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Report Highlights:
French production of processed sweet corn reached record figuresin MY 1998-99,
amounting to 150,361 M T for canned and 28,700 M T for frozen sweet corn. Thistrend
is expected to continue, but French farmersand processors are currently facing
difficulties because consumption is decreasing due to consumer concer ns about
genetically modified products. The United Statesis France' sfirst supplier of processed
sweet corn. Importsfrom the U.S. increased by 41 percent between MY 1997-98 and
MY 1998-99, reaching 3,487 MT. Ascustoms duties ar e still declining, opportunities
exist for U.S. exportersto increasetheir salesin France, though Italy isa strong
competitor.
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Executive Summary

French production of processed sweet corn reached record figuresin 1998, amounting to 150,361 MT for canned
sweet corn and 28,700 for frozen sweet corn. French consumption declined by 6 percent in 1998, due to the emotiona
impact of the debate on GMOs. France is Europe' s leading producer of processed sweet corn. French exports of
canned sweet corn amounted 81,000 MT in MY 1998-99, which represents a decrease of 12 percent between MY
1997-98 and MY 1998-99.

Sweet corn remains the most important canned vegetable exported by France. French clients for processed sweet corn
are mostly in the EU (88 percent), led by Germany (36 percent of French exports). In MY 1998-99, Imports of
canned swest corn increased by 61 percent, dueto arise of 41 percent in imports from the U.S. and adramatic
increase in imports from Italy, which rose 600 percent between 1997-98 and MY 1998-99.

Section 1: Situation and Outlook

French production of processed sweet corn reached record figuresin 1998, amounting to 150,361 MT for canned
sweset corn and 28,700 for frozen sweet corn. These results continue the trend which has lasted for 25 years (except
for 1993's poor harvest). Production should grow by around 2 percent in 1999. Area planted to sweet corn increased
by 11 percent in France between 1997 and 1998. This is due to the growth of the European market and to the
increasing use of "super sweet" corn which needs larger areas to produce the same volume.

Consumption decreased by 65 percent during MY 1998-99, because of the European debate on genetically modified
organisms (GMOs). Even though sweet corn is not geneticaly modified in France, some consumers do not trust the
product any more. Producers are sarting aforceful advertisng campaign to inform consumers about the difference
between genetically modified corn for anima feeds and non-modified sweet corn.

French exports of canned sweet corn declined by 12 percent in MY 1998-99, particularly to the United Kingdom
(down 41 percent). This declineis mostly dueto fear of GMOs. Generdly spesking, demand for canned vegetablesis
dowing in France, whereas the market for frozen vegetables is strengthening: consumption of frozen vegetables
increased by 2.6 percent and exports rose by 4.7 percent.
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Section 2: Statistical Tables
PSD Tahle
Country Hance
Commoity Camned Swegt Com (MT)(Dec. Fraction
Revised 1997]  Preliminay 1993]  Forecast 199
Old New Old New Od New
Market Year Begin 07/1997 07/1998 07/1999
Production Gross WT 206200 229000 206200 249600) 0 249600
Production Net WT 124217 137952 124217 150361 0 150361
Conv. Rate Net/Gross 1.66 1.66 1.66 1.66 1.66
Export Trade Matrix
Country Hance
Commoity (Canned Sweet Comn
Time period ly/June Units. Meric tons
Exports for: 1997, 1998
U.S. ou.sS. 3l
Others Others
Gamany 31541 Gamay 29552
UK 19021} Spain 12760
Span 13186|UK 11266
Belgium/Lux 6300} taly 7830
Ity 5591|Belgium/Lux 7153
Russa 3118 Switzerland 3231
Switzerland 2862} Denmark 1302
Denmak 1673 Sweden 1268
Netherlands 977|Netherlands 1194
Sweden 9 Austria M3
Totd for Others 85723 76499
Others ot Listed 6411 431
Grand Totd 92134 80767
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Import Trade Matrix

Country Hance

Commodity Canned Swegt Com

Time period July/dune Units: Metric tons

Imports for: 1997 1998
U.S. 2469)U.S. 487
Others Others

Hungary 1606 Italy 2%
Thailand 1418| Thalland 1548
Italy 401{Begium 1462
Span 206{Hungary 1105
Canaa 154 Spain 48
Camay 148} Gamany 215
UK 59| Canada 112
Belgium/Lux My 17
Netherlands 3B Netherlands 14
RS 3

Totd for Others 4100 7216
Others ot Listed 61 0
Grand Totd 6630 10703

Section 3. Supply, Demand, Policy and Marketing
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Production

For MY 1998-99, French production of canned sweet corn amounted to 150,400 MT (arise of 21 percent as
compared to MY 1997-98), and production of frozen sweet corn amounted to 28,700 MT (35 percent more than in
MY 1997-98). These are record figures and follow the current trend of increasing French production.

The area planted to sweet corn for processing has been increasing since 1993, and was as high as 28,198 hectares
(65,600 acres) in 1998, which isan 11 percent rise as compared to 1997. Most of French sweet corn production is
located in the Southwest of France.

Producers have to cope with current mistrust of genetically modified organisms (GMOs). French producers now want
to implement traceability and to advertise this, to recover consumers' trust. However, the main producers association
(AGPM) is very interested in second generation GM Os, and wants to prepare amarket divided in three parts: GMOs,
non-GMO, and organic.

Consumption

French consumption declined by 6 percent in 1998, due to the emotiona impact of the debate on GMOs. This
phenomenon occured during a time when demand had appeared strong, and despite the fact that sweet corn is not
geneticaly modified in France. The European debate on GMOs mostly concerns corn (and soybean) used for feed,
which consumers confuse with sweet corn.

Sweet corn represents 10 percent of the French market for vegetables. French consumers currently tend to prefer
frozen vegetables rather than canned products. Consumers mostly buy processed sweet corn in supermarkets and
grocery stores. The most important consumers of processed sweet corn are households with children (43 percent).
People younger than 35 represent 30 percent of the market.

Trade

Franceis the European leader producer of processed sweet corn. French exports of canned sweet corn amounted
81,000 MT in MY 1998-99, which represents a decrease of 12 percent between MY 1997-98 and MY 1998-99.
Thisismainly due to three reasons. fird is the decrease in European demand due to concerns about GMOs. Second is
the pressure of U.S. exports on the EU market after American exports to Asadowed down during Asa sfinancia
criss. As aconsequence, France lost some market sharein Euraope, in particular in the United Kingdom, where exports
fell by 41 percent from 19,021 MT in MY 1997-98 to 11,266 MT in MY 1998-99. Third, the Russian cris's caused
Hungary to shift exports of sweet corn to the EU, away from Russia

Sweet corn remains the first canned vegetable exported by France. French clients for processed sweet corn are mostly
in the EU (88 percent), first buyer being Germany (36 percent of French exports). Imports of canned sweet corn
increased by 61 percent, due to arise of 41 percent of imports from the U.S. and a dramatic increase in imports from
Italy, which rose by 600 percent between MY 1997-98 and MY 1998-99. The United States is the first supplier with
32 percent of tota imports. Growing imports from Itay are expected to compete with American products.
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Stocks
Main part of the large 1998 production will likely help rebuild stocks, which had become insufficient after the last
harvest.

Policy
EU sweet corn production benefits from the same direct subsidies as EU feed corn production, under the Common
Agriculturd Policy, dthough it is processed as a vegetable.

Marketing

Swest corn producers are trying to better inform consumers about their product, by adopting an offensve strategy
which will differentiate between sweet corn and corn used for feed. An upcoming advertisng campaign will ingst on the
fact that GMO sweet corn is not dlowed for planting in Europe. One of the doganswill likely be: "Fed secure while
eating European sweet corn”.

On the French market, U.S. sweet corn quantities are minor compared to domestic sweet corn, and most U.S.
products are sold at gourmet shops. However, some supermarket chains (such as Leclerc, Intermarche, and
Monoprix) sdl U.S. canned sweet corn. The leading French importer of U.S. canned sweet corn is the following:
TRIOMPHE/SNAT

14, rue Lucien Barbier - BP 142

95105 Argenteuil Cedex

Phone: (33-1) 39 82 98 68

Fax: (33-1) 3982 22 93

Contact: Mr. Raphagl Dahan
This company sdlls U.S. canned sweet corn under the brand name Monarch.

Custom duties and levies for imports of sweet corn from third countries are declining by 6 percent per year as aresult
of the Uruguay Round Agreement. From July 1, 1998 to July 1, 1999, imports of canned and frozen sweet corn into
France were subject to a customs duty of 6.1 percent ad vaorem, plus specific levies amounting to 11.2 Euro per 100
kg, net weight. From July 1, 1999 to December 31, 1999, customs duty decreased to 5.6 percent and leviesto 10.3
ECU per 100 kg. Thiswill contribute to the competitiveness of the U.S. products in France.
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