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UPCOMING EVENT SCHEDULE

2002
Date Event L ocation
January 22 "GAF Team" Regiond Buyer Showcase Nagoya
February 19-20  ATO Pavilion a Toho Food Service Wholesdler Fair Fukuoka
March 5-8 Supermarket Trade Show (Japan Self-Service Association) Tokyo
March 12-15 Foodex Japan 2002 Chiba
(Tokyo)

March 13-14 Asahi Food FOODEM 2002 Wholesaer Show Osaka
March 13-15 Kato Sangyo All Food Wholesder Fair Kobe
March 16-18 Hedth Care 21 Tokyo
March Wako American Pork Fair Kanto Area
March Prince Hotels American Menu Fair Nationwide
March/April Mitsui Urban Osaka Bay Tower Hotel American Food Fair Osaka
March/April Great American Regiond Cuisine Single-Buyer Showcase for Tokyo

Monteroza & Various Ingditutionad Food Service Buyers
April 17 ATO Pavilion a Toho Food Service Wholesder Fair Okinawa
April 17-19 FABEX 2002 (World Food & Beverage Expo) / e-Food 2002  Tokyo
April 19 "American Food Expo" Regiond Buyer Showcase Niigata
April 25 Great American Regiond Cuisne Multi-Buyer Showcase a Sapporo

Sapporo Spring Food Festival
April American Food Presentation to Ingtitutiona Food Service Osaka

Companies
April Kinokuniya American Week Tokyo
April Fresta American Fair Hiroshima
April Tsuruya American Fair Kumamoto
April Nikoniko-do American Fair Kumamoto
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May 15-17 IFIA Japan 2002 (International Food Ingredients & Additives Tokyo
Exhibition)
May American Food Presentation to Chain Restaurants Osaka
May Rase American Food Fair Sapporo
May Rase American Lunch Buffet Sapporo
May Tokyo Store American Fair Kanazawa
May Maruman Store American Food Fair Kanto Area
May Trend American Farr Okayama
May Savoy American Fair Osaka
June 4-6 VINEXPO Tokyo
June Y amanaka American Food Fair Nagoya
June Universe American Lunch Buffet Hachinohe
June Haratoku Imported Food Fair Shimane
July Tokyo Store American Lunch Buffet Kanazawa
July "Great American Food Team" Regiond Buyer Showcase Sapporo
July Monteroza American Regiona Cuisine Food Fair Nationwide
July/Aug Meidi-ya Grest American Food Fair Nationwide
August Tokuoka American Fair Osaka
August Dae American Fair Fukuoka
August Tokuoka American Fair Osaka
Augugt Mitsukoshi American Fair Okinawa
August Great American Regiond Cuisine Multi-Buyer Showcase & Nagoya
Cooking Seminar
September 3-4 Great American Food Show Kansai in Inter-Food Osaka2002  Osaka
September 4-6 Supply Side Asa Y okohama
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September 9-11  Hedth Ingredients Japan 2002 Tokyo
September Kato Sangyo All Food Wholesaler Fair Kobe
September "American Food Expo" Regiona Buyer Showcase Fukushima
September Asahi FOODLAND 2002 Wholesaler Show Kochi
October 10-14 Internationa Food Fair 2002 Kitakyushu
October Y ukiwa End Y ear Business Wholesdler Fair Osaka
Fll ATO Pavilion a Toho Food Service Wholesaler Fair Osaka/K obe
Fukuoka
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|. LARGE-SCALE TRADE SHOWS

The following is a list of upcoming large-scale trade shows in Japan covering both the retail and
foodservice sectors. The shows organized by outside entities are listed for informational
purposes only, and no endor sement should be implied unless specifically stated. Termsand
conditions of participation in these activities are the responsibility of the organizer. Please
contact the show organizers directly for further information.

Foodex Japan 2002: March 12-15, 2002, Makuhari Messe, Chiba (near Tokyo). The 27th
International Food and Beverage Exhibition will be held at the Makuhari Messe Center on the outskirts
of Tokyo. Thelargest food exhibition in Asia, Foodex has over 2,300 domestic and foreign exhibitors
from throughout Japan and 67 other countries, and attracted more than 93,000 trade visitorsin 2001.
Large contingents of buyers from other East Asian countries aso have been attending the show in
recent years. Contact: Japan Management Association/Convention Divison, Fax: 81-3-3434-8076,
URL: http://www.jma.or.jp/FOODEX/

IFIA Japan 2002 -The 6th International Food Ingredients & Additives Exhibition and
Conference: May 15-17, 2002, Tokyo Internationa Exhibition Center (Tokyo Big Sight), Ariake,
Tokyo. Approximately 21,000 trade visitors are expected to attend this sector-specific show in Tokyo
targeting food processors and ingtitutiona buyers seeking food ingredients and additives. Contect: E.J.
Krause & Associates, Inc., Fax: 81-3-5212-6091

Great American Food Show Kansai in Inter-Food Osaka 2002: September 3-4, 2002, MyDome,
Osaka. Thisisthe 6™ Annua Great American Food Show and the first in conjunction with Inter-Food
Osaka 2002 managed by the Japan Management Association. Show organizers expect about 10,000

trade vigtors from al food-rdated industries, mainly from the Kansai region. Contact: Mr. Matsumoto,
ATO/Osaka, e-mail: MatsumotoM @fas.usda.gov

Health Ingredients Japan 2002: September 9-11, 2002, Big Sight, Tokyo. This show attracts key
buyers from food manufacturers in Japan and is the leading showcase for new ingredient idess. More
than 40,000 high qudity, professond buyers from food manufacturers, hedlth indtitutions and other
companies reated to the food and hedlth ingredients industry visited the Hi show in 2001. Contact: Mr.
Nito, CMP Japan Co., Ltd., Fax: 81-3-3669-5830, URL : www.cmpjapan.com

International Food Fair 2002: October 10-14, 2002, Kitakyushu. Thisisthelargest food show in
Western Jgpan which is held every other year, including two business-only days and three days open to
the public. Thelast fair included pavilions from 26 countries and attracted over 100,000 people,
including more than 18,000 buyers. ATO/Osaka plansto coordinate an American pavilion again this
year. Please contact the show organizer for more information. Contact: Fax 81-93-582-3865, e-mail:

iff @kix.or.jp
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L arge-Scale Trade Shows
Date Event Location Contact
March 5-8 Supermarket Trade Show Tokyo Big Sight ATO/Tokyo
(Japan Self-Service Association)
March 12-15 Foodex Japan 2002 Makuhari Messe, ATO/Tokyo
Chiba (near Tokyo)
March 16-18 Hedlth Care 21 Tokyo Big Sight ATO/Tokyo
April 17-19 FABEX 2002 (World Food & Tokyo Big Sight ATO/Tokyo
Beverage Expo) / e-Food 2002
May 15-17 IFIA Japan 2002 (International Food | Tokyo Big Sight ATO/Tokyo
Ingredients & Additives Exhibition)
June 4-6 VINEXPO Tokyo Big Sight ATO/Tokyo
September 3-4 Great American Food Show Kansai in | My Dome Osaka ATO/Osaka
Inter-Food Osaka
September 4-6 Supply Side Asa Pacifico Convention ATO/Tokyo
Center Y okohama
September 9-11 Health Ingredients Japan Tokyo Big Sight ATO/Tokyo
October 10-14 International Food Fair 2002 Kitakyushu ATO/Osaka

Il. RETAIL/AWHOLESALE ACTIVITIES

ATO/Tokyo and ATO/Osaka introduce U.S. Cooperators and U.S. companies and their respective
consumer -oriented productsto Japanese national and regional super mar ket chainsandwholesalers.
Accordingly, the ATOsorganizevariousbusiness meetings, retail buyer showcasesand participation
in wholesaler shows throughout Japan, providing invaluable access to key Japanese retail and
wholesaleplayers. Each U.S. participant receivesintroductionsto buyer sfor their specific products
and hasan opportunity to hold direct businessdiscussions. Because of customs clearance and short
lead time, it is usually necessary for a U.S. company to have a representative or agent in Japan to
be able to participate in these activities. The following is a list of events scheduled to date:

" Great American Food Team" Regional Buyer Showcase in Sapporo: July, 2002 in Sapporo.
ATO/Tokyo will hold aone-day showcase in Sgpporo to introduce U.S. cooperators and agentsto
select purchasang managers from key regiond retail and food service firms. The event will focus on
hedlth-oriented food products, including organic and naturd foods, as well as supermarket deli
promotions using U.S. food ingredients. ATO food safety information will aso be presented.
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Interested U.S. food companies should have their representatives contact Mr. Haruta at ATO/Tokyo,
emall: HarutaN @fas.usda.gov

" American Food Expo" Regional Buyer Showcasesin Fukushima & Niigata: April, 2002 in
Niigata and September, 2002 in Fukushima. ATO/Tokyo will hold one-day buyer showcasesin
Niigata and Fukushimato provide cooperators and agents an opportunity to introduce avariety of U.S.
food products to 200-300 key buyers of regiond retail, foodservice and wholesde firms. ATO food
safety information and presentations will aso be provided. Contact: Mr. Haruta ATO/Tokyo, emall:

HarutaN @fas.usda.gov
Business M eetings, Buyer Showcases & Wholesaler Shows: Retail
Date Event Company L ocation Contact

March 13-14 | Asahi Food FOODEM 2002 Asahi Food INTEX Osaka ATO/Osaka
Wholesaler Show

March 13-15 | Kato Sangyo All Food Kato Sangyo Kobe International | ATO/Osaka
Wholesaler Fair Convention Center

April 19 "American Food Expo" Regiona Niigata ATO/Tokyo
Regional Buyer Showcase Companies

July "Great American Food Team" | Regiona Sapporo ATO/Tokyo
Regional Buyer Showcase Companies

September "American Food Expo" Regiona Fukushima ATO/Tokyo
Regional Buyer Showcase Companies

September Asahi FOODLAND 2002 Asahi Food Kochi ATO/Osaka
Wholesaler Show

September Kato Sangyo All Food Kato Sangyo Kobe ATO/Osaka
Wholesaler Fair

October Y ukiwa End Y ear Business Y ukiwa Osaka ATO/Osaka
Wholesdler Fair

American Fairs, American Kitchen Fairs, American Lunch Buffets, and other ATO-sponsored
retail promotions are an ideal way to expand sales and network with a large number of trade
customersin the retail market, if you have a Japanese agent or importer. Below arethe
ATO-sponsored fairs and promotions in Japan scheduled to date:

Tokuoka American Fair: August, 2002, Osaka. Tokuokawill hold an American Fair in August a
their 13 stores. The exact date will be determined soon. Tokuoka specidizes in wines, other dcoholic
beverages, soft drinks, snacks and frozen foods. However, they do not handle meat, fish or produce.
For more information, contact Mr. Matsumoto, ATO/Osaka, e-mail: MatsumotoM @fas.usda.gov
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American Fairs & Promotions: Retail
Date Event Company L ocation Contact
April American Week Kinokuniya Tokyo ATO/Tokyo
April American Food Fair Fresta Hiroshima | ATO/Osaka
April American Food Fair Tsuruya Kumamoto | ATO/Osaka
April American Food Fair Nikoniko-do Kumamoto | ATO/Osaka
May American Lunch Buffet Ralse Sapporo ATO/Tokyo
May American Food Fair Ralse Sapporo ATO/Tokyo
May American Food Fair Tokyo Store Kanazawa | ATO/Tokyo
May American Food Fair Maruman Store Kanto Area | ATO/Tokyo
May American Food Fair Trend Okayama ATO/Osaka
May American Food Fair Savoy Osaka ATO/Osaka
June American Food Fair Y amanaka Nagoya ATO/Tokyo
June American Lunch Buffet Universe Hachinohe | ATO/Tokyo
June Imported Food Fair Haratoku Shimane ATO/Osaka
Jduly American Lunch Buffet Tokyo Store Kanazawa | ATO/Tokyo
July/August | Great American Food Fair Medi-ya Nationwide | ATO/Tokyo
August American Food Fair Tokuoka Osaka ATO/Osaka
August American Food Fair Dae (Kyushu) Fukuoka ATO/Osaka
August American Food Fair Tokuoka Osaka ATO/Osaka
August American Food Fair Mitsukoshi Okinawa ATO/Osaka

I1l.HOTEL, RESTAURANT & INSTITUTIONAL ACTIVITIES

ATO/Tokyo and ATO/Osaka organize teams of U.S. Cooperators and agents to meet with key
buyers from targeted food service companies, such as hotel restaurants, family-style chain
restaurants, and food service wholesalers. Following isa list of upcoming business meetings and
buyer showcases:

ATO Pavilion at Toho Food Service Fair: February 19 & 20, 2002, Fukuoka. ATO/Osakawill
coordinate an American pavilion in a series of Toho Food Service Fairs that will be held in severd cities
in western Japan in the Spring and Fal of 2002. The series includes shows in Fukuoka on February

UNCLASSFIED
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19-20, Okinawa on April 17, and Osaka/K obe and Fukuoka sometimein the Fall. Toho Co. Ltd. isa
wholesder that specidizes in the restaurant business with $1 billion in annua sdes and provides a good
opportunity for U.S. food suppliers to expand into the food service industry in western Jgpan. U.S.
products to be exhibited at the shows should be available in the Japanese market through importers.
Contact: Ms. Harima, ATO/Osaka, e-mail: HarimaA @fas.usda.gov

American Food Presentation to Institutional Food Service Companies: May, Osaka. ATO
Osakais planning to organize an American Food Presentation targeted at Japanese indtitutiona food
service companies to introduce a variety of American food products and suggest menu idess. The
presentation will be custom-made for each target audience to suit their needs. ATO Osakais
developing a database of companies that have products suitable for meals served in company
cafeterias, bento boxes, schoals, hospitds, etc. Companies that have such products should contact
Ms. Harima, ATO/Osaka, e-mail: HarimaA @fas.usda.gov

American Food Presentation to Chain Restaurants: April, Osaka. ATO Osakais planning to
organize a presentation of American food to introduce avariety of American food products and their
uses to targeted chain restaurant operators to suggest menu ideas for a Great American Food
Campaign that will be held in thelr restaurant outlets. Sponsorship for the campaign is welcomed,;
details for the campaign are till being findized. Contact Ms. Harima, ATO/Osaka, e-mail:

HarimaA @fas.usda.gov

Great American Regional Cuisine Single-Buyer Showcase: March/April, 2002, Tokyo.
ATO/Tokyo is organizing asngle-buyer showcase in Tokyo in late March or early April, in which
cooperators and agents will have the opportunity to meet with buyers from Monteroza, aleading pub
dining chain, aswell as a sdect group of leading inditutiona food service companies to introduce their
latest food service products and menu concepts. The showcase is expected to result in an ATO-
sponsored Great American Regiond Cuisine menu fair a Monteroza s outlets nationwide this summer.
Contact: Mr. Otsuka, ATO/Tokyo, e-mail: OtsukaM @fas.usda.gov

Great American Regional Cuisine Multi-Buyer Showcase at Sapporo Spring Food Festival:
April 25, 2002, Sapporo. ATO/Tokyo is organizing amulti-buyer showcase and cooking
demondration in conjunction with the annua spring festiva sponsored by the Hokkaido Branch of the
Japan Cooks Association and Otsuki Shokuzai, one of the top food service wholesdersin the
Hokkaido region. The event is expected to be attended by more than 2,000 buyers from the Hokkaido
food service industry. ATO/Tokyo isrecruiting atotal of 20 cooperators and agentsto participate in an
American showcase corner at the festival. Contact: Mr. Otsuka, ATO/Tokyo, e-mall:

OtsukaM @fas.usda.gov
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Business M eetings, Buyer Showcases & Wholesaler Shows: Food Service

Date Event Company L ocation Contact
February ATO Pavilion a Toho Food Toho Co., Ltd. Fukuoka ATO/Osaka
19-20 Service Wholesder Fair
March Great American Regional Monteroza & Various | Tokyo ATO/Tokyo

Cuisine Single-Buyer Ingtitutional Food
Showcase Service Buyers
April American Food Presentation | Chain Restaurants Osaka ATO/Osaka
April 17 ATO Pavilion a Toho Food Toho Co.,, Ltd. Okinawa ATO/Osaka
Service Wholesdler Fair
April 25 Great American Regional Regiona Food Service | Sapporo ATO/Tokyo
Cuisine Multi-Buyer Buyers & Chefs
Showcase a Sapporo Spring
Food Fedtival
May American Food Presentation | Ingtitutional Food Osaka ATO/Osaka
Service Companies
August Great American Regional Regiona Food Service | Nagoya ATO/Tokyo
Cuisine Multi-Buyer Buyers & Chefs
Showcase & Cooking
Seminar
Fal ATO Pavilion a Toho Food Toho Co,, Ltd. Osaka/Kobe/ | ATO/Osaka
Service Wholesaler Fair Fukuoka

In addition, ATO Japan sponsors American fairs and other food service promotions at
cooperating restaurants, hotels and institutional settings. The following isa list of current and

upcoming events:

American Fairs & Promotions. Food Service
Date Event Company L ocation Contact
March American Pork Fair Wako Co., Ltd. Kanto ATO/Tokyo
March American Menu Fair Prince Hotels Group National ATO/Tokyo
March/April Great American Food Fair | Mitsui Urban Osaka Osaka ATO/Osaka
Bay Tower Hotel
July American Regiona Monteroza National ATO/Tokyo
Cuisine Fair
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IV.OTHER PROMOTIONAL ACTIVITIES

Great American Food News Issue #17, February, 2002 and Issue #18, June, 2002. Great
American Food News, the only FAS/Japan publication written in Japanese, targets a wide Japanese
audience with a positive message about the safety, hedlthiness, and rich variety of U.S. food products.
Each issueis disseminated to more than 4,500 government, media, and trade contacts. In addition,
approximately 5,000 copies of the newd etters are distributed each year at mgjor food shows, press
conferences, ATO food promotion activities, and seminars. For more information, contact Ms.
Noguchi, ATO Tokyo, e-mail: NoguchiJ@fas.usda.gov

"What Are GM O Foods' Brochure: ATO Tokyo and the Office of Agriculturd Affairsin Tokyo
have devel oped an easy-to-understand Japanese language brochure to educate Japanese consumers
about the safety of GMO food products. Working in cooperation with the Internationd Life Sciences
Ingtitute, the brochure has been disseminated to Japanese supermarket retailers and the broader food
industry as ameans of increasing their cusomers awareness on the subject. Itisaso availableto
consumers and the trade at al ATO-sponsored promotiona events. Any Japan cooperators, importers
or agents interested in obtaining copies of the brochure should contact Ms. Noguchi, ATO Tokyo, e-

mail: NoguchiJ@fas.usda.gov

V. CONTACT INFORMATION

U.S. Agricultural Trade Offices, Japan
http:/Avww.atojapan.org/

ATO Tokyo: David Miller, Director
Karen Halliburton, Deputy Director
Fax: 81-3-3582-6429

E-mall: atotokyo@fas.usda.gov

ATO Osaka: Danid Martinez, Director
Fax: 81-6-6315-5906

E-mall: atoosaka@fas.usda.gov
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