GAIN Report - JA5517
Page 3 of 3 

[image: image1.png]




[image: image2.wmf] 




Voluntary Report - public distribution

Date: 6/16/2005

GAIN Report Number: JA5517

JA5517

Japan

Market Development Reports

Food Business Line 

Periodic Press Translations from ATO Tokyo

2005

Approved by:

Kevin Sage-EL, Deputy Director, ATO Tokyo
Agricultural Trade Office

Prepared by:
Juri Noguchi, PR Specialist, ATO Tokyo


Report Highlights:  Major wholesaler, Kokubu & Co., Ltd., seeks to incorporate a new line-up of private brand products this fall; The Japan Chain Stores Association reports total sales in March 2005 decreased by 5.8%; Major retailers and major restaurant chains reject the new trading system for beer to avoid passing higher prices on to consumers; Matsuya, will reduce the price on its beef bowl menu item from ¥390 since its supply of Chinese beef has been stable and cheap; Vegetable imports at the Tokyo Central Wholesale Market increase 38.6% over 2004, primarily because of the delayed harvest for domestic produce and; Mexico has become the third largest beef exporter to Japan behind Australia and New Zealand.


Includes PSD Changes: No

Includes Trade Matrix: No

Unscheduled Report

Tokyo ATO [JA2]

[JA]



[image: image3.wmf] 


Food Business Line     
                     
    

Periodic Press Translations from ATO Tokyo     Vol. V, Issue 7 May 1-15, 2005

Retail/Wholesale

· Major wholesaler, Kokubu & Co., Ltd., is planning to strengthen its confectionery business.  The wholesaler will incorporate a new line-up of private brand products this fall.  By doing so, it expects to increase its confectionery sales by 2.3% to approximately ¥10 billion to counter competition from general trading companies that started collaborating with groups of confectionery wholesalers.(b. 5/13)
· According to the Japan Department Store Association, total sales for its membership in March 2005 decreased by 2.9%, respectively on a same-store basis, compared to the same month last year.  The Japan Chain Stores Association reported total sales in March 2005 among its supermarket membership decreased by 5.8% compared to the same month last year.  In addition, according to the Japan Franchise Chain Store Association, total sales in March for its franchise convenience store membership decreased by 1.4% compared to the same month last year.  (f. 5/9)
· Major supermarkets are competing with each other by redesigning their stores.  Some are contracting out to overseas design companies or art universities to develop designs that create an incentive for consumers to purchase products. (a. 5/7) 
Food Service 
· Beef bowl restaurant operator Yoshinoya D&C Co. said that same-store sales fell 5.4% in April compared to the same month last year even though sales of their beef bowl item was already discontinued by April of last year.  Despite a reduced price campaign for its pork bowl, there was a 15.1% decrease in the number of customers. There will be no promotional campaign planned for May and the company expects same-store sales to begin to increase some time after June, compared to the same period last year.  (a 15/3)

· Matsuya, a major beef bowl restaurant chain, will reduce the price on this menu item from ¥390 since its sourcing of Chinese beef has been stable and cheaper, relatively to other sources including domestic beef.  (b 5/13)
· Since The New Trading Structure for beer was introduced by beer manufacturers in January of this year, major retailers and major restaurant chains rejected the new system, since it means passing higher costs to consumers.  The larger operations can manage to limit the increase in prices they charge customers. On the other hand, small to medium sized operations see themselves in a competitive disadvantage as they reluctantly accept the system with higher prices for their customers. 

*The New Trading Structure (or System) for beer, created by beer manufacturers is designed to firm up revenues from beer at breweries and wholesalers.  However, this leaves distributors with no alternative but to pass on higher costs to retailers.  The Structure means abolishing rebates, special commissions and incentives, which distributors and retailers previously enjoyed. 
Food Processing/New Products/Market Trends

· For the health-conscious Japanese consumer, major ice cream manufacturers are offering ice cream made with soymilk, without sugar.  As it has become popular among consumers, more major convenience stores started selling the soy ice cream products.  (a. 5/3)

· Royal Co., Ltd. will continue with its distribution system under a contract to Ryoshoku Co., Ltd. until the end of 2006.  They will change the delivery schedule from every day to every other day for distant outlets to reduce distribution cost. In the future, under a new contract and distribution system, Royal may take orders from other food service chains. (b. 5/9)
· According to the Tokyo Seikabutsu Joho (Fruit & Vegetables Information) Center’s report, so far in 2005, vegetable imports at the Tokyo Central Wholesale Market totaled 1,115 tons, an increase of 38.6% over 2004.   This is primarily because of the delayed harvest of domestic produce resulting from lower temperature since January.   The two most prominent import items are onions and scallions, which were double the amount imported for 2004.  From New Zealand, there was a 96 percent increase and from the U.S., a 24 percent increase.  (b. 5/9)
Food Safety/Consumer Awareness 

· No significant articles.
ATO/Cooperator/Competitor Activities/Trade Shows 

·  “Rancho El” beef, produced from naturally raised cattle in Mexico completed customs clearance procedures and is finally shipping to the retail sector in Japan.  The price is almost the same as U.S. beef, but promoting a value-added natural production practices to the health conscious Japanese consumer.  Mexican beef export to Japan in 2004 was 1,773 tons, against none in 2003.  Mexico has become the third largest beef exporter to Japan behind Australia and New Zealand, even though the amount is extremely.   Aussie beef export to Japan in 2004 was 394,000 tons, up 40% over last year, and is expected to reach 430,000 tons in 2005, approximating 60% of the share that U.S. beef enjoyed in 2003 before the import ban.  (b. 5/9)

( Sources (


(a) The Japan Economic Newspaper
 
(b) The Nikkei Marketing Journal



(c) The Japan Food Journal
         

(d) The Beverage & Food News Commentary



(e) The Japan Food News
 

(f) The Food Industry News



(g) Fuji Sankei Business I


(h) Pan News

DISCLAIMER - Food Business Line is derived from major Japanese news wires, mass distribution press, and food industry newspapers and magazines.  Inclusion of an item in Food Business Line does not imply agreement by USDA or U.S. Embassy/Tokyo; nor does USDA or U.S. Embassy/Tokyo attest to the accuracy or completeness of the translation of the news item.  ATO Tokyo cannot further translate or send source materials to users.
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