		3.7		0.2		1		0.1		100

		平成５年		1,381,188		39,033		329,506		271,411		600,911		91,612		6,968,487		110,234		12,461		122,690		185,602		39,343		224,942		32,114		159,433		11,692		9,632,114

				14.3		0.4		3.4		2.8		6.2		1		72.3		1.1		0.1		1.3		1.9		0.4		2.3		0.3		1.7		0.1		100

		平成７年		1,308,417		53,134		374,989		296,663		671,648		93,536		6,948,478		159,220		12,111		171,333		150,588		33,022		183,610		31,062		237,587		244,128		9,942,954

				13.2		0.5		3.8		3		6.8		0.9		69.9		1.6		0.1		1.7		1.5		0.3		1.8		0.3		2.4		2.5		100

		平成８年		1,265,075		55,048		399,954		318,560		718,517		95,795		6,960,525		166,827		11,525		178,342		135,722		32,859		168,580		29,722		257,771		322,258		10,051,651

				12.6		0.5		4		3.2		7.1		1		69.2		1.7		0.1		1.8		1.4		0.3		1.7		0.3		2.6		3.2		100

				96.7		103.6		106.7		107.4		107		102.4		100.2		104.8		95.2		104.1		90.1		99.5		91.8		95.7		108.5		132		101.1

																																								区分

		平成９年		1,179,686		54,991		421,726		330,720		752,446		104,956		6,802,946		220,608		12,405		233,014		137,677		27,979		165,657		26,973		280,141		450,839		10,051,634

				11.7		0.5		4.2		3.3		7.5		1		67.7		2.2		0.1		2.3		1.4		0.3		1.6		0.3		2.8		4.5		100

				93.3		99.9		105.4		103.8		104.7		109.6		97.7		132.2		107.6		130.7		101.4		85.1		98.3		90.8		108.7		139.9		100

		平成10年		1,102,452		54,543		399,200		325,109		724,329		109,291		6,256,087		401,141		15,889		417,030		141,232		25,593		166,829		26,733		280,886		980,309		10,118,492

				10.9		0.5		3.9		3.2		7.2		1.1		61.8		4		0.2		4.1		1.4		0.3		1.6		0.3		2.8		9.7		100

		平均伸び率

				93.5		99.2		94.7		98.3		96.3		104.1		92		181.8		128.1		179		102.6		91.5		100.7		99.1		100.3		217.4		100.7

		数量		-4.4		6.9		3.9		3.7		3.8		3.6		-2.1		29.5		5		27.7		-5.3		-8.2		-5.8		-3.6		12		142.5		1

		構成比		-2.4		9.7		1.9		2.7		2.2		2.3		0.8		14		-2.5		12.5		-6.6		-3.2		-6.2		3		12.4		62.3		1.8





国内酒類課税量
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年齢層別
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県別消費量
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Fig. 3: Japanese alcoholic beverage consumption 
by product group 1992-2003 
(log scale)



長期課税量

				As of 2003																				As of 2003

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9,611		8,386		2,349		2,099		1,941		2658		27,044		7.2%				~29		17997		2272		1383		1244		6967

				30~39		12,604		8,570		3,370		2,989		2,283		3147		32,963		6.9%				30~39		21174		3819		2771		2352		8920

				40~49		16,897		8,301		5,747		4,957		2,874		3812		42,588		6.7%				40~49		25198		6936		5223		2562		9426

				50~59		21,842		8,483		9,695		7,139		2,807		4145		54,111		5.2%				50~59		30325		10303		5882		3011		9082

				60~69		22,255		6,887		11,943		7,633		2,561		3591		54,870		4.7%				60~69		29142		11870		7048		2287		8030

				71~		15,148		3,770		11,491		5,871		2,367		3109		41,756		5.7%				71~		18918		11774		5133		2191		4453

				As of 2002																				As of 2002

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9494		1244		2272		1383		1244		6967		22604		5.5%				~29		10738		2272		1383		1244		6967

				30~39		14454		2352		3819		2771		2352		8920		34668		6.8%				30~39		16806		3819		2771		2352		8920

				40~49		17780		2562		6936		5223		2562		9426		44489		5.8%				40~49		20342		6936		5223		2562		9426

				50~59		26376		3011		10303		5882		3011		9082		57665		5.2%				50~59		29387		10303		5882		3011		9082

				60~69		22813		2287		11870		7048		2287		8030		54335		4.2%				60~69		25100		11870		7048		2287		8030

				71~		17156		2191		11774		5133		2191		4453		42898		5.1%				71~		19347		11774		5133		2191		4453

																Expenditure		Quantity (000kl)		Avg. cost per liter (¥)		Total expenditure on alcohol

																(¥bill)						(¥bill)

														1994		207		121		1711		6,860		3.0%

														1995		211		135		1563		6,660		3.2%

														1996		227						6,540		3.5%

														1997		329		239		1377		6,510		5.1%

														1998		444		313		1419		6,360		7.0%

														1999		401		293		1369		6,130		6.5%

														2000		369		282		1309		5,880		6.3%

														2001		349		266		1312		5,720		6.1%

														2002		348		270		1289		5,468		6.4%
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タイプ別消費割合
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Fig. 4: Alcohol beverage expenditure by age group
2003



ワインシェアの推移
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Fig. 9-B: Share of wine of total Japanese alcohol expenditure
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Domestic&Imp. analysis 

				Total expenditure by prefecture (billion yen))

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total

				Tokyo		87		(9)		326		(33)		86		(9)		85		(9)		776		(77.5)

				Osaka		25		(4)		190		(27)		50		(7)		34		(5)		434		(62.3)

				Kanagawa (Yokohama)		23		(3)		112		(16)		40		(6)		41		(6)		317		(45.8)

				Hokkaido (Sapporo)		18		(4)		95		(21)		32		(7)		37		(8)		259		(56.3)

				Aichi (Nagoya)		15		(3)		124		(22)		38		(7)		25		(4)		282		(50.9)

				Saitama		16		(3)		84		(15)		33		(6)		36		(6)		243		(43.6)

				Chiba		15		(3)		72		(15)		28		(6)		28		(6)		209		(43.4)

				Hyogo (Kobe)		11		(3)		98		(20)		34		(7)		16		(4)		229		(49.4)

				Shizuoka		8		(3)		56		(19)		24		(8)		20		(7)		146		(48.6)

				National Total		348		(3)		2134		(21)		806		(8)		682		(7)		5469		(53.8)

				Per capita expenditure (thousand yen per capita)

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total				Prefecture (capital city)		Wine		Beer		Sake		Shochu		Total

				Tokyo		8.89				32.62				8.75				8.51				77.51				Tokyo		(8.9)		(32.6)		(8.8)		(8.5)		(77.5)

				Osaka		3.67				27.2				7.24				4.9				62.31				Osaka		(3.7)		(27.2)		(7.2)		(4.9)		(62.3)

				Kanagawa (Yokohama)		3.34				16.18				5.8				5.86				45.75				Kanagawa (Yokohama)		(3.3)		(16.2)		(5.8)		(5.9)		(45.8)

				Hokkaido (Sapporo)		4				20.52				6.96				8.12				56.27				Hokkaido (Sapporo)		(4.0)		(20.5)		(7.0)		(8.1)		(56.3)

				Aichi (Nagoya)		2.7				22.28				6.89				4.42				50.87				Aichi (Nagoya)		(2.7)		(22.3)		(6.9)		(4.4)		(50.9)

				Saitama		2.94				15.05				6				6.38				43.63				Saitama		(2.9)		(15.1)		(6.0)		(6.4)		(43.6)

				Chiba		3.18				14.97				5.93				5.85				43.43				Chiba		(3.2)		(15.0)		(5.9)		(5.9)		(43.4)

				Hyogo (Kobe)		2.61				19.72				7.41				4.08				49.36				Hyogo (Kobe)		(2.6)		(19.7)		(7.4)		(4.1)		(49.4)

				Shizuoka		2.56				18.53				8.09				6.67				48.59				Shizuoka		(2.6)		(18.5)		(8.1)		(6.7)		(48.6)

				National Average		3.43				20.97				7.93				6.7				53.75				National Average		(3.4)		(21.0)		(7.9)		(6.7)		(53.8)

						87		(9)		326		(33)		86		(9)		85		(9)		776		(78)

						25		(4)		190		(27)		50		(7)		34		(5)		434		(62)

						23		(3)		112		(16)		40		(6)		41		(6)		317		(46)

						18		(4)		95		(21)		32		(7)		37		(8)		259		(56)

						15		(3)		124		(22)		38		(7)		25		(4)		282		(51)

						16		(3)		84		(15)		33		(6)		36		(6)		243		(44)

						15		(3)		72		(15)		28		(6)		28		(6)		209		(43)

						11		(3)		98		(20)		34		(7)		16		(4)		229		(49)

						8		(3)		56		(19)		24		(8)		20		(7)		146		(49)

						348		(3)		2134		(21)		806		(8)		682		(7)		5469		(54)

				Prefecture (capital city)		Wine		Sake

				Tokyo		87		86		101%

				Osaka		25		50		50%

				Kanagawa (Yokohama)		23		40		58%

				Hokkaido (Sapporo)		18		32		56%

				Aichi (Nagoya)		15		38		39%

				Saitama		16		33		48%

				Chiba		15		28		54%

				Hyogo (Kobe)		11		34		32%

				Shizuoka		8		24		33%

				National Total		348		806		0





Domestic&Imp. analysis 
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国産ワイン価格別分類

		

										Total		Imported		Domestic

				65		39				40		10		390		400

				70		31				33		20		310		330

				75		42				51		90		420		510				1,519,500		1,520

				80		21				65		440		210		650				1,252,450		1,252

				85		62				89		270		620		890				1,153,020		1,153

				90		79				147		680		790		1,470				1,101,060		1,101

				93		67				128		610		670		1,280				1,110,040		1,110

				94		72				157		850		720		1,570				938,440		938

				95		82				170		880		820		1,700

				96		91				188		970		910		1,880

				97		130				282		1,520		1,300		2,820				2,001		8470000		732

				98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

				99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

				00		116				284		1,680		1,160		2,840

				01		111				273		1,620		1,110		2,730

				02								1,680		1,110		2,790

				03								1,620		938		2,558

				04								1,717		750		2,468

																				207		1,570

																				211		1,700

																				227		1,880

																				329		2,820

																				443		3,850

																				401		2,940

																				369		2,840

																				349		2,730

																				348		2,790

																				207000000000		157000000		1318				1320

																				211000000000		170000000		1241				1240

																				227000000000		188000000		1207				1210

																				329000000000		282000000		1167				1170

																				443000000000		385000000		1151				1150

																				401000000000		294000000		1364				1360

																				369000000000		284000000		1299				1300

																				349000000000		273000000		1278				1280

																				348000000000		279000000		1247				1250
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Fig. 6: Japanese wine consumption 
1965 to 2004



WANDS

						Volume		Value

				92		174,060		191,468		174		191																				Portugal		7.2		16.6		43.4

				93		170,250		187,470		170		187												フランス		3,550		58.7				France		8.3		13.3		62.0

				94		191,020		207,124		191		207												イタリア		3,200		54.2				Germany		3.3		12.5		26.4

				95		220,840		211,432		221		211												アメリカ		2,080		7.9				South Africa		5.0		11.5		43.5

				96		241,780		226,622		242		227												ドイツ		1,897		23				Spain		4.6		11.2		41.1

				97		336,470		328,916		336		329												スペイン		1,500		39.5				Australia		3.4		10.3		33.0

				98		444,640		443,550		445		444												アルゼンチン		1,355		38.4				UK		2.3		9.7		23.7

				99		414,060		401,043		414		401												イギリス		829		14.2				Argentina		6.9		9.6		71.9

				00		398,620		369,095		399		369												ポルトガル		500		49.9				Italy		7.1		9.2		77.2

				01		377,340		348,717		377		349												ルーマニア		440		25.3				USA		1.7		9.1		18.7

																								南アフリカ		387		8.6				Romania		3.4		8.0		42.5

																								オーストラリア		364		19.8				Korea		>0.1		6.8		0.3

																								日本		320		2.5				Japan		0.4		6.3		6.3

																								世界　合計		22,379		342 				China		0.1		5.2		1.9

																								Year		Red		White		Rose

																								94		23		61		16

																								95		28		58		14

																								96		33		55		12

																								97		46		44		10

																								98		60		32		8

																								99		56		36		8

																								00		56		37		7

																								01		58		36		6

																								02		58		36		6

																								03		59		36		5
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Fig. 7: Wine consumption by type, 1994-2003
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Sheet2

		

				year

				1994		3.0%		207		6,860		3.0174927114

				1995		3.2%		211		6,660		3.1681681682

				1996		3.5%		227		6,540		3.4709480122

				1997		5.1%		329		6,510		5.0537634409

				1998		7.0%		443		6,360		6.965408805

				1999		6.5%		401		6,130		6.5415986949

				2000		6.3%		369		5,880		6.2755102041

				2001		6.1%		349		5,720		6.1013986014

				2002		6.4%		348		5,468		6.3643013899
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Fig. 9-B: Share of wine in Japanese alcohol expenditure
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Sheet1

		

				Year		Volume (hectoliters)		Increase (or decrease) from previous year (%)

				1998		1,580		21.5*

				1999		1,330		(15.8)

				2000		1,160		(12.8)

				2001		1,110		(4.3)

				2002		1,110		0.0

				2003		938		(15.5)





Sheet3

		

		Lesson than \500		3,240,000		44.4%		27,993,600		764,000		6,876,000		34,869,600		18.2%						4,579,200.00		530,000

		\500 to \1000		2,946,000		40.4%		25,453,440		7,135,000		64,215,000		89,668,440		46.9%						58,086,720.00		6,723,000

		Above \1000		1,104,000		15.1%		9,538,560		6,351,000		57,159,000		66,697,560		34.9%						66,139,200.00		7,655,000		3,919,000

				7,290,000		100.0%		62,985,600				128,250,000		191,235,600		100.0%										1,480,000

														1,975,000												1,572,000

														1,912,356.00												408,000

																										203,000

																										73,000

												Share of bottled wine imports by country

														2000		2001		2002		2003		2004

												France		41		43		45		43		41

												Italy		20		22		21		20		19

												United States		12		11		11		14		14

												Germany		8		7		7		6

												Chile		7		7		6		5

												Spain		4		4		4		5

												Australia		4		3		3		4

												Others		4		3		3		3				100		100		100

												Total		100		100		100		100

												220421020		Less than 2 liter						220429010		More than 2 liter, Less than 150 liter						Combined

												france																						France		Italy		US		Germany		Chile		Spain		Australia		Others		Total

												2000  		52,067,988		38,583,948				2000  		627,520		315,434				52,696				2000		52695.508		25458.532		15354.588		11467.112		8570.945		4729.249		5132.289		4851.413		128259.636

												2001  		58,153,822		43,414,398				2001  		637,833		337,933				58,792				2001		58791.655		29675.759		15479.852		9636.527		9085.108		5066.883		4523.979		4417.78		136677.543

												2002  		60,963,382		46,437,679				2002  		752,807		404,758				61,716				2002		61716.189		28010.984		14825.373		8551.557		7820.347		5993.788		4817.966		4292.6		136028.804

												2003  		55,873,959		47,678,300				2003  		728,036		372,840				56,602				2003		56601.995		25789.967		17853.354		6727.686		7410.969		6544.146		5237.34		4019.939		130185.396

												2004  		36,259,669		29,954,324				2004  		517,732		174,218				36,777				2004		36777.401		17719.114		13160.422		4278.351		5976.543		5083.816		4595.091		3663.648		91254.386

												italy																0

												2000  		25,127,011		8,949,599				2000  		331,521		57,664				25,459														↓1－9月分 ガツブン

												2001  		29,327,336		11,393,843				2001  		348,423		52,497				29,676						2000		2001		2002		2003		2004

												2002  		27,738,947		12,394,768				2002  		272,037		44,838				28,011				France		52,696		58,792		61,716		56,602		36,777

												2003  		25,417,273		12,683,731				2003  		372,694		98,077				25,790				Italy		25,459		29,676		28,011		25,790		17,719

												2004  		17,485,614		857,726				2004  		233,500		40,591				17,719				US		15,355		15,480		14,825		17,853		13,160

																												0				Chile		8,571		9,085		7,820		7,411		5,977

												US																0				Spain		4,729		5,067		5,994		6,544		5,084

												2000  		12,467,656		5,829,962				2000  		2,886,932		455,816				15,355				Australia		5,132		4,524		4,818		5,237		4,595

												2001  		11,357,458		6,069,045				2001  		4,122,394		592,914				15,480				Germany		11,467		9,637		8,552		6,728		4,278

												2002  		10,150,758		5,869,317				2002  		4,674,615		748,878				14,825				Others		4,851		4,418		4,293		4,020		3,664

												2003  		12,108,497		5,716,066				2003  		5,744,857		769,913				17,853				Total		128,260		136,678		136,029		130,185		91,254

												2004  		9,124,970		3,847,334				2004  		4,035,452		492,849				13,160

																												0						2000		2001		2002		2003		2004 estimate

												Germany																0				France		41.1%		43.0%		45.4%		43.5%		40.3%

												2000  		11,467,112		3,887,596												11,467				Italy		19.8%		21.7%		20.6%		19.8%		19.4%

												2001  		9,636,527		3,580,209												9,637				US		12.0%		11.3%		10.9%		13.7%		14.4%

												2002  		8,546,323		3,490,714				2002  		5,234		1,539				8,552				Chile		6.7%		6.6%		5.7%		5.7%		6.5%

												2003  		6,727,028		3,185,356				2003  		658		637				6,728				Spain		3.7%		3.7%		4.4%		5.0%		5.6%

												2004  		4,278,351		2,084,179												4,278				Australia		4.0%		3.3%		3.5%		4.0%		5.0%

																												0				Germany		8.9%		7.1%		6.3%		5.2%		4.7%

												Chile																0				Others		3.8%		3.2%		3.2%		3.1%		4.0%

												2000  		8,570,945		3,077,904												8,571				Total		100.0%		100.0%		100.0%		100.0%		100.0%

												2001  		9,085,108		3,659,235												9,085

												2002  		7,820,275		3,272,787				2002  		72		414				7,820

												2003  		7,410,522		2,935,146				2003  		447		1,114				7,411

												2004  		5,976,543		2,152,577												5,977

																												0

												Spain																0

												2000  		4,728,490		1,692,073				2000  		759		1,292				4,729

												2001  		5,066,796		1,825,166				2001  		87		1,115				5,067

												2002  		5,989,693		2,035,030				2002  		4,095		2,725				5,994

												2003  		6,535,792		2,337,068				2003  		8,354		5,442				6,544

												2004  		5,078,318		1,808,213				2004  		5,498		2,734				5,084

																												0

												Australia																0

												2000  		4,341,975		1,898,741				2000  		790,314		87,012				5,132

												2001  		3,625,211		1,722,833				2001  		898,768		92,269				4,524

												2002  		4,161,842		1,982,681				2002  		656,124		76,232				4,818

												2003  		5,034,076		2,423,103				2003  		203,264		45,178				5,237

												2004  		4,391,189		2,183,064				2004  		203,902		42,505				4,595

																												0

												Oters																0

																												0

																												0

																												0

																												0

																												0

																												0

												Total																0

												2000  		123,604,679		66,044,638				2000  		4,654,957		921,523				128,260

												2001  		130,653,470		73,847,413				2001  		6,024,073		1,080,301				136,678

												2002  		129,612,458		77,614,498				2002  		6,416,346		1,285,873				136,029

												2003  		123,122,259		79,060,583				2003  		7,063,137		1,294,763				130,185

												2004  		86,254,383		52,478,271				2004  		5,000,003		754,274				91,254
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				Liquor shop for professional		5612

				Liquor shop for household		2239

				Department store		623

				Supermarket		3377

				Discount store		2039

				Convenience store		949

				Others		141

				France								Italy								USA								Total								Chile								Chile								Australia

				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage

		8		~500		483000		7.7%				~500		95000		3.3%				~500		83000		4.2%				~500		764000		2.5%				~500		7000		0.8%				~500		7000		0.8%				~500		67000		12.4%

		7		500~1,000		3059000		48.9%				500~1,000		1293000		45.4%				500~1,000		1458000		74.0%				500~1,000		7135000		7.3%				500~1,000		361000		41.0%				500~1,000		361000		41.0%				500~1,000		115000		21.3%

		6		1,000~1,500		1140000		18.2%				1,000~1,500		873000		30.6%				1,000~1,500		282000		14.3%				1,000~1,500		3537000		18.1%				1,000~1,500		430000		48.9%				1,000~1,500		430000		48.9%				1,000~1,500		239000		44.3%

		5		1,500~2,000		583000		9.3%				1,500~2,000		294000		10.3%				1,500~2,000		37000		1.9%				1,500~2,000		1231000		52.5%				1,500~2,000		54000		6.1%				1,500~2,000		54000		6.1%				1,500~2,000		62000		11.5%

		4		2,000~3,000		634000		10.1%				2,000~3,000		191000		6.7%				2,000~3,000		76000		3.9%				2,000~3,000		1034000		62.5%				2,000~3,000		24000		2.7%				2,000~3,000		24000		2.7%				2,000~3,000		40000		7.4%

		3		3,000~5,000		212000		3.4%				3,000~5,000		68000		2.4%				3,000~5,000		23000		1.2%				3,000~5,000		356000		179.5%				3,000~5,000		3000		0.3%				3,000~5,000		3000		0.3%				3,000~5,000		14000		2.6%

		2		5,000~10,000		100000		1.6%				5,000~10,000		28000		1.0%				5,000~10,000		9000		0.5%				5,000~10,000		143000		362.2%				5,000~10,000		1000		0.1%				5,000~10,000		1000		0.1%				5,000~10,000		2000		0.4%

		1		10,000~		39000		0.6%				10,000~		8000		0.3%				10,000~		2000		0.1%				10,000~		50000		38.8%				10,000~		0		0.0%				10,000~		0		0.0%				10,000~		1000		0.2%

				Total		6250000		100.0%				Total		2850000		100.0%				Total		1970000		100.0%				Total		14250000		723.4%				Total		880000		100.0%				Total		880000		100.0%				Total		540000		100.0%

				Price		Sales						Price		Sales						Price		Sales						Price		Sales

				less than 1000		3542000		57%				less than 1000		1388000		49%				less than 1000		1541000		78%				less than 1000		7899000		55%

				1000 - 2000		1723000		28%				1000 - 2000		1167000		41%				1000 - 2000		319000		16%				1000 - 2000		4768000		33%

				more than 2000		985000		16%				more than 2000		295000		10%				more than 2000		110000		6%				more than 2000		1583000		11%

						6250000		1						2850000		1						1970000		1						14250000		100%

																				On- vs. off-premise balance by country

																						Food service		Supermarket + Discount stores		Convenience stores		Others

																				France		34		37		10		19

																				Italy		49		28		4		19

																				U.S.		22		57		9		12

																				Chile		36		42		5		17

																				Germany		24		49		7		20

																				Spain		32		47		2		19

																				Australia		39		37		5		19

								Australia		Chile		USA		Italy		France

						~500		12.4%		0.8%		1.3%		2.5%		5.5%

						500~1,000		21.3%		41.0%		71.9%		41.0%		43.5%

						1,000~1,500		44.3%		48.9%		17.2%		33.7%		16.9%

						1,500~2,000		11.5%		6.1%		2.9%		11.0%		11.3%

						2,000~3,000		7.4%		2.7%		4.2%		7.5%		15.3%

						3,000~5,000		2.6%		0.3%		1.8%		2.9%		4.4%

						5,000~10,000		0.4%		0.1%		0.5%		1.1%		2.3%

						10,000~		0.2%		0.0%		0.2%		0.2%		0.9%

								100.0%
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Fig. 15: Sales breakdown by price segment
Total imported bottle wine, 2003
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Fig. 17: Sales breakdown of bottle wine by retail distribution channel



		

				What is your selection criteria of wine?

				Type		918		60.6%		617		60.2%

				Price		779		51.5%		585		57.1%

				Country		589		38.9%		429		41.9%

				Brand name		192		12.7%		108		10.5%

				Compatibility with food		424		28.0%		232		22.6%

				Bottle design		109		7.2%		80		7.8%

				Others		89		5.9%		63		6.1%

						1514		100.0%		1025		100.0%

				60.6

				51.5

				38.9

				12.7

				28

				7.2

				5.9

				French		666		441		44.0%		43.0%

				Italian		1075		683		71.0%		66.6%

				Sushi		45		23		3.0%		2.2%

				Japanese		320		158		21.1%		15.4%

				Chinese		31		15		2.0%		1.5%

				Beef barbecue		48		18		3.2%		1.8%

				Others		97		70		6.4%		6.8%
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						2001		2002										Import		Domestic

				For retail sale		83,100		40,900		124,000						For retail sale		89,300		37,500		126,800

				Institutional use		28,100		16,700		44,800						Institutional use		29,500		16,300		45,800

				Total		111,200		57,600		168,800						Total		111,200		57,600		168,800

						2,002

				Liquor shop*		26,400		66,000		92,400

				Mass merchandiser		8,400		13,300		21,700

				Convenience Store		6,100		3,800		9,900

				Total		40,900

				For retail sale		40,900

				Institutional use		16,700		Mass merchandiser		8,400

								Convenience Store		6,100

								Others		26,400

				Liquor shop
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Fig. 16: Wine sales by purpose 2003
Total 169 billion yen
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Wine retail sales by distribution
FY 2002
Total 124 billion yen
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Sheet1

		

										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

										Fig. 12 Wine Sales by Price Range 2003
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										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967

		30~39		21174		3819		2771		2352		8920

		40~49		25198		6936		5223		2562		9426

		50~59		30325		10303		5882		3011		9082

		60~69		29142		11870		7048		2287		8030

		71~		18918		11774		5133		2191		4453

		Figure 6 .  Japanese wine consumption

								Total		Imported		Domestic

		65		39				40		10		390		400

		70		31				33		20		310		330

		75		42				51		90		420		510				1,519,500		1,520

		80		21				65		440		210		650				1,252,450		1,252

		85		62				89		270		620		890				1,153,020		1,153

		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880

		97		130				282		1,520		1,300		2,820				2,001		8470000		732

		98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

		99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468

												Japanese Wine Consumption

												1965 to 2004

												Fig. 7  Wine Consumption by type 1994-2004

				Year		Red		White		Rose

				94		23		61		16

				95		28		58		14
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										Fig. 13: Breakdown of Japanese Wine Imports (2004)

		Volume Base												Value Base

		Bottle Wine		70.6%										Bottle Wine		72.1%

		Sparkling Wine		9.0%										Sparkling Wine		22.3%

		Wine Coolers		6.7%										Wine Cooler		2.1%

		Bulk Wine		8.5%										Bulk Wine		1.3%

		Grape Must		4.0%										Grape Must		1.1%

		Vermouth		0.7%										Vermouth		0.4%

		Sherry		0.5%										Sherry		0.6%

		Total 1,778,000 hectoliter												Total 97,790 billion yen

		Source: Trade Statistics, Japan Customs

										Fig. 12 Wine Sales by Price Range 2003
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										Fig. 14-A: Bottle wine import share by country

		2002						2003						2004

		France		45.40%				France		43.50%				France		44.80%

		Italy		20.60%				Italy		19.80%				Italy		19.40%

		United States		10.90%				United States		13.70%				United States		14.40%

		Others		23.10%				Others		23.00%				Others		25.90%
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												figure. 4 Alcohol beverage expenditure by age group

		age group

				Beer *		Sake		Shochu		Wine		Others

		~29		17997		2272		1383		1244		6967

		30~39		21174		3819		2771		2352		8920

		40~49		25198		6936		5223		2562		9426

		50~59		30325		10303		5882		3011		9082

		60~69		29142		11870		7048		2287		8030

		71~		18918		11774		5133		2191		4453

		Figure 6 .  Japanese wine consumption

								Total		Imported		Domestic

		65		39				40		10		390		400

		70		31				33		20		310		330

		75		42				51		90		420		510				1,519,500		1,520

		80		21				65		440		210		650				1,252,450		1,252

		85		62				89		270		620		890				1,153,020		1,153

		90		79				147		680		790		1,470				1,101,060		1,101

		93		67				128		610		670		1,280				1,110,040		1,110

		94		72				157		850		720		1,570				938,440		938

		95		82				170		880		820		1,700

		96		91				188		970		910		1,880

		97		130				282		1,520		1,300		2,820				2,001		8470000		732

		98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

		99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

		00		116				284		1,680		1,160		2,840

		01		111				273		1,620		1,110		2,730

		02								1,680		1,110		2,790

		03								1,620		938		2,558

		04								1,717		750		2,468

												Japanese Wine Consumption

												1965 to 2004

												Fig. 7  Wine Consumption by type 1994-2004
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世界アルコ消費

		

		Country		Total consumption		Wine consumption		Wine as a share of total (%)

		Portugal		16.6		7.2		43.4%		43.4%

		France		13.3		8.3		62.4%		62.4%

		Germany		12.5		3.3		26.4%		26.4%

		South Africa		11.5		5		43.5%		43.5%

		Spain		11.2		4.6		41.1%		41.1%

		Australia		10.3		3.4		33.0%		33.0%

		UK		9.7		2.3		23.7%		23.7%

		Argentina		9.6		6.9		71.9%		71.9%

		Italy		9.2		7.1		77.2%		77.2%

		USA		9.1		1.7		18.7%		18.7%

		Romania		8		3.4		42.5%		42.5%

		Korea		6.8		> 0.1		0.3%

		Japan		6.3		0.4		6.3%		6.3%

		China		5.2		0.1		1.9%		1.9%





国内アルコール消費

		

						1960		2,070		20.7

						1961		2,450		24.5

						1962		2,810		28.1

						1963		3,124		31.24

						1964		3,453		34.53

						1965		3,533		35.33

						1966		3,835		38.35

						1967		4,206		42.06

						1968		4,246		42.46

						1969		4,623		46.23

						1970		4,901		49.01

						1971		5,040		50.4

						1972		5,423		54.23

						1973		5,748		57.48

						1974		5,853		58.53

						1975		5,978		59.78

						1976		5,859		58.59

						1977		6,327		63.27

						1978		6,544		65.44

						1979		6,792		67.92

						1980		6,660		66.6

						1981		6,863		68.63

						1982		7,029		70.29

						1983		7,201		72.01

						1984		7,059		70.59

						1985		7,244		72.44

						1986		7,451		74.51

						1987		7,814		78.14

						1988		8,251		82.51

						1989		8,540		85.4

						1990		9,035		90.35

						1991		9,281		92.81

						1992		9,427		94.27

						1993		9,380		93.8

						1994		9,642		96.42

						1995		9,603		96.03

						1996		9,657		96.57

						1997		9,410		94.1

						1998		9,456		94.56

						1999		9,554		95.54

						2000		9,520		95.2

						2001		9,556		95.56

						2002		9,471		94.71

						2003		9,092		90.9216
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Source: National Tax Agency
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Fig. 2: Japan Alcohol Consumption
1960-2003



国内酒類課税量

		

				Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours								Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours

		92		1374		31		564		83		7078		123		221		39		145		13		9671				92		13,740		310		5,640		830		70,780		1,230		2,210		390		1,450		130		96,710

		93		1422		42		657		93		7015		128		225		31		168		11		9792				93		14,220		420		6,570		930		70,150		1,280		2,250		310		1,680		110		97,920

		94		1243		48		617		92		7413		157		204		33		223		41		10071				94		12,430		480		6,170		920		74,130		1,570		2,040		330		2,230		410		100,710

		95		1310		54		685		95		6979		170		181		31		240		262		10007				95		13,100		540		6,850		950		69,790		1,700		1,810		310		2,400		2,620		100,070

		96		1254		56		735		97		7012		188		167		30		262		361		10162				96		12,540		560		7,350		970		70,120		1,880		1,670		300		2,620		3,610		101,620

		97		1162		54		745		106		6686		282		168		27		279		508		10017				97		11,620		540		7,450		1,060		66,860		2,820		1,680		270		2,790		5,080		100,170

		98		1094		55		731		110		6165		385		160		24		287		1085		10096				98		10,940		550		7,310		1,100		61,650		3,850		1,600		240		2,870		10,850		100,960

		99		1061		57		756		158		5820		294		154		26		388		1452		10166				99		10,610		570		7,560		1,580		58,200		2,940		1,540		260		3,880		14,520		101,660

		00		999		61		782		135		5416		284		146		29		406		1757		10015				00		9,990		610		7,820		1,350		54,160		2,840		1,460		290		4,060		17,570		100,150

		01		949		64		847		107		4808		273		130		30		500		2396		10104				01		9,490		640		8,470		1,070		48,080		2,730		1,300		300		5,000		23,960		101,040

		02		897		67		874		106		4299		280		120		29		587		2657		9916				02		8,970		670		8,740		1,060		42,990		2,790		1,200		290		5,870		26,570		99,160

																												03		8,410		640		9,810		1,070		39,550		2,560		1,100		530		6,150		25,810		95,670

				区分

																														Beer + low malt beer		Sake + sake compound		Shochu		Whiskey + spirits + liqueur		Wine				Wine

																												92		70,910		14,050		5,640		4,050		1230				1230

				昭和63年																								93		70,260		14,640		6,570		4,240		1280				1280

																												94		74,540		12,910		6,170		4,600		1570				1570

																												95		72,410		13,640		6,850		4,520		1700				1700

				平成５年																								96		73,730		13,100		7,350		4,590		1880				1880

																												97		71,940		12,160		7,450		4,740		2820				2820

																												98		72,500		11,490		7,310		4,710		3850				3850

				平成７年																								99		72,720		11,180		7,560		5,680		2940				2940

																												00		71,730		10,600		7,820		5,810		2840				2840

																												01		72,040		10,130		8,470		6,600		2730				2730

				平成８年																								02		69,560		9,640		8,740		7,360		2790				2790

																												03		65,360		9,050		9,810		7,780		2560				2560

				数量

				構成比

				数量

				構成比

				数量

				構成比

				数量

				構成比

				前年比

				kl

				％

				kl

				％

				kl

				％

				kl

				％

				％				しょうちゅう										果実酒類						ウィスキー類

				清酒		合成清酒		甲類		乙類		計		みりん		ビール		果実酒		甘味果実酒		計		ウイスキー		ブランデー		計		スピリッツ類		リキュール類		雑酒		合計

		昭和63年		1,410,998		21,617		331,139		249,030		580,163		86,879		5,793,004		108,266		20,506		128,762		280,701		35,301		316,006		19,912		87,395		7,719		8,452,473

				16.7		0.3		3.9		2.9		6.9		1		68.5		1.3		0.2		1.5		3.3		0.4		3.7		0.2		1		0.1		100

		平成５年		1,381,188		39,033		329,506		271,411		600,911		91,612		6,968,487		110,234		12,461		122,690		185,602		39,343		224,942		32,114		159,433		11,692		9,632,114

				14.3		0.4		3.4		2.8		6.2		1		72.3		1.1		0.1		1.3		1.9		0.4		2.3		0.3		1.7		0.1		100

		平成７年		1,308,417		53,134		374,989		296,663		671,648		93,536		6,948,478		159,220		12,111		171,333		150,588		33,022		183,610		31,062		237,587		244,128		9,942,954

				13.2		0.5		3.8		3		6.8		0.9		69.9		1.6		0.1		1.7		1.5		0.3		1.8		0.3		2.4		2.5		100

		平成８年		1,265,075		55,048		399,954		318,560		718,517		95,795		6,960,525		166,827		11,525		178,342		135,722		32,859		168,580		29,722		257,771		322,258		10,051,651

				12.6		0.5		4		3.2		7.1		1		69.2		1.7		0.1		1.8		1.4		0.3		1.7		0.3		2.6		3.2		100

				96.7		103.6		106.7		107.4		107		102.4		100.2		104.8		95.2		104.1		90.1		99.5		91.8		95.7		108.5		132		101.1

																																								区分

		平成９年		1,179,686		54,991		421,726		330,720		752,446		104,956		6,802,946		220,608		12,405		233,014		137,677		27,979		165,657		26,973		280,141		450,839		10,051,634

				11.7		0.5		4.2		3.3		7.5		1		67.7		2.2		0.1		2.3		1.4		0.3		1.6		0.3		2.8		4.5		100

				93.3		99.9		105.4		103.8		104.7		109.6		97.7		132.2		107.6		130.7		101.4		85.1		98.3		90.8		108.7		139.9		100

		平成10年		1,102,452		54,543		399,200		325,109		724,329		109,291		6,256,087		401,141		15,889		417,030		141,232		25,593		166,829		26,733		280,886		980,309		10,118,492

				10.9		0.5		3.9		3.2		7.2		1.1		61.8		4		0.2		4.1		1.4		0.3		1.6		0.3		2.8		9.7		100

		平均伸び率

				93.5		99.2		94.7		98.3		96.3		104.1		92		181.8		128.1		179		102.6		91.5		100.7		99.1		100.3		217.4		100.7

		数量		-4.4		6.9		3.9		3.7		3.8		3.6		-2.1		29.5		5		27.7		-5.3		-8.2		-5.8		-3.6		12		142.5		1

		構成比		-2.4		9.7		1.9		2.7		2.2		2.3		0.8		14		-2.5		12.5		-6.6		-3.2		-6.2		3		12.4		62.3		1.8
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Fig. 3: Japanese alcoholic beverage consumption 
by product group 1992-2003 
(log scale)



長期課税量

				As of 2003																				As of 2003

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9,611		8,386		2,349		2,099		1,941		2658		27,044		7.2%				~29		17997		2272		1383		1244		6967

				30~39		12,604		8,570		3,370		2,989		2,283		3147		32,963		6.9%				30~39		21174		3819		2771		2352		8920

				40~49		16,897		8,301		5,747		4,957		2,874		3812		42,588		6.7%				40~49		25198		6936		5223		2562		9426

				50~59		21,842		8,483		9,695		7,139		2,807		4145		54,111		5.2%				50~59		30325		10303		5882		3011		9082

				60~69		22,255		6,887		11,943		7,633		2,561		3591		54,870		4.7%				60~69		29142		11870		7048		2287		8030

				71~		15,148		3,770		11,491		5,871		2,367		3109		41,756		5.7%				71~		18918		11774		5133		2191		4453

				As of 2002																				As of 2002

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9494		1244		2272		1383		1244		6967		22604		5.5%				~29		10738		2272		1383		1244		6967

				30~39		14454		2352		3819		2771		2352		8920		34668		6.8%				30~39		16806		3819		2771		2352		8920

				40~49		17780		2562		6936		5223		2562		9426		44489		5.8%				40~49		20342		6936		5223		2562		9426

				50~59		26376		3011		10303		5882		3011		9082		57665		5.2%				50~59		29387		10303		5882		3011		9082

				60~69		22813		2287		11870		7048		2287		8030		54335		4.2%				60~69		25100		11870		7048		2287		8030

				71~		17156		2191		11774		5133		2191		4453		42898		5.1%				71~		19347		11774		5133		2191		4453

																Expenditure						Total expenditure on alcohol

																(¥bill)						(¥bill)

														1994		207		121		1711		6,860		3.0%

														1995		211		135		1563		6,660		3.2%

														1996		227						6,540		3.5%

														1997		329		239		1377		6,510		5.1%

														1998		444		313		1419		6,360		7.0%

														1999		401		293		1369		6,130		6.5%

														2000		369		282		1309		5,880		6.3%

														2001		349		266		1312		5,720		6.1%

														2002		348		270		1289		5,468		6.4%





長期課税量

		



Beer

Low-malt beer

Sake

Shochu

Wine

Others

Age group

Alcohol beverage consumption by age group



タイプ別消費割合

		



Beer *

Sake

Shochu

Wine

Others

Age group

Fig. 4: Alcohol beverage expenditure by age group
2003



ワインシェアの推移

		



%

Fig. 9-B: Share of wine of total Japanese alcohol expenditure



Domestic&Imp. analysis 

				Total expenditure by prefecture (billion yen))

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total

				Tokyo		87		(9)		326		(33)		86		(9)		85		(9)		776		(77.5)

				Osaka		25		(4)		190		(27)		50		(7)		34		(5)		434		(62.3)

				Kanagawa (Yokohama)		23		(3)		112		(16)		40		(6)		41		(6)		317		(45.8)

				Hokkaido (Sapporo)		18		(4)		95		(21)		32		(7)		37		(8)		259		(56.3)

				Aichi (Nagoya)		15		(3)		124		(22)		38		(7)		25		(4)		282		(50.9)

				Saitama		16		(3)		84		(15)		33		(6)		36		(6)		243		(43.6)

				Chiba		15		(3)		72		(15)		28		(6)		28		(6)		209		(43.4)

				Hyogo (Kobe)		11		(3)		98		(20)		34		(7)		16		(4)		229		(49.4)

				Shizuoka		8		(3)		56		(19)		24		(8)		20		(7)		146		(48.6)

				National Total		348		(3)		2134		(21)		806		(8)		682		(7)		5469		(53.8)

				Per capita expenditure (thousand yen per capita)

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total				Prefecture (capital city)		Wine		Beer		Sake		Shochu		Total

				Tokyo		8.89				32.62				8.75				8.51				77.51				Tokyo		(8.9)		(32.6)		(8.8)		(8.5)		(77.5)

				Osaka		3.67				27.2				7.24				4.9				62.31				Osaka		(3.7)		(27.2)		(7.2)		(4.9)		(62.3)

				Kanagawa (Yokohama)		3.34				16.18				5.8				5.86				45.75				Kanagawa (Yokohama)		(3.3)		(16.2)		(5.8)		(5.9)		(45.8)

				Hokkaido (Sapporo)		4				20.52				6.96				8.12				56.27				Hokkaido (Sapporo)		(4.0)		(20.5)		(7.0)		(8.1)		(56.3)

				Aichi (Nagoya)		2.7				22.28				6.89				4.42				50.87				Aichi (Nagoya)		(2.7)		(22.3)		(6.9)		(4.4)		(50.9)

				Saitama		2.94				15.05				6				6.38				43.63				Saitama		(2.9)		(15.1)		(6.0)		(6.4)		(43.6)

				Chiba		3.18				14.97				5.93				5.85				43.43				Chiba		(3.2)		(15.0)		(5.9)		(5.9)		(43.4)

				Hyogo (Kobe)		2.61				19.72				7.41				4.08				49.36				Hyogo (Kobe)		(2.6)		(19.7)		(7.4)		(4.1)		(49.4)

				Shizuoka		2.56				18.53				8.09				6.67				48.59				Shizuoka		(2.6)		(18.5)		(8.1)		(6.7)		(48.6)

				National Average		3.43				20.97				7.93				6.7				53.75				National Average		(3.4)		(21.0)		(7.9)		(6.7)		(53.8)

						87		(9)		326		(33)		86		(9)		85		(9)		776		(78)

						25		(4)		190		(27)		50		(7)		34		(5)		434		(62)

						23		(3)		112		(16)		40		(6)		41		(6)		317		(46)

						18		(4)		95		(21)		32		(7)		37		(8)		259		(56)

						15		(3)		124		(22)		38		(7)		25		(4)		282		(51)

						16		(3)		84		(15)		33		(6)		36		(6)		243		(44)

						15		(3)		72		(15)		28		(6)		28		(6)		209		(43)

						11		(3)		98		(20)		34		(7)		16		(4)		229		(49)

						8		(3)		56		(19)		24		(8)		20		(7)		146		(49)

						348		(3)		2134		(21)		806		(8)		682		(7)		5469		(54)





国産ワイン価格別分類

		

										Total		Imported		Domestic

				65		39				40		10		390		400

				70		31				33		20		310		330

				75		42				51		90		420		510				1,519,500		1,520

				80		21				65		440		210		650				1,252,450		1,252

				85		62				89		270		620		890				1,153,020		1,153

				90		79				147		680		790		1,470				1,101,060		1,101

				93		67				128		610		670		1,280				1,110,040		1,110

				94		72				157		850		720		1,570				938,440		938

				95		82				170		880		820		1,700

				96		91				188		970		910		1,880

				97		130				282		1,520		1,300		2,820				2,001		8470000		732

				98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

				99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

				00		116				284		1,680		1,160		2,840

				01		111				273		1,620		1,110		2,730

				02								1,680		1,110		2,790

				03								1,620		938		2,558

				04								1,717		750		2,468

																				207		1,570

																				211		1,700

																				227		1,880

																				329		2,820

																				443		3,850

																				401		2,940

																				369		2,840

																				349		2,730

																				348		2,790

																				207000000000		157000000		1318				1320

																				211000000000		170000000		1241				1240

																				227000000000		188000000		1207				1210

																				329000000000		282000000		1167				1170

																				443000000000		385000000		1151				1150

																				401000000000		294000000		1364				1360

																				369000000000		284000000		1299				1300

																				349000000000		273000000		1278				1280

																				348000000000		279000000		1247				1250
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Fig. 6: Japanese wine consumption 
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WANDS

						Volume		Value

				92		174,060		191,468		174		191																				Portugal		7.2		16.6		43.4

				93		170,250		187,470		170		187												フランス		3,550		58.7				France		8.3		13.3		62.0

				94		191,020		207,124		191		207												イタリア		3,200		54.2				Germany		3.3		12.5		26.4

				95		220,840		211,432		221		211												アメリカ		2,080		7.9				South Africa		5.0		11.5		43.5

				96		241,780		226,622		242		227												ドイツ		1,897		23				Spain		4.6		11.2		41.1

				97		336,470		328,916		336		329												スペイン		1,500		39.5				Australia		3.4		10.3		33.0

				98		444,640		443,550		445		444												アルゼンチン		1,355		38.4				UK		2.3		9.7		23.7

				99		414,060		401,043		414		401												イギリス		829		14.2				Argentina		6.9		9.6		71.9

				00		398,620		369,095		399		369												ポルトガル		500		49.9				Italy		7.1		9.2		77.2

				01		377,340		348,717		377		349												ルーマニア		440		25.3				USA		1.7		9.1		18.7

																								南アフリカ		387		8.6				Romania		3.4		8.0		42.5

																								オーストラリア		364		19.8				Korea		>0.1		6.8		0.3

																								日本		320		2.5				Japan		0.4		6.3		6.3

																								世界　合計		22,379		342 				China		0.1		5.2		1.9

																								Year		Red		White		Rose

																								94		23		61		16

																								95		28		58		14

																								96		33		55		12

																								97		46		44		10

																								98		60		32		8

																								99		56		36		8

																								00		56		37		7

																								01		58		36		6

																								02		58		36		6

																								03		59		36		5
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Sheet2

		

				year

				1994		3.0%		207		6,860		3.0174927114

				1995		3.2%		211		6,660		3.1681681682

				1996		3.5%		227		6,540		3.4709480122

				1997		5.1%		329		6,510		5.0537634409

				1998		7.0%		443		6,360		6.965408805

				1999		6.5%		401		6,130		6.5415986949

				2000		6.3%		369		5,880		6.2755102041

				2001		6.1%		349		5,720		6.1013986014

				2002		6.4%		348		5,468		6.3643013899
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Fig. 9-B: Share of wine in Japanese alcohol expenditure



Sheet1

		

				Year		Volume (hectoliters)		Increase (or decrease) from previous year (%)

				1998		1,580		21.5*

				1999		1,330		(15.8)

				2000		1,160		(12.8)

				2001		1,110		(4.3)

				2002		1,110		0.0

				2003		938		(15.5)





Sheet3

		

		Lesson than \500		3,240,000		44.4%		27,993,600		764,000		6,876,000		34,869,600		18.2%						4,579,200.00		530,000

		\500 to \1000		2,946,000		40.4%		25,453,440		7,135,000		64,215,000		89,668,440		46.9%						58,086,720.00		6,723,000

		Above \1000		1,104,000		15.1%		9,538,560		6,351,000		57,159,000		66,697,560		34.9%						66,139,200.00		7,655,000		3,919,000

				7,290,000		100.0%		62,985,600				128,250,000		191,235,600		100.0%										1,480,000

														1,975,000												1,572,000

														1,912,356.00												408,000

																										203,000

																										73,000

												Share of bottled wine imports by country

														2000		2001		2002		2003		2004

												France		41		43		45		43		41

												Italy		20		22		21		20		19

												United States		12		11		11		14		14

												Germany		8		7		7		6

												Chile		7		7		6		5

												Spain		4		4		4		5

												Australia		4		3		3		4

												Others		4		3		3		3				100		100		100

												Total		100		100		100		100

												220421020		Less than 2 liter						220429010		More than 2 liter, Less than 150 liter						Combined

												france																						France		Italy		US		Germany		Chile		Spain		Australia		Others		Total

												2000  		52,067,988		38,583,948				2000  		627,520		315,434				52,696				2000		52695.508		25458.532		15354.588		11467.112		8570.945		4729.249		5132.289		4851.413		128259.636

												2001  		58,153,822		43,414,398				2001  		637,833		337,933				58,792				2001		58791.655		29675.759		15479.852		9636.527		9085.108		5066.883		4523.979		4417.78		136677.543

												2002  		60,963,382		46,437,679				2002  		752,807		404,758				61,716				2002		61716.189		28010.984		14825.373		8551.557		7820.347		5993.788		4817.966		4292.6		136028.804

												2003  		55,873,959		47,678,300				2003  		728,036		372,840				56,602				2003		56601.995		25789.967		17853.354		6727.686		7410.969		6544.146		5237.34		4019.939		130185.396

												2004  		36,259,669		29,954,324				2004  		517,732		174,218				36,777				2004		36777.401		17719.114		13160.422		4278.351		5976.543		5083.816		4595.091		3663.648		91254.386

												italy																0

												2000  		25,127,011		8,949,599				2000  		331,521		57,664				25,459														↓1－9月分

												2001  		29,327,336		11,393,843				2001  		348,423		52,497				29,676						2000		2001		2002		2003		2004

												2002  		27,738,947		12,394,768				2002  		272,037		44,838				28,011				France		52,696		58,792		61,716		56,602		36,777

												2003  		25,417,273		12,683,731				2003  		372,694		98,077				25,790				Italy		25,459		29,676		28,011		25,790		17,719

												2004  		17,485,614		857,726				2004  		233,500		40,591				17,719				US		15,355		15,480		14,825		17,853		13,160

																												0				Chile		8,571		9,085		7,820		7,411		5,977

												US																0				Spain		4,729		5,067		5,994		6,544		5,084

												2000  		12,467,656		5,829,962				2000  		2,886,932		455,816				15,355				Australia		5,132		4,524		4,818		5,237		4,595

												2001  		11,357,458		6,069,045				2001  		4,122,394		592,914				15,480				Germany		11,467		9,637		8,552		6,728		4,278

												2002  		10,150,758		5,869,317				2002  		4,674,615		748,878				14,825				Others		4,851		4,418		4,293		4,020		3,664

												2003  		12,108,497		5,716,066				2003  		5,744,857		769,913				17,853				Total		128,260		136,678		136,029		130,185		91,254

												2004  		9,124,970		3,847,334				2004  		4,035,452		492,849				13,160

																												0						2000		2001		2002		2003

												Germany																0				France		41.1%		43.0%		45.4%		43.5%		40.3%

												2000  		11,467,112		3,887,596												11,467				Italy		19.8%		21.7%		20.6%		19.8%		19.4%

												2001  		9,636,527		3,580,209												9,637				US		12.0%		11.3%		10.9%		13.7%		14.4%

												2002  		8,546,323		3,490,714				2002  		5,234		1,539				8,552				Chile		6.7%		6.6%		5.7%		5.7%		6.5%

												2003  		6,727,028		3,185,356				2003  		658		637				6,728				Spain		3.7%		3.7%		4.4%		5.0%		5.6%

												2004  		4,278,351		2,084,179												4,278				Australia		4.0%		3.3%		3.5%		4.0%		5.0%

																												0				Germany		8.9%		7.1%		6.3%		5.2%		4.7%

												Chile																0				Others		3.8%		3.2%		3.2%		3.1%		4.0%

												2000  		8,570,945		3,077,904												8,571				Total		100.0%		100.0%		100.0%		100.0%		100.0%

												2001  		9,085,108		3,659,235												9,085

												2002  		7,820,275		3,272,787				2002  		72		414				7,820

												2003  		7,410,522		2,935,146				2003  		447		1,114				7,411

												2004  		5,976,543		2,152,577												5,977

																												0

												Spain																0

												2000  		4,728,490		1,692,073				2000  		759		1,292				4,729

												2001  		5,066,796		1,825,166				2001  		87		1,115				5,067

												2002  		5,989,693		2,035,030				2002  		4,095		2,725				5,994

												2003  		6,535,792		2,337,068				2003  		8,354		5,442				6,544

												2004  		5,078,318		1,808,213				2004  		5,498		2,734				5,084

																												0

												Australia																0

												2000  		4,341,975		1,898,741				2000  		790,314		87,012				5,132

												2001  		3,625,211		1,722,833				2001  		898,768		92,269				4,524

												2002  		4,161,842		1,982,681				2002  		656,124		76,232				4,818

												2003  		5,034,076		2,423,103				2003  		203,264		45,178				5,237

												2004  		4,391,189		2,183,064				2004  		203,902		42,505				4,595

																												0

												Oters																0

																												0

																												0

																												0

																												0

																												0

																												0

												Total																0

												2000  		123,604,679		66,044,638				2000  		4,654,957		921,523				128,260

												2001  		130,653,470		73,847,413				2001  		6,024,073		1,080,301				136,678

												2002  		129,612,458		77,614,498				2002  		6,416,346		1,285,873				136,029

												2003  		123,122,259		79,060,583				2003  		7,063,137		1,294,763				130,185

												2004  		86,254,383		52,478,271				2004  		5,000,003		754,274				91,254
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Fig. 14-B: Share of bottled wine imports bhy country, 
1992-2004



		

				Liquor shop for professional		5612

				Liquor shop for household		2239

				Department store		623

				Supermarket		3377

				Discount store		2039

				Convenience store		949

				Others		141

				France								Italy								USA								Total								Chile								Chile								Australia

				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage

		8		~500		483000		7.7%				~500		95000		3.3%				~500		83000		4.2%				~500		764000		2.5%				~500		7000		0.8%				~500		7000		0.8%				~500		67000		12.4%

		7		500~1,000		3059000		48.9%				500~1,000		1293000		45.4%				500~1,000		1458000		74.0%				500~1,000		7135000		7.3%				500~1,000		361000		41.0%				500~1,000		361000		41.0%				500~1,000		115000		21.3%

		6		1,000~1,500		1140000		18.2%				1,000~1,500		873000		30.6%				1,000~1,500		282000		14.3%				1,000~1,500		3537000		18.1%				1,000~1,500		430000		48.9%				1,000~1,500		430000		48.9%				1,000~1,500		239000		44.3%

		5		1,500~2,000		583000		9.3%				1,500~2,000		294000		10.3%				1,500~2,000		37000		1.9%				1,500~2,000		1231000		52.5%				1,500~2,000		54000		6.1%				1,500~2,000		54000		6.1%				1,500~2,000		62000		11.5%

		4		2,000~3,000		634000		10.1%				2,000~3,000		191000		6.7%				2,000~3,000		76000		3.9%				2,000~3,000		1034000		62.5%				2,000~3,000		24000		2.7%				2,000~3,000		24000		2.7%				2,000~3,000		40000		7.4%

		3		3,000~5,000		212000		3.4%				3,000~5,000		68000		2.4%				3,000~5,000		23000		1.2%				3,000~5,000		356000		179.5%				3,000~5,000		3000		0.3%				3,000~5,000		3000		0.3%				3,000~5,000		14000		2.6%

		2		5,000~10,000		100000		1.6%				5,000~10,000		28000		1.0%				5,000~10,000		9000		0.5%				5,000~10,000		143000		362.2%				5,000~10,000		1000		0.1%				5,000~10,000		1000		0.1%				5,000~10,000		2000		0.4%

		1		10,000~		39000		0.6%				10,000~		8000		0.3%				10,000~		2000		0.1%				10,000~		50000		38.8%				10,000~		0		0.0%				10,000~		0		0.0%				10,000~		1000		0.2%

				Total		6250000		100.0%				Total		2850000		100.0%				Total		1970000		100.0%				Total		14250000		723.4%				Total		880000		100.0%				Total		880000		100.0%				Total		540000		100.0%

				Price		Sales						Price		Sales						Price		Sales						Price		Sales

				less than 1000		3542000		57%				less than 1000		1388000		49%				less than 1000		1541000		78%				less than 1000		7899000		55%

						1723000		28%						1167000		41%						319000		16%						4768000		33%

				more than 2000		985000		16%				more than 2000		295000		10%				more than 2000		110000		6%				more than 2000		1583000		11%

						6250000		1						2850000		1						1970000		1						14250000		100%

																				On- vs. off-premise balance by country

																						Food service		Supermarket + Discount stores		Convenience stores		Others

																				France		34		37		10		19

																				Italy		49		28		4		19

																				U.S.		22		57		9		12

																				Chile		36		42		5		17

																				Germany		24		49		7		20

																				Spain		32		47		2		19

																				Australia		39		37		5		19

								Australia		Chile		USA		Italy		France

						~500		12.4%		0.8%		1.3%		2.5%		5.5%

						500~1,000		21.3%		41.0%		71.9%		41.0%		43.5%

						1,000~1,500		44.3%		48.9%		17.2%		33.7%		16.9%

						1,500~2,000		11.5%		6.1%		2.9%		11.0%		11.3%

						2,000~3,000		7.4%		2.7%		4.2%		7.5%		15.3%

						3,000~5,000		2.6%		0.3%		1.8%		2.9%		4.4%

						5,000~10,000		0.4%		0.1%		0.5%		1.1%		2.3%

						10,000~		0.2%		0.0%		0.2%		0.2%		0.9%

								100.0%
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Fig. 15: Sales breakdown by price segment
Total imported bottle wine, 2003



		



Food service

Supermarket + Discount stores

Convenience stores

Others

Fig. 17: Sales breakdown of bottle wine by retail distribution channel



		

				What is your selection criteria of wine?

				Type		918		60.6%		617		60.2%

				Price		779		51.5%		585		57.1%

				Country		589		38.9%		429		41.9%

				Brand name		192		12.7%		108		10.5%

				Compatibility with food		424		28.0%		232		22.6%

				Bottle design		109		7.2%		80		7.8%

				Others		89		5.9%		63		6.1%

						1514		100.0%		1025		100.0%

				60.6

				51.5

				38.9

				12.7

				28

				7.2

				5.9

				French		666		441		44.0%		43.0%

				Italian		1075		683		71.0%		66.6%

				Sushi		45		23		3.0%		2.2%

				Japanese		320		158		21.1%		15.4%

				Chinese		31		15		2.0%		1.5%

				Beef barbecue		48		18		3.2%		1.8%

				Others		97		70		6.4%		6.8%
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						2001		2002										Import		Domestic

				For retail sale		83,100		40,900		124,000						For retail sale		89,300		37,500		126,800

				Institutional use		28,100		16,700		44,800						Institutional use		29,500		16,300		45,800

				Total		111,200		57,600		168,800						Total		111,200		57,600		168,800

						2,002

				Liquor shop*		26,400		66,000		92,400

				Mass merchandiser		8,400		13,300		21,700

				Convenience Store		6,100		3,800		9,900

				Total		40,900

				For retail sale		40,900

				Institutional use		16,700		Mass merchandiser		8,400

								Convenience Store		6,100

								Others		26,400

				Liquor shop





		



Fig. 16: Wine sales by purpose 2003
Total 169 billion yen



		



Wine retail sale by distribution channel
million yen



		



Wine retail sales by distribution
FY 2002
Total 124 billion yen
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世界アルコ消費

		

		Country		Total consumption		Wine consumption		Wine as a share of total (%)

		Portugal		16.6		7.2		43.4%		43.4%

		France		13.3		8.3		62.4%		62.4%

		Germany		12.5		3.3		26.4%		26.4%

		South Africa		11.5		5		43.5%		43.5%

		Spain		11.2		4.6		41.1%		41.1%

		Australia		10.3		3.4		33.0%		33.0%

		UK		9.7		2.3		23.7%		23.7%

		Argentina		9.6		6.9		71.9%		71.9%

		Italy		9.2		7.1		77.2%		77.2%

		USA		9.1		1.7		18.7%		18.7%

		Romania		8		3.4		42.5%		42.5%

		Korea		6.8		> 0.1		0.3%

		Japan		6.3		0.4		6.3%		6.3%

		China		5.2		0.1		1.9%		1.9%





国内アルコール消費

		

						1960		2,070		20.7

						1961		2,450		24.5

						1962		2,810		28.1

						1963		3,124		31.24

						1964		3,453		34.53

						1965		3,533		35.33

						1966		3,835		38.35

						1967		4,206		42.06

						1968		4,246		42.46

						1969		4,623		46.23

						1970		4,901		49.01

						1971		5,040		50.4

						1972		5,423		54.23

						1973		5,748		57.48

						1974		5,853		58.53

						1975		5,978		59.78

						1976		5,859		58.59

						1977		6,327		63.27

						1978		6,544		65.44

						1979		6,792		67.92

						1980		6,660		66.6

						1981		6,863		68.63

						1982		7,029		70.29

						1983		7,201		72.01

						1984		7,059		70.59

						1985		7,244		72.44

						1986		7,451		74.51

						1987		7,814		78.14

						1988		8,251		82.51

						1989		8,540		85.4

						1990		9,035		90.35

						1991		9,281		92.81

						1992		9,427		94.27

						1993		9,380		93.8

						1994		9,642		96.42

						1995		9,603		96.03

						1996		9,657		96.57

						1997		9,410		94.1

						1998		9,456		94.56

						1999		9,554		95.54

						2000		9,520		95.2

						2001		9,556		95.56

						2002		9,471		94.71

						2003		9,092		90.9216





国内アルコール消費
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Source: National Tax Agency
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Fig. 2: Japan Alcohol Consumption
1960-2003
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国内酒類課税量

		

				Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours								Sake		Sake compound		Shochu		Mirin (Rice cooking wine)		Beer		Fruit wines		Whiskeys		Spirits		Liqueurs		Miscellaneous liquours

		92		1374		31		564		83		7078		123		221		39		145		13		9671				92		13,740		310		5,640		830		70,780		1,230		2,210		390		1,450		130		96,710

		93		1422		42		657		93		7015		128		225		31		168		11		9792				93		14,220		420		6,570		930		70,150		1,280		2,250		310		1,680		110		97,920

		94		1243		48		617		92		7413		157		204		33		223		41		10071				94		12,430		480		6,170		920		74,130		1,570		2,040		330		2,230		410		100,710

		95		1310		54		685		95		6979		170		181		31		240		262		10007				95		13,100		540		6,850		950		69,790		1,700		1,810		310		2,400		2,620		100,070

		96		1254		56		735		97		7012		188		167		30		262		361		10162				96		12,540		560		7,350		970		70,120		1,880		1,670		300		2,620		3,610		101,620

		97		1162		54		745		106		6686		282		168		27		279		508		10017				97		11,620		540		7,450		1,060		66,860		2,820		1,680		270		2,790		5,080		100,170

		98		1094		55		731		110		6165		385		160		24		287		1085		10096				98		10,940		550		7,310		1,100		61,650		3,850		1,600		240		2,870		10,850		100,960

		99		1061		57		756		158		5820		294		154		26		388		1452		10166				99		10,610		570		7,560		1,580		58,200		2,940		1,540		260		3,880		14,520		101,660

		00		999		61		782		135		5416		284		146		29		406		1757		10015				00		9,990		610		7,820		1,350		54,160		2,840		1,460		290		4,060		17,570		100,150

		01		949		64		847		107		4808		273		130		30		500		2396		10104				01		9,490		640		8,470		1,070		48,080		2,730		1,300		300		5,000		23,960		101,040

		02		897		67		874		106		4299		280		120		29		587		2657		9916				02		8,970		670		8,740		1,060		42,990		2,790		1,200		290		5,870		26,570		99,160

																												03		8,410		640		9,810		1,070		39,550		2,560		1,100		530		6,150		25,810		95,670

				区分

																														Beer + low malt beer		Sake + sake compound		Shochu		Whiskey + spirits + liqueur		Wine				Wine

																												92		70,910		14,050		5,640		4,050		1230				1230

				昭和63年																								93		70,260		14,640		6,570		4,240		1280				1280

																												94		74,540		12,910		6,170		4,600		1570				1570

																												95		72,410		13,640		6,850		4,520		1700				1700

				平成５年																								96		73,730		13,100		7,350		4,590		1880				1880

																												97		71,940		12,160		7,450		4,740		2820				2820

																												98		72,500		11,490		7,310		4,710		3850				3850

				平成７年																								99		72,720		11,180		7,560		5,680		2940				2940

																												00		71,730		10,600		7,820		5,810		2840				2840

																												01		72,040		10,130		8,470		6,600		2730				2730

				平成８年																								02		69,560		9,640		8,740		7,360		2790				2790

																												03		65,360		9,050		9,810		7,780		2560				2560

				数量

				構成比

				数量

				構成比

				数量

				構成比

				数量

				構成比

				前年比

				kl

				％

				kl

				％

				kl

				％

				kl

				％

				％				しょうちゅう										果実酒類						ウィスキー類

				清酒		合成清酒		甲類		乙類		計		みりん		ビール		果実酒		甘味果実酒		計		ウイスキー		ブランデー		計		スピリッツ類		リキュール類		雑酒		合計

		昭和63年		1,410,998		21,617		331,139		249,030		580,163		86,879		5,793,004		108,266		20,506		128,762		280,701		35,301		316,006		19,912		87,395		7,719		8,452,473

				16.7		0.3		3.9		2.9		6.9		1		68.5		1.3		0.2		1.5		3.3		0.4		3.7		0.2		1		0.1		100

		平成５年		1,381,188		39,033		329,506		271,411		600,911		91,612		6,968,487		110,234		12,461		122,690		185,602		39,343		224,942		32,114		159,433		11,692		9,632,114

				14.3		0.4		3.4		2.8		6.2		1		72.3		1.1		0.1		1.3		1.9		0.4		2.3		0.3		1.7		0.1		100

		平成７年		1,308,417		53,134		374,989		296,663		671,648		93,536		6,948,478		159,220		12,111		171,333		150,588		33,022		183,610		31,062		237,587		244,128		9,942,954

				13.2		0.5		3.8		3		6.8		0.9		69.9		1.6		0.1		1.7		1.5		0.3		1.8		0.3		2.4		2.5		100

		平成８年		1,265,075		55,048		399,954		318,560		718,517		95,795		6,960,525		166,827		11,525		178,342		135,722		32,859		168,580		29,722		257,771		322,258		10,051,651

				12.6		0.5		4		3.2		7.1		1		69.2		1.7		0.1		1.8		1.4		0.3		1.7		0.3		2.6		3.2		100

				96.7		103.6		106.7		107.4		107		102.4		100.2		104.8		95.2		104.1		90.1		99.5		91.8		95.7		108.5		132		101.1

																																								区分

		平成９年		1,179,686		54,991		421,726		330,720		752,446		104,956		6,802,946		220,608		12,405		233,014		137,677		27,979		165,657		26,973		280,141		450,839		10,051,634

				11.7		0.5		4.2		3.3		7.5		1		67.7		2.2		0.1		2.3		1.4		0.3		1.6		0.3		2.8		4.5		100

				93.3		99.9		105.4		103.8		104.7		109.6		97.7		132.2		107.6		130.7		101.4		85.1		98.3		90.8		108.7		139.9		100

		平成10年		1,102,452		54,543		399,200		325,109		724,329		109,291		6,256,087		401,141		15,889		417,030		141,232		25,593		166,829		26,733		280,886		980,309		10,118,492

				10.9		0.5		3.9		3.2		7.2		1.1		61.8		4		0.2		4.1		1.4		0.3		1.6		0.3		2.8		9.7		100

		平均伸び率

				93.5		99.2		94.7		98.3		96.3		104.1		92		181.8		128.1		179		102.6		91.5		100.7		99.1		100.3		217.4		100.7

		数量		-4.4		6.9		3.9		3.7		3.8		3.6		-2.1		29.5		5		27.7		-5.3		-8.2		-5.8		-3.6		12		142.5		1

		構成比		-2.4		9.7		1.9		2.7		2.2		2.3		0.8		14		-2.5		12.5		-6.6		-3.2		-6.2		3		12.4		62.3		1.8





国内酒類課税量
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年齢層別
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県別消費量
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Fig. 3: Japanese alcoholic beverage consumption 
by product group 1992-2003 
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長期課税量

				As of 2003																				As of 2003

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9,611		8,386		2,349		2,099		1,941		2658		27,044		7.2%				~29		17997		2272		1383		1244		6967

				30~39		12,604		8,570		3,370		2,989		2,283		3147		32,963		6.9%				30~39		21174		3819		2771		2352		8920

				40~49		16,897		8,301		5,747		4,957		2,874		3812		42,588		6.7%				40~49		25198		6936		5223		2562		9426

				50~59		21,842		8,483		9,695		7,139		2,807		4145		54,111		5.2%				50~59		30325		10303		5882		3011		9082

				60~69		22,255		6,887		11,943		7,633		2,561		3591		54,870		4.7%				60~69		29142		11870		7048		2287		8030

				71~		15,148		3,770		11,491		5,871		2,367		3109		41,756		5.7%				71~		18918		11774		5133		2191		4453

				As of 2002																				As of 2002

						Beer		Low-malt beer		Sake		Shochu		Wine		Others		Total		Wine %						Beer *		Sake		Shochu		Wine		Others

				~29		9494		1244		2272		1383		1244		6967		22604		5.5%				~29		10738		2272		1383		1244		6967

				30~39		14454		2352		3819		2771		2352		8920		34668		6.8%				30~39		16806		3819		2771		2352		8920

				40~49		17780		2562		6936		5223		2562		9426		44489		5.8%				40~49		20342		6936		5223		2562		9426

				50~59		26376		3011		10303		5882		3011		9082		57665		5.2%				50~59		29387		10303		5882		3011		9082

				60~69		22813		2287		11870		7048		2287		8030		54335		4.2%				60~69		25100		11870		7048		2287		8030

				71~		17156		2191		11774		5133		2191		4453		42898		5.1%				71~		19347		11774		5133		2191		4453

																Expenditure		Quantity (000kl)		Avg. cost per liter (¥)		Total expenditure on alcohol

																(¥bill)						(¥bill)

														1994		207		121		1711		6,860		3.0%

														1995		211		135		1563		6,660		3.2%

														1996		227						6,540		3.5%

														1997		329		239		1377		6,510		5.1%

														1998		444		313		1419		6,360		7.0%

														1999		401		293		1369		6,130		6.5%

														2000		369		282		1309		5,880		6.3%

														2001		349		266		1312		5,720		6.1%

														2002		348		270		1289		5,468		6.4%
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タイプ別消費割合
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Fig. 4: Alcohol beverage expenditure by age group
2003



ワインシェアの推移
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Fig. 9-B: Share of wine of total Japanese alcohol expenditure
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Domestic&Imp. analysis 

				Total expenditure by prefecture (billion yen))

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total

				Tokyo		87		(9)		326		(33)		86		(9)		85		(9)		776		(77.5)

				Osaka		25		(4)		190		(27)		50		(7)		34		(5)		434		(62.3)

				Kanagawa (Yokohama)		23		(3)		112		(16)		40		(6)		41		(6)		317		(45.8)

				Hokkaido (Sapporo)		18		(4)		95		(21)		32		(7)		37		(8)		259		(56.3)

				Aichi (Nagoya)		15		(3)		124		(22)		38		(7)		25		(4)		282		(50.9)

				Saitama		16		(3)		84		(15)		33		(6)		36		(6)		243		(43.6)

				Chiba		15		(3)		72		(15)		28		(6)		28		(6)		209		(43.4)

				Hyogo (Kobe)		11		(3)		98		(20)		34		(7)		16		(4)		229		(49.4)

				Shizuoka		8		(3)		56		(19)		24		(8)		20		(7)		146		(48.6)

				National Total		348		(3)		2134		(21)		806		(8)		682		(7)		5469		(53.8)

				Per capita expenditure (thousand yen per capita)

				Prefecture (capital city)		Wine				Beer				Sake				Shochu				Total				Prefecture (capital city)		Wine		Beer		Sake		Shochu		Total

				Tokyo		8.89				32.62				8.75				8.51				77.51				Tokyo		(8.9)		(32.6)		(8.8)		(8.5)		(77.5)

				Osaka		3.67				27.2				7.24				4.9				62.31				Osaka		(3.7)		(27.2)		(7.2)		(4.9)		(62.3)

				Kanagawa (Yokohama)		3.34				16.18				5.8				5.86				45.75				Kanagawa (Yokohama)		(3.3)		(16.2)		(5.8)		(5.9)		(45.8)

				Hokkaido (Sapporo)		4				20.52				6.96				8.12				56.27				Hokkaido (Sapporo)		(4.0)		(20.5)		(7.0)		(8.1)		(56.3)

				Aichi (Nagoya)		2.7				22.28				6.89				4.42				50.87				Aichi (Nagoya)		(2.7)		(22.3)		(6.9)		(4.4)		(50.9)

				Saitama		2.94				15.05				6				6.38				43.63				Saitama		(2.9)		(15.1)		(6.0)		(6.4)		(43.6)

				Chiba		3.18				14.97				5.93				5.85				43.43				Chiba		(3.2)		(15.0)		(5.9)		(5.9)		(43.4)

				Hyogo (Kobe)		2.61				19.72				7.41				4.08				49.36				Hyogo (Kobe)		(2.6)		(19.7)		(7.4)		(4.1)		(49.4)

				Shizuoka		2.56				18.53				8.09				6.67				48.59				Shizuoka		(2.6)		(18.5)		(8.1)		(6.7)		(48.6)

				National Average		3.43				20.97				7.93				6.7				53.75				National Average		(3.4)		(21.0)		(7.9)		(6.7)		(53.8)

						87		(9)		326		(33)		86		(9)		85		(9)		776		(78)

						25		(4)		190		(27)		50		(7)		34		(5)		434		(62)

						23		(3)		112		(16)		40		(6)		41		(6)		317		(46)

						18		(4)		95		(21)		32		(7)		37		(8)		259		(56)

						15		(3)		124		(22)		38		(7)		25		(4)		282		(51)

						16		(3)		84		(15)		33		(6)		36		(6)		243		(44)

						15		(3)		72		(15)		28		(6)		28		(6)		209		(43)

						11		(3)		98		(20)		34		(7)		16		(4)		229		(49)

						8		(3)		56		(19)		24		(8)		20		(7)		146		(49)

						348		(3)		2134		(21)		806		(8)		682		(7)		5469		(54)





国産ワイン価格別分類

		

										Total		Imported		Domestic

				65		39				40		10		390		400

				70		31				33		20		310		330

				75		42				51		90		420		510				1,519,500		1,520

				80		21				65		440		210		650				1,252,450		1,252

				85		62				89		270		620		890				1,153,020		1,153

				90		79				147		680		790		1,470				1,101,060		1,101

				93		67				128		610		670		1,280				1,110,040		1,110

				94		72				157		850		720		1,570				938,440		938

				95		82				170		880		820		1,700

				96		91				188		970		910		1,880

				97		130				282		1,520		1,300		2,820				2,001		8470000		732

				98		158				385		2,270		1,580		3,850				2,002		7950000		687		-0.0613931523

				99		133				294		1,610		1,330		2,940				2,003		7290000		630		-0.0830188679

				00		116				284		1,680		1,160		2,840

				01		111				273		1,620		1,110		2,730

				02								1,680		1,110		2,790

				03								1,620		938		2,558

				04								1,717		750		2,468

																				207		1,570

																				211		1,700

																				227		1,880

																				329		2,820

																				443		3,850

																				401		2,940

																				369		2,840

																				349		2,730

																				348		2,790

																				207000000000		157000000		1318				1320

																				211000000000		170000000		1241				1240

																				227000000000		188000000		1207				1210

																				329000000000		282000000		1167				1170

																				443000000000		385000000		1151				1150

																				401000000000		294000000		1364				1360

																				369000000000		284000000		1299				1300

																				349000000000		273000000		1278				1280

																				348000000000		279000000		1247				1250





国産ワイン価格別分類

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0

		0		0



Imported

Domestic

000 hectoliter

Fig. 6: Japanese wine consumption 
1965 to 2004



WANDS

						Volume		Value

				92		174,060		191,468		174		191																				Portugal		7.2		16.6		43.4

				93		170,250		187,470		170		187												フランス		3,550		58.7				France		8.3		13.3		62.0

				94		191,020		207,124		191		207												イタリア		3,200		54.2				Germany		3.3		12.5		26.4

				95		220,840		211,432		221		211												アメリカ		2,080		7.9				South Africa		5.0		11.5		43.5

				96		241,780		226,622		242		227												ドイツ		1,897		23				Spain		4.6		11.2		41.1

				97		336,470		328,916		336		329												スペイン		1,500		39.5				Australia		3.4		10.3		33.0

				98		444,640		443,550		445		444												アルゼンチン		1,355		38.4				UK		2.3		9.7		23.7

				99		414,060		401,043		414		401												イギリス		829		14.2				Argentina		6.9		9.6		71.9

				00		398,620		369,095		399		369												ポルトガル		500		49.9				Italy		7.1		9.2		77.2

				01		377,340		348,717		377		349												ルーマニア		440		25.3				USA		1.7		9.1		18.7

																								南アフリカ		387		8.6				Romania		3.4		8.0		42.5

																								オーストラリア		364		19.8				Korea		>0.1		6.8		0.3

																								日本		320		2.5				Japan		0.4		6.3		6.3

																								世界　合計		22,379		342 				China		0.1		5.2		1.9

																								Year		Red		White		Rose

																								94		23		61		16

																								95		28		58		14

																								96		33		55		12

																								97		46		44		10

																								98		60		32		8

																								99		56		36		8

																								00		56		37		7

																								01		58		36		6

																								02		58		36		6

																								03		59		36		5
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Fig. 7: Wine consumption by type, 1994-2003
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Sheet2

		

				year

				1994		3.0%		207		6,860		3.0174927114

				1995		3.2%		211		6,660		3.1681681682

				1996		3.5%		227		6,540		3.4709480122

				1997		5.1%		329		6,510		5.0537634409

				1998		7.0%		443		6,360		6.965408805

				1999		6.5%		401		6,130		6.5415986949

				2000		6.3%		369		5,880		6.2755102041

				2001		6.1%		349		5,720		6.1013986014

				2002		6.4%		348		5,468		6.3643013899
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Fig. 9-B: Share of wine in Japanese alcohol expenditure
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Sheet1

		

				Year		Volume (hectoliters)		Increase (or decrease) from previous year (%)

				1998		1,580		21.5*

				1999		1,330		(15.8)

				2000		1,160		(12.8)

				2001		1,110		(4.3)

				2002		1,110		0.0

				2003		938		(15.5)





Sheet3

		

		Lesson than \500		3,240,000		44.4%		27,993,600		764,000		6,876,000		34,869,600		18.2%						4,579,200.00		530,000

		\500 to \1000		2,946,000		40.4%		25,453,440		7,135,000		64,215,000		89,668,440		46.9%						58,086,720.00		6,723,000

		Above \1000		1,104,000		15.1%		9,538,560		6,351,000		57,159,000		66,697,560		34.9%						66,139,200.00		7,655,000		3,919,000

				7,290,000		100.0%		62,985,600				128,250,000		191,235,600		100.0%										1,480,000

														1,975,000												1,572,000

														1,912,356.00												408,000

																										203,000

																										73,000

												Share of bottled wine imports by country

														2000		2001		2002		2003		2004

												France		41		43		45		43		41

												Italy		20		22		21		20		19

												United States		12		11		11		14		14

												Germany		8		7		7		6

												Chile		7		7		6		5

												Spain		4		4		4		5

												Australia		4		3		3		4

												Others		4		3		3		3				100		100		100

												Total		100		100		100		100
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Fig. 14-B: Share of bottled wine imports bhy country, 
1992-2003
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				Liquor shop for professional		5612

				Liquor shop for household		2239

				Department store		623

				Supermarket		3377

				Discount store		2039

				Convenience store		949

				Others		141

				France								Italy								USA								Total								Chile								Chile								Australia

				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage				Price		Sales		Percentage

		8		~500		483000		7.7%				~500		95000		3.3%				~500		83000		4.2%				~500		764000		2.5%				~500		7000		0.8%				~500		7000		0.8%				~500		67000		12.4%

		7		500~1,000		3059000		48.9%				500~1,000		1293000		45.4%				500~1,000		1458000		74.0%				500~1,000		7135000		7.3%				500~1,000		361000		41.0%				500~1,000		361000		41.0%				500~1,000		115000		21.3%

		6		1,000~1,500		1140000		18.2%				1,000~1,500		873000		30.6%				1,000~1,500		282000		14.3%				1,000~1,500		3537000		18.1%				1,000~1,500		430000		48.9%				1,000~1,500		430000		48.9%				1,000~1,500		239000		44.3%

		5		1,500~2,000		583000		9.3%				1,500~2,000		294000		10.3%				1,500~2,000		37000		1.9%				1,500~2,000		1231000		52.5%				1,500~2,000		54000		6.1%				1,500~2,000		54000		6.1%				1,500~2,000		62000		11.5%

		4		2,000~3,000		634000		10.1%				2,000~3,000		191000		6.7%				2,000~3,000		76000		3.9%				2,000~3,000		1034000		62.5%				2,000~3,000		24000		2.7%				2,000~3,000		24000		2.7%				2,000~3,000		40000		7.4%

		3		3,000~5,000		212000		3.4%				3,000~5,000		68000		2.4%				3,000~5,000		23000		1.2%				3,000~5,000		356000		179.5%				3,000~5,000		3000		0.3%				3,000~5,000		3000		0.3%				3,000~5,000		14000		2.6%

		2		5,000~10,000		100000		1.6%				5,000~10,000		28000		1.0%				5,000~10,000		9000		0.5%				5,000~10,000		143000		362.2%				5,000~10,000		1000		0.1%				5,000~10,000		1000		0.1%				5,000~10,000		2000		0.4%

		1		10,000~		39000		0.6%				10,000~		8000		0.3%				10,000~		2000		0.1%				10,000~		50000		38.8%				10,000~		0		0.0%				10,000~		0		0.0%				10,000~		1000		0.2%

				Total		6250000		100.0%				Total		2850000		100.0%				Total		1970000		100.0%				Total		14250000		723.4%				Total		880000		100.0%				Total		880000		100.0%				Total		540000		100.0%

				Price		Sales						Price		Sales						Price		Sales						Price		Sales

				less than 1000		3542000		57%				less than 1000		1388000		49%				less than 1000		1541000		78%				less than 1000		7899000		55%

				1000 - 2000		1723000		28%				1000 - 2000		1167000		41%				1000 - 2000		319000		16%				1000 - 2000		4768000		33%

				more than 2000		985000		16%				more than 2000		295000		10%				more than 2000		110000		6%				more than 2000		1583000		11%

						6250000		1						2850000		1						1970000		1						14250000		100%

																				On- vs. off-premise balance by country

																						Food service		Supermarket + Discount stores		Convenience stores		Others

																				France		34		37		10		19

																				Italy		49		28		4		19

																				U.S.		22		57		9		12

																				Chile		36		42		5		17

																				Germany		24		49		7		20

																				Spain		32		47		2		19

																				Australia		39		37		5		19

								Australia		Chile		USA		Italy		France

						~500		12.4%		0.8%		1.3%		2.5%		5.5%

						500~1,000		21.3%		41.0%		71.9%		41.0%		43.5%

						1,000~1,500		44.3%		48.9%		17.2%		33.7%		16.9%

						1,500~2,000		11.5%		6.1%		2.9%		11.0%		11.3%

						2,000~3,000		7.4%		2.7%		4.2%		7.5%		15.3%

						3,000~5,000		2.6%		0.3%		1.8%		2.9%		4.4%

						5,000~10,000		0.4%		0.1%		0.5%		1.1%		2.3%
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Fig. 15: Sales breakdown by price segment
Total imported bottle wine, 2003
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Fig. 17: Sales breakdown of bottle wine by retail distribution channel



		

				What is your selection criteria of wine?

				Type		918		60.6%		617		60.2%

				Price		779		51.5%		585		57.1%

				Country		589		38.9%		429		41.9%

				Brand name		192		12.7%		108		10.5%

				Compatibility with food		424		28.0%		232		22.6%

				Bottle design		109		7.2%		80		7.8%

				Others		89		5.9%		63		6.1%

						1514		100.0%		1025		100.0%

				60.6

				51.5

				38.9

				12.7

				28

				7.2

				5.9

				French		666		441		44.0%		43.0%

				Italian		1075		683		71.0%		66.6%

				Sushi		45		23		3.0%		2.2%

				Japanese		320		158		21.1%		15.4%

				Chinese		31		15		2.0%		1.5%

				Beef barbecue		48		18		3.2%		1.8%

				Others		97		70		6.4%		6.8%
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						2001		2002

				For retail sale		83,100		40,900		124,000

				Institutional use		28,100		16,700		44,800

				Total		111,200		57,600		168,800

						2,002

				Liquor shop*		26,400		66,000		92,400

				Mass merchandiser		8,400		13,300		21,700

				Convenience Store		6,100		3,800		9,900

				Total		40,900

				For retail sale		40,900

				Institutional use		16,700		Mass merchandiser		8,400

								Convenience Store		6,100

								Others		26,400

				Liquor shop
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Wine retail sales by distribution
FY 2002
Total 124 billion yen
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